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PERIODICAL  NEWSPAPER 


There  is  no  higher  calling  for  a  newspaper  than  serving  the 
public  interest. 

At  Gannett,  we  take  this  responsibility  very  seriously. 

In  our  new  Newspaper  Division  Principles  of  Ethical  Conduct 
for  Newsrooms  guiding  our  73  community  newspapers,  we  stress 
this  commitment.  We  also  spell  out  these  supporting  points  to 
underscore  our  efforts: 

•  We  will  uphold  First  Amendment  principles  to  serve  the 
democratic  process. 

•  We  will  be  vigilant  watchdogs  of  government 
and  institutions  that  affect  the  public. 

•  We  will  provide  the  news  and  information 
that  people  need  to  function  as  effective 
citizens. 

•  We  will  seek  solutions  as  well  as  expose 
problems  and  wrongdoing. 

•  We  will  provide  a  public  forum  for  diverse 
people  and  views. 

•  We  will  reflect  and  encourage  under¬ 
standing  of  the  diverse  segments  of  our  community. 

•  We  will  provide  editorial  and  community  leadership. 

•  We  will  seek  to  promote  understanding  of  complex  issues 
We  are  sharing  our  Principles  with  our  readers  so  that 
they  will  be  clear  about  our  commitment  to  these  goals. 
The  assurance  also  comes  in  our  newspapers,  which 
provide  excellent  examples  of  serving  the  public  interest 
day  after  day. 


Our  Promise 
to  Readers: 
We  Will  Serue 
the  Public 
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The  Chronicle  Pub¬ 
lishing  Co.  of  San 
Francisco  sold  off 
another  daily  news- 
I  paper,  while  the  sale  of  another 
i  media  jewel  appears  imminent. 
Cash-rich  Pulitzer  Inc.  an¬ 
nounced  Oct.  5  it  would  pay 
$  1 80  million  for  the  50,000-cir¬ 
culation  Pantagraph  and  seven 
I  community  papers  in  central 
Illinois  —  and  talks  are  going 
fast  and  furious  in  Worcester, 
Mass.,  for  the  107,405-circula- 
I  tion  Telegram  &  Gazette,  with 


Hawaii  Attorney  Ge¬ 
neral  Earl  Anzai 
and  a  group  of 
newspaper  readers, 
backed  by  the  local  chapter  of 
The  Newspaper  Guild,  filed  sep¬ 
arate  antitrust  lawsuits  in  U.S. 
District  Court  aimed  at  blocking 
the  planned  Oct.  30  closing  of 
the  Honolulu  Star-Bulletin. 

Florida  investor  Rupert 
Phillips,  who  controls  the  Star- 
Bulletin,  said  the  paper  has  suf¬ 
fered  from  Hawaii’s  poor  econo¬ 
my  and  the  trend  toward  morn¬ 
ing  papers,  and  wasn’t  profitable 
enough.  Investors  were  bought 
out  for  a  reported  $30  million  by 


the  New  York  Times  Co. 
rumored  to  be  the  buyer. 

Taking  advantage  of  a  sell¬ 
er’s  market,  the  family  mem¬ 
bers  who  control  Chronicle 
Publishing  announced  earlier 
this  year  their  intentions  to  get 
out  of  the  business.  They  have 
since  sold  the  flagship  San 
Francisco  Chronicle,  circula¬ 
tion  482,268,  and  the  Web  site 
SF  Gate  to  the  Hearst  Corp., 
pending  regulatory  approval. 

The  Pantagraph  serves  the 
cities  of  Bloomington  and 


Gannett  Co.  Inc.,  owner  of  the 
competing  daily,  the  morning 
Honolulu  Advertiser. 

Former  U.S.  antitrust  chief 
Donald  I.  Baker,  lawyer  for  the 
citizens’  group,  called  the 
scheme  a  “shutdown-for-pay 
agreemenf’  that  will  hand 
Gannett  a  monopoly  and  leave 
fewer  news  outlets.  The  U.S. 
Department  of  Justice  is  investi¬ 
gating  the  shutdown. 

Advertiser  publisher  Michael 
Fisch  said  his  paper  is  still  plan¬ 
ning  for  an  Oct.  30  shutdown  of 
the  Star-Bulletin  while  realizing 
a  court  injunction  could  be 
issued.  —  Lucia  Moses 


Normal,  and  will  have  1999 
revenues  of  about  $29  million. 
Pulitzer  said  the  paper  reaches 
62.5%  of  the  market’s  house¬ 
holds,  the  sixth-highest  pene¬ 
tration  rate  in  the  nation,  and 
has  a  growing  Web  site. 

Observers  said  the  paper 
drew  interest  from  half  a  dozen 
newspaper  companies,  among 
them  Copley  Press  Inc.  and 
Lee  Enterprises  Inc. 

“It’s  certainly  a  natural  fit 
for  Pulitzer,  and  they’re  loaded 
with  cash,”  said  Larry  Perrotto, 
who  started  Community  Media 
Group  in  West  Frankfort.  111., 
with  42  small  papers.  “It’s  a 
great  franchise.  Illinois  is 
vibrant.” 

Founded  in  1837,  The 
Pantagraph  was  family-owned 
until  1980,  when  it  was  bought 
by  Chronicle  Publishing. 

The  purchase  is  Pulitzer’s 
first  since  it  became  an  inde¬ 
pendent  public  company  in 
March  following  its  spinoff 
from  Pulitzer  Publishing  Co. 

The  Pantagraph  will  be¬ 
come  Pulitzer’s  third-largest 
property  after  the  St.  Louis 
Post-Dispatch  and  The  Arizona 
Daily  Star  in  Tucson.  President 
and  CEO  Robert  C.  Woodworth 
said  the  newspaper  fits  Pu¬ 
litzer’s  strategy  of  targeting 
papers  in  growth  markets  and 
with  strong  management. 

The  paper  will  join  Pu- 


Star-Bulletin  may 
shine  after  Oct.  30 
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Knight  Ridder  should  be  feeling  more  royal  than  ever  as  InformationWeek  magazine 
recently  dubbed  it  the  king  of  all  media  companies  —  and  a  princely  No.  2  across  all 
industries  —  in  its  1999  ranking  of  500  companies  on  their  use  of  information  technology. 
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litzer’s  1 1 -member  community 
newspaper  group,  headed  by 
Mark  G.  Contreras. 

The  sale  includes  a  group  of 
seven  weeklies  in  central 
Illinois  with  a  combined  distri¬ 
bution  of  about  50,000,  and  is 
expected  to  close  in  January, 
pending  regulatory  approval. 

Pulitzer  said  it  will  realize  up 
to  $70  million  in  tax  benefits 
from  the  deal.  The  purchase  is 
expected  to  cut  into  2(XX)  earn¬ 
ings  by  5%  to  7%,  or  10  cents 
to  14  cents  per  share,  but  boost 
earnings  after  four  years,  said 
Ron  Ridgway,  Pulitzer’s  senior 
vice  president/finance. 


In  Worcester,  about  seven 
initial  bidders  for  the  Telegram 
&  Gazette  reportedly  were 
whittled  down  to  three:  the  New 
York  Times  Co.,  the  Journal 
Register  Co.,  and  William  Dean 
Singleton's  MediaNews  Group 
Inc.,  all  of  which  already  have  a 
strong  New  England  presence. 

Publisher  Bruce  Bennett 
had  expected  a  sale  announce¬ 
ment  by  Oct.  8.  but  had  no 
news  as  of  E&P's  deadline 
that  morning. 

“1  continue  to  get  questions, 
so  that  tells  me  they’re  still 
working  on  it.”  Bennett  said. 

He  didn’t  confirm  reports 


that  the  Times  Co.,  owner  of 
The  Boston  Globe,  will  be  the 
buyer  and  pay  close  to  a  whop¬ 
ping  $300  million  for  the  paper. 

“We  are  consistently  hearing 
it,”  said  Kathleen  Shaw,  a 
reporter  and  head  of  the  T&G's 
guild,  of  the  Times  Co.  reports. 

Located  in  a  college  town 
one  hour  west  of  Boston,  the 
T&G  is  the  market’s  dominant 
paper.  It  was  family-owned 
until  Chronicle  Publishing 
bought  it  in  1986,  and  has 
since  enjoyed  hands-off  man¬ 
agement.  That  may  change. 
The  guild,  which  has  been  col¬ 
lecting  background  on  the 
Times  Co.,  considers  it  the 
best  of  the  three  contenders, 
despite  its  reputation  for  shak¬ 
ing  up  management  after 
acquiring  newspapers. 

Bids  are  expected  in  the 
coming  weeks  for  Chronicle 
Publishing’s  other  assets:  NBC 
affiliate  kron-tv  in  San  Fran¬ 
cisco  and  ABC  affiliates  wowT 
in  Omaha.  Neb.,  and  kake  in 
Wichita,  Kan.;  Chronicle  Books 
in  San  Francisco;  and  MBI 
(Motorbooks  International)  in 
Osceola,  Wis.  ■ 


NFL:  No  replays  in  St  Paul 


Minnesota  Viking 
fans  who  want 
to  know  what 
St.  Paul  Pioneer 
Press  sports  columnist  Bob 
Sansevere  thinks  of  the  way 
the  team  is  playing  during  a 
game  don’t  have  to  wait  until 
the  next  day  to  find  out.  They 
don’t  even  have  to  wait  until 
the  next  quarter. 

Thanks  to  the  newspaper’s 
online  game  commentary,  be¬ 


gun  last  season,  fans  need  only 
click  on  the  paper’s  Web  site, 
http;//www.pioneerplanet. 
com,  to  get  instant  reaction 
from  columnists  and  reporters 
covering  the  game  live. 

“I  think  it  provides  a  unique 
type  of  coverage.”  said  sports 
editor  Emilio  Garcia-Ruiz.  “It 
allows  us  to  write  live  game 
stories.” 

But  for  National  Football 
League  executives,  who  take 


copyright  issues  seriously,  the 
game-time  reports  have  ruffled 
some  feathers.  League  officials 
have  urged  the  newspaper  to 
stop  the  Web  reports  on  at  least 
two  occasions  so  far.  “The  NFL 
has  a  history  of  vigorously  de¬ 
fending  its  properties,”  nfl 
spokesman  Brian  McCarthy 
told  Minneapolis/St.  Paul’s 
Business  Journal.  “We  do  this 
to  protect  our  rights.” 

—  Joe  Strupp 


briefs 

D.J.  staffers 
sound  off  to  CEO 

Talk  about  e-mail  hell.  At 
their  union’s  urging,  Dow 
Jones  &  Co.  employees, 
irate  over  proposed  cuts  in 
their  generous  retirement 
benefits,  fired  off  e-mail 
messages  to  chairman  and 
CEO  Peter  Kann,  among 
other  top  execs. 

The  company  counted 
175  messages:  the  union 
contends  there  were  more. 

The  retirement  plan  and 
pay  raises  are  two  out¬ 
standing  issues  in  ongoing 
contract  talks.  A  union 
organizer  said  a  strike  isn’t 
imminent,  but  warned  that 
as  negotiations  drag  on, 
“the  talk’s  been  stronger  in 
that  area.”  Dow  Jones  dis¬ 
missed  the  chance  of  a 
strike. 

Free-lancer  faces 
overdue  fines 

George  Szamuely,  a 
free-lance  writer  for  the 
alternative  weekly  New 
York  Press,  may  have  to 
put  in  double  time  to  pay  off 
$31 ,000  in  fines  he  faces 
for  allegedly  refusing  to 
return  more  than  500  books 
to  New  York  University’s 
library.  Szamuely,  44,  also 
faces  grand  larceny  and 
possession  of  stolen  prop¬ 
erty  charges.  New  York’s 
Daily  News  reported.  New 
York  Press  editor  John 
Strausbaugh  told  the  Daily 
News  he  hopes  Szamuely 
uses  the  experience  as  fod¬ 
der  for  his  next  contribution. 

Gannett  CEO 
to  sell  shares 

John  Curley,  chairman 
and  CEO  of  Gannett  Co. 
Inc.,  filed  papers  Oct.  5 
with  the  Securities  and 
Exchange  Commission  to 
sell  about  $10.4  million 
worth  of  company  stock 
obtained  through  a  stock 
option  exercise,  according 
to  Reuters. 

Continued  on  Page  23 
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Star-Ledgei^s  self-examination 

ANONYMOUS  LETTER  PROMPTS  ‘OPEN  DOOR’  MEETINGS  BY  JOE  STRUPP 


A  three-page  letter  of  complaints 
—  purportedly  written  by  more 
than  two  dozen  staff  members  at 
The  Star-Ledger  in  Newark, 
N.J.,  but  signed  by  none  —  prompted 
newspaper  officials  to  seek  employee 
input  on  newsroom  operations  and  Editor 
Jim  Willse  to  convene  two  open-door 
meetings  with  staff  to  air  worker  gripes. 

Willse,  known  for  his  tough-love 
approach  to  newsroom  life  during  stints 
at  the  San  Francisco  Examiner  and  the 
New  York  Daily  News,  told  Editor  & 
Publisher  that  the  letter  was  not  a  com¬ 
plete  surprise,  given  his  efforts  to  infuse 
new  energy  and  quality  in  the  newspaper 
since  taking  over  in  1995.  But  he  said  he 
wished  any  employee  with  concerns 
would  have  felt  free  to  approach  him  with¬ 
out  fear  of  retaliation. 

“I’m  sorry  it  was  done  anonymously,” 
Will.se  said  of  the  letter  that  first  surfaced 
in  mid-September.  “We  have  a  tradition  of 
open-door  discussions  here.  It  is  somewhat 
disappointing  that  people  would  feel 
uncomfortable  with  that.” 

The  letter,  signed  by  “The  Twenty- 
Seven,”  claims  to  have  been  written  by  27 
employees  contending  that  life  at  the  paper 
has  been  “poisoned”  by  editors  who  are 
“sullen,  isolated,  and  mean-spirited.” 

Addressed  to  Donald  Newhouse,  presi¬ 
dent  of  The  Star-Ledger's  parent  Advance 
Publications,  and  Publisher  Martin  Ban¬ 
ner,  the  letter  contends  that  morale  is  low, 
working  conditions  are  demeaning,  and 
reporters  are  abused.  “Are  they  trying  to 
break  us  in  some  basic  training  ritual?”  the 
letter  said.  “It  has  been  quite  a  while  since 
workers  at  The  Star-Ledger  have  been 
treated  with  dignity.”  Newhouse  declined 
to  comment,  referring  all  inquiries  to 
Willse.  Banner’s  secretary  said  the  pub¬ 
lisher  is  on  a  long-term  leave  of  absence 
and  could  not  be  reached  for  comment. 

Willse  would  not  respond  to  specific 
complaints  in  the  letter,  but  said  it  makes 
some  points  that  needed  to  be  addressed. 
“The  letter  obviously  expresses  some  con¬ 
cerns  that  some  members  of  the  staff  have, 
and  we  need  to  be  attentive  to  that,”  he 
said.  “We  are  working  on  ways  we  can 
shonen  any  communication  gap  between 
the  bureaus  and  editors.” 

Shortly  after  the  letter  arrived,  newspa¬ 
per  officials  posted  a  statement  in  the 


newsroom  from  Newhouse  outlining  the 
paper’s  general  open-door  policy  and 
inviting  any  employee  with 
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complaints  to  bring  them  to  the  paper’s 
executives.  Next.  Willse  organized  two 
meetings  open  to  any  bureau  or  newsroom 
employees  with  complaints.  The  first 


meeting  occurred  about  three  weeks  ago, 
while  the  second  took  place  Oct.  4,  he  said. 

“I  think  Jim  has  handled  it  the  right 
way,”  said  Mark  Di  lonno,  assistant  man¬ 
aging  editor  for  local  news.  “It’s  an  inter¬ 
nal  thing  that  is  being  handled  well.” 

Several  employees,  who  requested 
anonymity,  offered  mixed  reactions  to  the 
letter.  Some  newer  staffers,  who  were 
brought  in  by  Willse  in  recent  years, 
doubted  that  27  people  were  behind  the 

Trooper  w 

letter,  speculating  that  it  was  likely  the 
tired  work  of  a  small  group  of  disgruntled, 

veteran  employees  upset  that  Willse  want¬ 
ed  them  to  work  harder.  Others  said  a  split 
of  sorts  had  taken  place  among  staff,  with 
one  faction  consisting  of  newer  employees 
hired  by  Willse  and  the  other  of  veterans 
loyal  to  former  editor  Mort  Pye,  who  held 
the  top  post  for  31  years  before  stepping 
down  in  1995.  Pye  died  in  1997.  ■ 
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AP  braces  for  later  market  trading 


Newspapers  will  soon  be  faced  with 
handling  later  stock  price  tables  when  mar¬ 
kets  start  reporting  trades  made  after  hours, 
as  expected. 

On  Oct.  1 1 ,  the  Nasdaq  Stock  Market 
Inc.  and  New  York  Stock  Exchange  (nyse) 
are  expected  to  begin  reporting  online  bro¬ 
kerages’  trades  until  6:30  p.m.  edt  after  the 
current  4  p.m.  market  close,  although  the 
start  date  has  been  delayed  once  already. 

That  means  newspapers,  which  often 
print  business  pages  early  in  their  cycle, 
will  get  the  latest  closing  stock  prices  a 
couple  hours  later  than  in  the  past. 

The  plans,  pending  federal  Securities 
and  Exchange  Commission  approval,  are 
seen  as  the  latest  step  toward  later  stock 
trading.  A  number  of  online  brokerages 
have  extended  trading  hours  or  are  plan¬ 
ning  to  do  so.  The  later  price  reports  could 
impact  newspapers’  press  times  (business 
pages  often  are  printed  early)  and  news 
coverage,  depending  on  how  active  late 
trading  is  and  whether  public  companies 
delay  making  news  announcements. 

The  Associated  Press,  which  provides 
stock  tables  to  more  than  900  newspa¬ 
pers,  is  preparing  to  make  the  later  clos¬ 
ing  stock  prices  available  when  the  mar¬ 
kets  start  reporting  after-hours  trades.  The 
AP  sent  an  advisory  to  its  member  papers 


and  is  alerting  its  bureau  chiefs  of  the 
anticipated  changes. 

Most  newspapers  seem  to  be  taking  a 
wait-and-see  approach.  For  consistency’s 
sake,  the  ap  urged  its  members  to  stick  to 
publishing  the  current  4  p.m.  prices,  the 
ones  used  by  mutual-fund  companies  and 
stock  indices  to  calculate  their  values,  and 
consider  running  separate  tables  for  active 
after-hours  trading. 

“We  think  by  and  large,  people  are 
going  to  be  looking  for  a  reference  point.” 
AP  Business  Editor  Randy  Picht  said. 

For  now,  late-trading  volume  is  expect¬ 
ed  to  be  light  because  the  markets  will  cap¬ 
ture  the  now  thin  and  fragmented  broker¬ 
age  trading  but  won’t  be  doing  their  own 
trades,  Picht  said.  That  will  change  in  the 
first  half  of  2000,  when  Nasdaq  and  the 
service  that  reports  nyse  prices  are  expect¬ 
ed  to  extend  their  own  trading  sessions. 

While  some  newspapers  may  see  the 
extended  sessions  as  a  news  and  produc¬ 
tion  snag,  Picht  sees  an  opportunity  for 
papers  to  establish  themselves  as  standard- 
setters  as  the  last  price  seems  to  become 
later  and  later. 

“We  are  the  publisher  of  record  for  stock 
prices,”  he  said.  “Readers,  they’re  going  to 
need  something  to  cling  to.” 

—  Lucia  Moses 
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We  can  sell  your  newspaper 
as  professionally  as  you  run  it. 


W’hen  its  time  to  sell  your  company, 
you  want  the  process  to  reflect  your 
highest  standards  of  professionalism  and 
integrity.  That’s  the  only  way  to  maximize 
the  value  of  your  company  while  maintaining 
its  core  values. 


As  the  leading  merchant  bank  in  the  media, 
communications,  and  information  industries, 
Veronis,  Suhler  &  Associates  has  the  experi¬ 
ence  and  expertise  needed  to  sell,  value,  or 
refinance  your  company  in  a  manner  that 
achieves  your  highest  financial  goals  —  with¬ 
out  sacrificing  your  reputation  or  integrity. 

•  We  are  brokers  with  years  of  experience 
selling  newspaper  properties  of  all  types  and 
sizes  —  including  major  and  small-market 
dailies,  suburban  and  alternative  weeklies, 
legal  publications,  and  business  journals. 


•  We  are  valuation  experts  with  a  reputation 
for  accuracy  and  integrity. 

•  We  are  investment  bankers  who  offer 
newspaper  companies  a  broad  range 
of  financial  advisory  services,  including 
mergers  and  acquisitions,  debt  and 
equity  financing,  recapitalizations,  and 
fairness  opinions. 

Veronis,  Suhler  &  Associates’  team  of 
professionals,  including  two  managing 
directors  dedicated  to  the  newspaper 
business,  represents  a  unique  combination 
of  senior  executives  from  the  media 
industry  and  lifelong  media  and  commu¬ 
nications  investment  bankers.  Working 
together,  we  maximize  the  value  of  our 
newspaper  clients’  businesses. 


To  learn  more  about  our  firm  or  to  discuss  possible  initiatives 
in  complete  confidence,  contact: 


Robert  J.  Broadwater 

Managing  Director 
broadwater@veronissuhler.com 


Kevin  M.  Lavalla 

Managing  Director 
lavallak@veronissuhler.com 


Veronis,  Suhler  &  Associates  Inc. 


350  Park  Avenue  •  New  York,  NY  10022  •  Tel  (212)  935-4990  •  Fax  (212)  935-0877 
Web  Site:  www.veronissuhler.com 
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Florida  press  access 
to  prisons  in  question 

COMPLAINTS  BY  VICTIMS  AN  IMPETUS  FOR  REVIEW  BY  JIM  MOSCOU 


Florida  officials  won’t  say  exactly 
why  they  put  the  issue  on  the 
table  —  but  the  Department  of 
Corrections  lobbed  a  bombshell 
into  Sunshine  State  newsrooms  when  it 
announced  that  its  “liberal”  policies  giving 
media  access  for  prison  interviews  will  be 
reconsidered. 

The  department’s  Sept.  17  decision  to 
open  the  issue  to  debate  —  a  policy  that 
hasn’t  been  visited  since  1980  —  comes  on 
the  heels  of  a  “top  to  bottom”  review  of  the 
organization,  according  to  state  officials. 

“With  criminals  committing  notorious 
crimes,  with  the  media  eager  to  publicize 
them,  and  with  more  attention  being  given 
to  the  plight  and  rights  of  victims,  we  are 
obliged  to  review  our  policies,”  Michael 
W.  Moore,  secretary  of  the  corrections 
department,  stated  in  a  written  press 
release.  But  the  “straw  the  broke  the 
camel’s  back.”  according  to  one  official, 
were  complaints  made  by  victims  of 
crimes  whose  jjerpetrators  were  becoming 
media  celebrities. 

“I  defy  anyone  to  prove  that’s  there 
more  than  a  handful  of  excesses.  Frankly, 
[that  argument]  is  insulting,”  said  William 
Hirschman,  president  of  the  South  Florida 
Chapter  of  the  Society  of  Professional 
Journalists  and  an  education  writer  at  the 
Fort  Lauderdale  Sun-Sentinel.  “There  are 
too  many  horror  stories  for  taking  this 
lightly.”  The  announcement  has  sent 
Hirschman  and  much  of  Florida’s  press 
scrambling,  eyeing  the  state’s  reconsidera¬ 
tion  with  deep  suspicion. 

Hirschman  said  Florida  papers  —  such 
as  the  Sun  Sentinel,  the  St.  Petersburg 
Times,  and  The  Miami  Herald — have  been 
criticizing  the  state’s  corrections  depart¬ 
ment  for  some  time,  including  coverage  of 
the  July  17  beating  death  of  death-row 
inmate  Frank  Valdes  at  the  Florida  State 
Prison.  That  incident  led  to  an  investigation 
of  nine  guards  by  the  FBI,  the  Florida 
Department  of  Law  Enforcement,  and  a 
state  grand  jury. 

Correctional  officials  said  there  is  no 
connection  between  the  rule  changes  and 
the  media’s  coverage,  adding  they  have 
been  pondering  the  issue  for  months.  That, 
in  turn,  has  led  to  a  list  of  questions  that 


the  department  posted  on  its  Web  site 
(http://www.dc.state.fl.us/secretary/press 
rules.html)  two  weeks  ago. 

Among  key  issues  the  state  wants  re¬ 
examined  are  whether  victims  and  law- 
enforcement  agencies  should  be  consult¬ 
ed  before  inmates  can  do  interviews; 
whether  interviews  are  too  burdensome 
for  the  prison  staff;  and  whether  the 
media  should  pay  those  labor  costs 

While  answers  to  those  questions  are 


still  weeks  away,  the  tone  and  timing  of 
the  state’s  posting  left  Hirschman  and 
Florida  press  a  bit  pessimistic  that  the 
media  will  continue  to  have  easy  access  to 
the  state’s  70,(XX)  prisoners. 

“My  hope  was  that  we  try  not  to  even 
have  the  rules  proposed,  because  once  we 
start  down  that  path,  it  will  get  very 
messy  and  there  will  be  no  winners.” 
Hirschman  said.  “But  I  think  we’ve  lost 
that  battle  already.”  ■ 


Reporting  on  executions 

IT’S  NOT  ‘ROUTINE’  BY  MARK  FITZGERALD 

There’s  nothing  routine  about  executions.  Mike  Graczyk  says,  even  though  The 
Associated  Press’  Houston  correspiondent  has  crammed  into  the  Huntsville  Prison 
death  chamber  to  witness  the  lethal  injection  of  a  prisoner  more  than  150  times. 

“It  bothers  me  when  people  say  executions  are  getting  ‘routine,’”  Graczyk  said  at 
the  recent  Society  of  Professional  Journalists  convention  in  Indianapolis.  “You  never 
know  what’s  going  to  happen,  and  that’s  what  makes  it  a  good  news  story.”  Graczyk 
has  seen  condemned  prisoners  filibuster  in  their  last  remarks,  scream  obscenities, 
pray,  and  remain  silent.  One  convict  forever  ruined  “Silent  Night”  for  Graczyk  by 
singing  the  Christmas  carol  as  his  last  words. 

If  executions  are  not  routine,  it  can  be  said  that  Texas  —  which  has  executed  more 
than  180  convicts  since  restoring  the  death  penalty  in  1982  —  has  the  procedure 
down  to  a  science.  Executions  are  always  carried  out  by  lethal  injection  at  6  p.m.  in 
Huntsville.  By  state  regulation,  Graczyk  said,  ap  has  one  of  three  guaranteed  spots 
inside  a  cramped  death  chamber  with  just  enough  room  for  several  rows  of  three  peo¬ 
ple  standing  shoulder-to-shoulder. 

“If  you  aren’t  tall,  you  are  going  to  have  a  problem  seeing.”  the  beefy  Graczyk  said. 

In  contrast  to  Graczyk.  Lynn  Ford  has  witnessed  only  one  execution  —  at  the 
request  of  the  condemned  man.  Gregory  D.  Resnover,  sentenced  to  the  electric  chair 
for  killing  an  Indianapolis  policeman,  asked  Ford  to  be  there  because  he  liked  the 
weekly  column  of  The  Indianapolis  Star  assistant  lifestyle  editor. 

In  Indiana,  there  is  no  statutory  requirement  for  media  to  be  present.  Ford  said. 
“There  was  some  resentment  that  I  was  going  to  be  there,”  he  said.  “Here  I  was,  some¬ 
body  who  writes  about  a  chocolate  festival.”  He  was  also  a  reluctant  witness.  “Very 
selfishly,  I  didn’t  want  to  see  it,”  Ford  said.  “The  whole  time  I  was  waiting  there,  I  kept 
hoping  [then]  Gov.  Evan  Bayh  would  stop  it.  I  was  scared  to  death.”  Ford’s  vivid 
account  of  the  execution  —  describing  the  sparks,  the  orange  halo,  and  the  smell  of 
burning  flesh  —  is  credited  with  convincing  the  state  Legislature  to  replace  the  elec¬ 
tric  chair  with  lethal  injection  as  Indiana’s  method  of  carrying  out  the  death  penalty. 

As  executions  become  more  frequent,  there  may  be  “a  kind  of  coverage  fatigue,”  said 
Peter  Y.  Sussman,  a  Berkeley,  Calif.,  writer  who  specializes  in  the  issue  of  media  access 
to  prisons.  Sussman  argues  that  the  very  frequency  of  executions  —  coupled  with  the 
many  instances  of  exonerations  of  prisoners  on  Death  Row  and  the  streamlining  of  the 
judicial  process  —  makes  it  all  the  more  important  for  the  press  to  step  up  its  coverage. 

“If  someone  is  innocent,”  Sussman  said,  “there  is  an  increasing  burden  on  the  press 
to  draw  attention  to  that  because,  in  fact,  a  person  may  not  get  his  day  in  court.  ’  ■ 
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OCTOBER 

13- 15  APME  Conference, 
Associated  Press  Managing 
Editors,  Peabody  Hotel, 
Memphis,  Tenn. 

14- 15  “Beyond  the  Printed 
Word,”  IFRA/WAN  World 
Electronic  Publishing 
Conference  and  Exhibition, 
IFRA/World  Association  of 
Newspapers,  RAI  Hotel, 
Amsterdam,  Netherlands 


14-16  “Drawing  the  Line: 
Political  Cartooning  Under 
Pressure”  Symposium, 

School  of  Journalism  and 
Mass  Communications, 
University  of  Iowa,  Iowa 
City,  Iowa 

16-20  lAPA  General 
Assembly,  Inter  American 
Press  Association,  Westin 
Galleria,  Houston 

21- 23  AAF  Annual 
Marketing  Conference, 
American  Advertising 
Federation,  Marriott  Rancho 
Las  Palmas  Hotel,  Rancho 
Mirage,  Calif. 

22- 26  “Surfing  the 
Information  Tidal  Wave,” 
PRSA  1999  International 
Conference,  Public  Relations 
Society  of  America,  Hilton 
Hotel,  Anaheim,  Calif. 

24-26  114th  Annual 
Meeting,  Inland  Press 
Association,  Fairmont  Hotel, 
Chicago 

28-31  ACP/CMA  National 
College  Media  Convention, 
Associated  Collegiate 
Press/College  Media 
Advisers,  Westin  Peachtree 
Plaza,  Atlanta 

NOVEMBER 

3-5  “Eliminating  Boundaries: 
Integrated  Marketing 
Techniques,”  ABC  85th 
Annual  Conference,  Audit 
Bureau  of  Circulations, 
Fairmont  Hotel,  San 
Francisco 

3-6  AAIND  1999  Fall 
Conference,  American 
Association  of  Independent 
News  Distributors,  Pan 
Pacific  Hotel,  Vancouver, 
British  Columbia 


7-9  Fifth  Annual  Personal 
Finance  Conference,  Society 
of  American  Business  Editors 
and  Writers,  Golden  Nugget 
Hotel,  Las  Vegas 

10- 12  AAAA  Creative 
Conference,  American 
Association 

of  Advertising  Agencies,  New 
Loews  Miami  Beach,  Miami 
Beach,  Fla. 

11- 14  Graphics  Canada  ’99, 
Graphics  Canada,  The 
International  Centre,  Toronto 

12- 14  Family  Newspaper 
Conference,  New  England 
Newspaper  Association, 
Inland  Press  Association, 
Southern  Newspaper 
Publishers  Assroiation,  Key 
Bridge  Marriott,  Arlington.  Va. 

17-19  “Female  Readership: 
Challenges  &  Opportunities,” 
1999  Editor  and  Marketeer 
Conference  &  Expo,  World 
Association  of  Newspapers, 
Hilton  Hotel,  Budapest, 
Hungary 

17- 19  “Content,  Mind,  and 
Market  Space:  Dimensions 
and  Opportunities,”  Sixth 
Interactive  Publishing 
Conference,  Interactive 
Publishing,  Swissdtel  Zurich, 
Zurich,  Switzerland 

18- 21  Annual  JEA/NSPA 
Fall  National  High  School 
Journalism  Convention. 
Journalism  Education 
Association/National 
Scholastic  Press  Association. 
Atlanta  Hilton  and  Towers, 
Atlanta 

JANUARY 

13- 15  Co-op  Orientation  and 
Training  Workshop,  Newspaper 
Association  of  America,  Sumner 
Suites  Hotel  Riverwalk,  San 
Antonio 


Note:  To  list  events,  please 
fax  to  Calendar  Editor  at 
(212)691-7287. 

Additional  information 
about  these  and  future 
events  can  be  found  at 
http://www.mediainfo.com/ 
ephome/events/eventshtm/ 
calendar99.htm 


Celebrating 
a  life  of 
achievement  y/ 


f 


For  more  than  three  decades  Peggy’  Peterman’s 
compelling  insights  and  commentary  brought 
the  voice  of  her  community  to  the  pages  of  the 
St.  Petersburg  Times. 

Over  the  years  she  often  pushed  the  envelope 
with  an  alternative  perspective  or  overlooked 
story.  Her  courage  to  tell  those  stories  and  touch 
our  readers’  collective  conscience  helped  shape  a 
distinguished  career  marked  by  many  triumphs. 
And  as  strong  as  her  commitment  to  her  own 
career  was  her  commitment  to  mentoring  young 
journalists  aspiring  to  walk  her  path. 

Peggy  retired  several  years  ago,  but  her  legacy 
of  mentoring  and  molding  young  journalists  still 
resonates  strongly  at  the  Times,  and  in  newsrooms 
throughout  the  country. 

In  recognition  of  her  remarkable  career,  Peggy 
recently  received  a  lifetime  achievement  award 
from  the  International  Women’s  Media  Foundation. 
It’s  the  latest  in  a  long  list  of  awards. 

We  still  consider  Peggy  one  of  us.  As  her 
colleagues,  we  once  again  extend  our  thanks  and 
congratulations  to  Peggy  on  her  lifetime  of 
achievement  and  her  contribution  to  the 
achievements  of  countless  others. 


§t.|)eters!bur9 

Florida’s  Best  Newspaper 


www.sptimes.com 
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Federal  judge  halts 
Globe  Investigation 

DENVER  DAILIES  SPLIT  OVER  DECISION  BY  JIM  MOSCOU 


UNDER  FIRE:  Craig  Lewis 


Attorneys  for  one  of  the  coun¬ 
try’s  largest  supermarket  tab¬ 
loids  put  the  breaks  on  a 
Colorado  criminal  investiga¬ 
tion  into  the  news-gathering  tactics  of  one 
of  its  top  editors 
with  the  help  of  a 
federal  judge  and 
some  slick  timing. 

The  Boca  Raton, 

Fla.-based  Globe  was 
awarded  a  tempo¬ 
rary  restraining  or¬ 
der  Oct.  4  by  U.S.  District  Judge  Walker 
Miller.  The  order  prohibits  the  Jefferson 
County,  Colo.,  district  attorney  from  con¬ 
tinuing  a  three-month,  grand-jury  crimi¬ 
nal  investigation  of  Craig  Lewis,  the 
Globe's  news  editor.  The  judge’s  ruling 
marked  an  extremely  rare  intervention  by 
a  federal  court  into  a  case  that  was  still 
under  investigation  by  a  local  grand  jury. 

Assistant  District  Attorney  Dennis 
Hall,  Jefferson  County’s  point  man  on  the 
Globe  case,  said  the  move  caught  him  and 
District  Attorney  Dave  Thomas  off  guard 
and  out  of  town.  Hall  eyed  the  timing  of 
the  Globe's  court  filing  with  suspicion 
since  he  and  Thomas  —  the  only  two 
prosecutors  familiar  with  the  facts  of  the 
case  —  were  participating  in  a  widely 
publicized  state  prosecutors’  conference 
near  Aspen.  Colo. 

“Anybody  who  practices  law  in  the 
state  of  Colorado  knows  this,’’  Hall  said, 
noting  the  three-day  conference  effective¬ 
ly  shut  down  local  courthouses.  “There 
was  no  reason  to  file  this  week.  They 
could  have  filed  next  week  when  every¬ 
one  was  back.” 

Hall  said  the  county  was  forced  to  send 
a  prosecutor  unfamiliar  with  the  case  to 
argue  on  behalf  of  the  district  attorney. 

The  grand  jury  was  examining  whether 
Lewis  violated  state  commercial  bribery 
and  extortion  laws  while  reporting  on  the 
widely  covered  JonBenet  Ramsey  murder 
in  Boulder,  Colo. 

The  former  charge  —  commercial  bri¬ 
bery  —  stemmed  from  a  $30,000  offer 
made  by  Lewis  to  a  Ramsey  family  inves- 
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tigator  in  an  effort  to  purchase  the 
JonBenet  ransom  note  three  months  after 
the  girl’s  December  1996  murder.  The 
extortion  charge  was  bom  from  question¬ 
able  tactics  used  by  Lewis  to  convince  a 
former  Boulder  police 
detective  to  cooperate 
in  an  interview  with 
the  tabloid. 

Globe  attorneys  ar¬ 
gued  that  in  both 
instances  the  tabloid’s 
news  gathering  was 
protected  by  the  First  Amendment  and  the 
Colorado  laws  were  unconstitutional. 

Tom  Kelley,  a  prominent  media  attor¬ 
ney  in  Denver  and  counsel  for  the  Globe 
and  Lewis,  would  not  comment,  but 
issued  a  press  release  that  said  the  charges 
and  district  attorney’s  efforts  “substantial¬ 
ly  chill  freedom  of  the  press.”  Kelley 
noted,  regarding  Lewis’  $30,000  offer, 
that  the  Colorado  commercial  bribery 
statute  was  “un¬ 
constitutionally 
overbroad  if  it  can 
be  applied  to  crim¬ 
inalize  conduct 
that  is  a  common 
news-gathering 
technique.  Journal¬ 
ists  frequently  offer 
to  pay  for  a  news  source’s  lunch  or  travel 
expenses,  and  such  conduct  could  consti¬ 
tute  commercial  bribery  under  this  law.” 

Kelley’s  press  release  didn’t  comment 
on  the  extortion  allegation,  but  did  claim 
the  district  attorney’s  investigation  was 
“initiated  by  the  Ramsey  defense  team.” 

Michael  Kahane,  senior  vice  president 
and  general  counsel  for  the  Globe,  said  he 
believed  Colorado’s  extortion  statute  was 
overbroad  and  unconstitutional  as  well. 

Kahane,  a  member  of  a  small  team 
spearheading  Lewis’  defense,  said  he 
would  not  discuss  the  details  of  the  case 
until  after  the  federal  court  determines 
whether  to  make  the  injunction  permanent. 
A  hearing  is  set  for  Oct.  18  in  Denver. 

Meanwhile,  the  federal  court’s  inter¬ 
vention  has  riled  the  Mile  High  City’s 


dailies  —  The  Denver  Post  and  Denver 
Rocky  Mountain  News  —  with  each  pub¬ 
lishing  opposing  editorials  on  the  allega¬ 
tions  against  the  Globe  and  Lewis. 

In  an  Oct.  7  editorial,  the  Post  wrote, 
“We  don’t  like  the  prospect  of  a  journal¬ 
ist  escaping  charges  simply  by  the  virtue 
of  his  occupation.  Decent  newsmen  and 
women  don’t  break  the  law  in  order  to 
break  a  story.  And  we  don’t  respect  or 
support  those  who  do.” 

Yet,  the  same  day,  the  News  took  a 
stance  diametrically  opposed  to  that  of 
the  Post.  In  its  editorial,  the  paper  fol¬ 
lowed  the  Globe  argument  regarding  the 
unconstitutionality  of  the  state’s  commer¬ 
cial  bribery  statute,  noting  the  law  “cov¬ 
ers  far  more  than  crude  cash  offerings. 

“‘Benefit’  isn’t  defined  and  therefore 
isn’t  necessarily  cash.  Theoretically,  the 
benefit  offered  by  a  reporter  or  news 
organization  could  be  nothing  more  than 
a  free  cup  of  coffee  — 
or  just  the  promise  of 
anonymity.”  That 
makes  this  case  an 
assault  on  news  gath¬ 
ering  in  general,  the 
News  said,  adding  the 
case  against  Lewis 
should  be  abandoned. 

Addressing  the  extortion  charge,  the 
News  questioned  what  proof  the  district 
attorney  may  have  of  Lewis’  intentions. 
“Prosecutors  should  confine  their  atten¬ 
tion  to  cut-and-dried  crimes,”  the  News 
wrote,  “and  leave  mind-reading  to  the 
sort  of  people  who  work  in  fairway 
booths  at  the  circus.” 

“I  don’t  think  the  Rocky  Mountain 
News  knows  all  the  facts,”  prosecutor 
Hall  said.  “And  opinions  are  only  as 
good  as  the  facts  they  are  based  upon.” 

Should  the  federal  judge  rule  against 
the  Globe,  Hall  said  the  grand  jury’s 
investigation  will  pick  up  where  it  left 
off.  “We  certainly  intend  to  proceed  with 
our  investigation,”  Hall  said.  “And  if  the 
evidence  warrants  it,  we  will  present  an 
indictment  to  the  grand  jury.”  ■ 
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We  hope  the  indict- 
meiit  is  quashed 
altogether  ... 

Denver  Rocky  Mountain  News 


Nowhere  does  [the  First 
Amendment]  suggest 
extortion  and  bribery  are 
acceptable  in  pursuit 
of  a  news  story.” 

The  Denvt  r  Post 
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Jewell  ruled  a  public  figure 

BAR  RAISED  IN  OLYMPIC-SIZE  LAWSUIT  AGAINST  ATLANTA  DAILY  BY  JIM  MOSCOU 


As  a  “public  figure,”  Richard  Jewell  must  prove  the  Atlanta  paper  was  out  to  get  him. 


Aftershocks  from  the  1996 
Centennial  Olympic  Park 
bombing  in  Atlanta  rumbled 
through  a  Georgia  courtroom 
Oct.  5  when  a  state  judge  ruled  Richard 
Jewell  —  a  security  guard  wrongly  sus¬ 
pected  as  the  bomber  —  is  in  the  eyes  of 
the  law  a  public  figure  in  his  suit  against 
a  major  Atlanta  daily. 

The  pretrial  ruling  hampers  the  former 
Olympic  security  guard’s  civil  defama¬ 
tion  suit  against  The  Atlanta  Journal- 
Constitution  and  its  parent  Cox 
Enterprises  Inc.  The  paper  named  Jewell 
as  an  FBI  suspect  days  after  the  July  27, 
1996,  park  bombing. 

Fulton  County,  Ga.,  Judge  John  R. 
Mather  said  Jewell  —  who  was  ultimately 
cleared  of  any  involvement  in  the  incident 
and,  in  a  rare  instance,  received  a  letter  of 
apology  from  the  U.S.  Justice  Department 
—  was  a  voluntary,  limited-purpose  pub¬ 
lic  figure,  a  designation  often  applied  to 
celebrities  or  government  officials.  The 
ruling  raises  the  bar  of  proof  in  the  case, 
which  Jewell  would  have  to  clear  to  con¬ 
vince  a  jury  he  was  defamed  by  the  paper. 
Jewell  will  have  to  prove  the  Georgia 
daily  acted  with  “actual  malice”  when  it 
published  articles  naming  him  as  a  suspect 
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in  the  bombing;  that  it  knew  it  was  report¬ 
ing  false  facts;  and  that  it  behaved  with 
reckless  disregard  for  the  truth. 

As  a  private  figure,  the  standard  would 
have  been  much  lower.  Jewell  simply 
would  have  had  to  prove  the  paper  acted 
with  negligence  and  carelessness  in 
reporting  information  that  could  be  con¬ 
sidered  defamatory. 

The  court  reasoned  Jewell  was  a  “vol¬ 
untary”  public  figure  by  noting  that  the 
days  following  the  bombing  and  during 
numerous  media  interviews,  Jewell  used 
“his  credibility  and  newfound  publicity  to 
relieve  the  anxiety  of  the  public”  and 
hoped  “of  influencing  the  resolution  of 
this  public  controversy.” 

“There  is  simply  no  evidence  Richard 
agreed  to  interviews  to  influence  the  out¬ 
come  of  the  debate,”  said  Jewell’s  attor¬ 
ney,  L.  Lin  Wood,  of  the  Atlanta-based 
Wood  &  Grant  law  firm.  “He  thought  his 
employers  wanted  him  to  do  the  inter¬ 
views.” 

Wood,  who  called  the  court’s  decision 
“clearly  erroneous,”  said  he  will  appeal 
the  decision. 

The  media  spotlight  fell  on  Jewell 
because  he  found  the  explosive-laden 
knapsack  moments  before  it  detonated, 
killing  two  people.  Jewell  was  able  to  get 
many  in  the  crowd  away  from  the  pack¬ 
age  before  it  went  off,  and  he  discussed 
the  incident  extensively  with  the  media. 

Peter  Canfield,  an  attorney  at  the 


Atlanta-based  firm  Dow,  Lohnes  & 
Albertson  and  counsel  for  the  Journal- 
Constitution,  said  the  court  correctly  rec¬ 
ognized  the  Olympic  bombing  was  news¬ 
worthy  and  Jewell  as  a  public  figure. 

“By  virtue  of  his  own  mind  and  appear¬ 
ances,  he  had  become  part  of  the  story 
before  The  Atlanta  Journal-Constitution 
accurately  reported  he  had  become  the 
focus  of  the  investigation,”  Canfield  said. 

Days  following  the  bombing,  Jewell 
appeared  or  was  quoted  in  11  media 
forums.  By  early  August  1996,  media 
reports  on  Jewell  switched  to  focusing  on 
erroneous  law-enforcement  suspicions 
that  he  may  have  planted  the  bomb  in  an 
effort  to  win  public  acclaim  as  a  hero. 
Jewell  later  filed  or  threatened  suits 
against  the  New  York  Post;  cnn;  nbc  and 
its  top  news  anchor,  Tom  Brokaw;  and  a 
local  Georgia  radio  station.  Jewell’s  attor¬ 
ney  said  his  client  settled  all  those  claims 
for  undisclosed  amounts.  The  Atlanta 
Journal-Constitution,  however,  “has  been 
very  vocal  and  public  that  it  will  never 
settle  the  Jewell  case,”  Wood  said. 

Wood  said  Jewell’s  case  to  collect  dam¬ 
ages  will  continue,  though  he  would  not 
reveal  the  amount  of  being  sought. 

“The  Richard  Jewell  case  is  alive  and 
well.  And  I  believe  the  damages  to  Richard 
Jewell  is  in  the  millions  of  dollars,”  Wood 
said.  “And  to  deter  a  corporation  like  Cox, 
the  amount  of  money  [he’ll  ask  the  court  to 
award]  will  be  astronomical.”  ■ 
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Who’s  better  for  j-schools? 
It’s  academic,  SPJ  hears 

DESPITE  THE  ETERNAL  ‘PH.D.S  VS.  THE  PROS’  DEBATE,  STUDENTS  SAY 
IT  DOESN’T  MAKE  A  WHOLE  LOT  OF  DIFFERENCE  BY  MARK  FITZGERALD 


In  the  popular  image,  there  are  two 
kinds  of  teachers  at  journalism 
schools:  the  ivory-tower  theorist  who 
publishes  inscrutable  articles  in 
obscure  Journals  —  and  the  grizzled  vet¬ 
eran  who  sits  around  in  class  telling  war 
stories  of  his  glory  days. 

At  a  time  when  newspapers  are  grow¬ 
ing  ever  more  concerned  about  the  quali¬ 
ty  of  new  graduates  they  are  getting,  j- 
schools  are  struggling  to  find  the  right 
balance  of  academics  and  professional 
experience  for  their  faculty.  “Ph.D.s  vs. 
the  Pros,”  was  how  the  Society  of 
Professional  Journalists  (spj)  described 
the  issue  at  its  convention  in  Indianapolis 
Oct.  4. 

To  some  journalism  educators,  the  bal¬ 
ance  is  shifting  inevitably  towards  acade¬ 
mics.  “I  think  that  people  ...  who  have 
professional  experience  are  a  dying 
breed”  in  journalism  schools,  said 
Carolyn  S.  Carlson,  an  educator  from 
Georgia.  She  noted  that  Georgia’s  Board 
of  Regents  now  requires  any  tenure-track 
professor  to  hold  a  “terminal”  degree,  that 
is,  one  as  high  as  the  most  advanced 
degree  offered  by  the  school.  For  teachers 
in  j-schools  of  any  size,  that  means  a  doc¬ 
torate. 

Professionals  may  also  feel  a  freeze- 
out  down  at  the  department  level,  some 
say.  “Universities  are  not  necessarily  col¬ 
legial  when  it  comes  to  journalists.  There 
is  a  lot  of  ‘credentialism,’”  said  Jerry 
Duane  Dunklee,  who  was  a  radio  journal¬ 
ist  for  15  years  before  becoming  a  full 
professor  at  Southern  Connecticut  State 
University.  “We  have  a  little  problem  — 
we  write  in  English  and  not  in  acad¬ 
emese.” 

Even  so,  those  with  doctorates  do  not 
yet  dominate  at  most  j-schools.  Will 
Norton  Jr.,  dean  of  the  University  of 
Nebraska’s  College  of  Journalism  and 
Mass  Communication,  said  the  number  of 
those  who  hold  doctorates  in  that  20-per- 
son  faculty  has  increased  from  five  to 
nine  over  a  fairly  long  period. 

“For  us,  a  big  thing  is  to  have  diversi¬ 
ty,”  said  Norton,  who  earned  his  doctor¬ 


ate  after  a  stint  as  sports  editor  at  the 
Chicago  Tribune. 

When  Trevor  Brown  was  a  young 
South  African  beginning  his  newspaper 
career,  he  accepted  the  conventional  wis¬ 
dom  about  journalism  school. 

“Everybody  told  me  it  was  of  no  use 
whatsoever,”  he  recalled.  “They  said. 
‘Don’t  expect  to  come  back  here  and  get 
a  job,’  because  you  would  have  to  start 
over  and  unlearn  everything  they  taught 
you.” 

Brown  went  to  graduate  school  mostly, 
he  says,  as  an  excuse  to  see  the  United 
States.  “I  went  without  any  conviction  it 
would  do  me  any  particular  good,”  he  said. 

Now  Trevor  Brown  is  dean  of  the 
School  of  Journalism  at  Indiana  Univer- 
sity-Bloomington,  a  Ph.D.,  and  a  believer 
in  journalism  academics.  Still,  he  worries 
about  why  j-schools  are  adding  more  peo¬ 
ple  with  doctorates. 

“There’s  been  tremendous  pressure  to 
shift  the  balance  towards  scholarship  with 
an  eye  to  prestige,”  he  said.  “And  one  of 


the  quickest  ways  to  claim  academic 
prestige  is  to  say  that  every  one  of  your 
faculty  is  a  Ph.D.” 

What  do  students  think?  A  random  sur¬ 
vey  of  about  a  dozen  undergraduates 
attending  the  spj  convention  found  gener¬ 
al  satisfaction,  whether  the  teacher’s 
greatest  asset  was  experience  or  a  sheep¬ 
skin. 

“Basically  I  haven’t  found  that  it 
makes  a  profound  difference,”  said  Ohio 
University  student  Jeremy  A.  Markovich. 
“They  all  have  some  [professional]  expe¬ 
rience.  All  the  teachers  I’ve  had  have 
been  very  well-qualified,  whether  they 
have  a  Ph.D.  or  not.” 

There  is  one  difference,  says  Jennifer 
Walsh,  a  student  at  Southwest  Texas  State 
University:  “Teachers  with  professional 
backgrounds  have  amazing  amounts  of 
professional  contacts.  The  ones  who 
come  right  out  of  college  might  have 
some  contacts,  but  they  don’t  have  as 
many,  and  they  don’t  get  the  respect  of  a 
professional.”  ■ 


SPJ:  Open  drivers’  records  to  all 

INDIANAPOLIS  —  In  the  wake  of  a  U.S.  Senate  stamp  of  approval  on  a  federal 
transportation  bill  that  would  further  limit  public  access  to  driver’s  license  informa¬ 
tion,  the  Society  of  Professional  Journalists  (spj)  passed  at  its  90th  annual  conven¬ 
tion  here  a  resolution  asking  President  Clinton  to  veto  the  bill  and  to  keep  the  roads 
to  DMVs  free  of  restrictions. 

The  $50-billion  transportation  appropriation  bill  —  approved  by  the  Senate  Oct. 
4  and  by  the  House  a  week  earlier  —  would  provide  highway  funds  only  to  states 
that  restrict  the  sale  of  driver’s  license  information  for  commercial  use.  spj  said  it 
opposed  the  federal  initiative  as  well  as  any  measures  that  may  bestow  special  treat¬ 
ment  and  access  to  the  media  over  the  general  public  itself.  The  president  is  expect¬ 
ed  to  sign  the  bill. 

Congress  has  increasingly  tightened  the  rules  on  drivers’  licensing  records.  A  recent 
amendment  to  the  1994  Drivers  Privacy  Protection  Act  forbids  states  from  releasing 
personal  information  on  drivers  without  permission.  The  amendment  granted  excep¬ 
tions  to  insurance  companies,  direct  marketers,  and  other  businesses,  spj  has  argued 
keeping  license  records  open  to  the  public  at  laige  helps  to  build  safer  communities. 

SPj’s  resolution  stated:  “The  examination  of  motor-vehicle  records  by  the 
media  and  the  general  public  provides  a  public  service  by  evaluating  the  driving 
history  of  school  bus  drivers,  mass  transit  drivers,  airline  pilots,  emergency  med¬ 
ical  technicians,  and  other  persons  involved  in  the  transportation  and  protection 
of  others.”  —  Staff  Reports 
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“The  Mark  Fuhrman  Show”  was  a  big  draw  at  the  recent  SPJ  convention. 

Cop  on  Simpson  case 
‘stars’  at  SPJ  confab 

FUHRMAN  INSISTS  MEDIA  TAKE  RESPONSIBILITY 
FOR  ‘NOT  GUILTY’  VERDICT  BY  MARK  FITZGERALD 


Attorney  Lucy  Dalglish’s  intro¬ 
duction  of  Mark  Fuhrman  set 
the  rollicking  tone  for  the  O.J. 
Simpson  case  homicide  detec¬ 
tive’s  confrontation  with  the  media  at  last 
week’s  Society  of  Professional  Journalists 
(SPJ)  convention  in  Indianapolis. 

“So,”  Dalglish  said,  turning  to  Fuhrman. 
“you’re  a  lying,  racist  son  of  a  b — ,  right?” 

That  wasn’t  the  only  bit  of  conventional 
wisdom  Fuhrman  would  dispute  during  a 
75-minute  “panel  discussion”  that,  one 
audience  member  complained  aloud, 
turned  into  “The  Mark  Fuhrman  Show.” 
The  session,  which  competed  with  1 1  other 
discussions  during  the  same  period,  attract¬ 
ed  about  200  of  the  600  convention-goers. 

Fuhrman  —  who  described  himself  as 
“the  only  [investigator]  who  didn’t  make  a 
mistake”  in  the  case  —  complained  the 
media  fell  for  the  story  spun  by  Simpson’s 
defense  team.  “’Fuhrman’s  a  racist. 
Fuhrman  planted  the  bloody  glove.’ 
Everybody  in  the  media  was  fixated  on 
following  the  lemmings,”  he  said. 

The  putative  scapegoat  did  a  bit  of  scape¬ 
goating  himself:  Fuhrman  suggested  the 
media  was  largely  to  blame  for  Simpson’s 
acquittal  in  the  June  13,  1994,  murder  of  his 
ex-wife  Nicole  Simpson  and  Ronald 
Goldman.  “The  media  —  TV,  radio  and 
newspapers  —  has  got  to  take  a  great  piece 
of  the  responsibility  for  the  failure  of  the 
Simpson  case  ...  because  they  were  not 
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aware  of  how  effective  their  words  were,” 
Fuhrman  said.  Fuhrman  said  media  reports 
were  followed  by  the  jury,  which  was 
sequestered  but  allowed  weekly  conjugal 
visits,  and  by  the  prosecutors,  defense  attor¬ 
neys,  and  trial  Judge  Lance  Ito,  “who  read 
their  reviews  every  morning  in  the  paper.” 

Fuhrman  himself  became  an  issue  in 
the  trial  when  defense  attorneys  attempted 
to  portray  him  as  a  racist  cop  who  planted 
evidence.  The  famous  courtroom  con¬ 
frontation  with  F.  Lee  Bailey  over  whether 
Fuhrman  had  ever  uttered  a  racial  epithet 
was  recreated  at  the  SPJ  convention  by  two 
persistent  questioners. 

“Have  you  ever  used  that  word  —  yes  or 
no?”  one  member  demanded.  Fuhrman  dis¬ 
missed  the  topic  as  “at  this  late  date,  an 
incredibly  silly  question  —  a  ridiculously 
irrelevant  question.”  At  the  trial,  Fuhrman ’s 
sworn  testimony  that  he  had  not  used  the 
word  “nigger”  in  the  past  was  later  contra¬ 
dicted  by  a  tape  on  which  he  said  he  was 
“role-playing”  for  a  fictional  screenplay. 

Fuhrman,  who  now  hosts  a  radio  talk 
show  and  writes  books  about  celebrated 
crime  cases,  said  he  purposely  waited  for 
the  Simpson  trial  furor  to  calm  down 
before  talking  about  his  own  views  of  the 
case  and  media. 

“The  media  first  wanted  to  make  me  a 
real  cool  guy.  Then  it  wanted  to  make  me  a 
real  evil  guy,”  Fuhrman  said.  “I  didn’t  get 
an  agent  and  say,  i  want  to  be  on  TV.’”  ■ 


Daily  News  phtito 
files  now  online 

A  new  Web  site  of  the  New  York 
Daily  News  was  set  up  last  week  to  sell 
more  than  2  million  photos,  the  world’s 
biggest  online  photo  collection. 

The  site  at  http://www.dailynews 
pix.com.  boasts  2,026,681  photos, 
which  helped  make  it  the  nation’s  first 
successful  tabloid  after  its  1919  found¬ 
ing  and  led  to  its  adopting  the  legend, 
“New  York’s  Picture  Newspaper.” 

Culled  from  more  than  6  million 
images  in  the  News'  archives,  the  pho¬ 
tos  are  offered  to  noncommercial  cus¬ 
tomers  at  $50  for  an  8-by-  10-inch  print 
and  $75  for  an  ll-by-14-inch  print. 
Commercial  customer  rates  vary. 

“With  the  incorporation  of  new 
technology,”  said  Daily  News  CEO  and 
Co-Publisher  Fred  Drasner,  “we  are 
now  able  to  extend  the  usefulness  of 
our  photo  collection  and  offer  photos 
to  everyday  readers  as  well  as  to  our 
colleagues  in  the  media  industry.” 

“It’s  possible  for  kids  to  search  our 
archive  for  Babe  Ruth  photos,”  said 
Daily  News  Director  of  Photography 
Eric  Meskauskas.  Also  for  sale  are 
exclusive  1928  photos  of  Ruth  Snyder 
dying  in  the  electric  chair  for  killing 
her  husband,  snapped  by  a  photogra¬ 
pher  using  a  hidden  ankle  camera. 

—  Joe  Nicholson 
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The  court,  in  a  1994  photo  (from  left):  Clarence  Thomas, 
Antonin  Scalia,  Sandra  Day  O’Connor,  Anthony  Kennedy, 
David  Souter,  Stephen  Breyer,  John  Paul  Stevens,  Chief 
Justice  William  Rehnquist  and  Ruth  Bader  Ginsburg. 


Court  to  brush  up 
on  1  St  Amendment 

PRIOR  RULINGS  MAY  BE  CLARIFIED  BY  TONY  MAURO 


With  the  U.S.  Supreme  Court 
returning  to  the  bench  after  its 
summer  recess,  it  faces  a 
docket  of  cases  in  which  the 
First  Amendment  stands  first  and  foremost. 
Seven  of  the  44  cases  the  court  has  already 
decided  to  hear  this  term  directly  raise  First 
Amendment  issues,  an  extraordinarily  high 
proportion  of  the  docket.  Three  additional 
cases  will  be  fought  on  non-First  Amend¬ 
ment  grounds  but  involve  issues  that  relate  to 
free  speech  and  the  freedom  of  information. 

Church-state  relations,  campaign-finance 
reform,  student  free  speech,  and  nude  danc¬ 
ing  are  among  the  issues  the  court  will  tack¬ 
le  this  term.  More  cases  could  be  added  to 
the  docket  in  coming  months.  “It  will  be  a 
blockbuster  term  for  the  First  Amendment,” 
said  University  of  Southern  California  law 
professor  Erwin  Chemerinsky. 

There  is  no  single  reason  for  the  unusual¬ 
ly  high  number  of  First  Amendment  cases  on 
the  docket  this  term.  The  court  usually  por¬ 
trays  itself  as  a  passive  recipient  of  whatever 
issues  are  bubbling  up  from  the  lower  courts. 
The  justices  say  they  don’t  pick  cases  for 
review  based  on  any  previously  set  agenda 
of  issues  they  want  to  tackle. 

But  with  some  of  the  First  Amendment 
cases  the  court  will  hear,  it  could  be  argued 
that  the  Justices  do  have  an  agenda  —  per¬ 
haps  not  an  ideological  one,  but  more  of  a 
“to-do”  list  of  issues  that  need  cleaning  up. 

One  case  that  could  be  on  that  list  will  be 
Nixon  vs.  Shrink  Missouri  Government 


PAC.  It  could  be  the  court’s  opportunity  to 
reassess  the  landscape  of  campaign-finance 
reform,  which  it  shaped  in  the  first  place  with 
the  1976  decision  in  Buckley  vs.  Valeo.  That 
case  found  limits  on  campaign  spending  to 
be  unconstitutional  on  First  Amendment 
grounds,  while  limits  on  campaign  contribu¬ 
tions  were  found  acceptable. 

The  Brennan  Center  for  Justice  and  others 
decided  several  years  ago  that  it  was  time  to 
try  to  convince  the  court  to  revisit  Buckley, 
and  it  supported  litigation  at  the  state  level  to 
bring  cases  that  could  be  the  vehicle  for  such 
a  review  to  the  court.  Perhaps  heeding  the 
call,  the  court  agreed  to  consider  Nixon, 
named  for  Missouri  Attorney  General  Jay 
Nixon.  A  lower  court  struck  down  a  $1,075 
Missouri  limit  on  campaign  contributions  to 
state  candidates,  which  is  higher  than  the 
S1,(XX)  federal  limit  on  candidates  for  feder¬ 
al  office.  If  the  Supreme  Court  agrees  that  the 
Missouri  limit  violates  the  First  Amendment, 
then  the  federal  limit,  and  the  laws  that  set  it, 
could  also  fall. 

Another  case  that  could  represent  a  desire 
by  the  justices  to  clean  up  its  doctrine  from 
past  cases  is  the  nude  dancing  case  City  of 
Erie  vs.  Pap’s  A.M.  The  high  court  in  1991 
said  nude  dancing  was  marginally  protected 
by  the  First  Amendment,  but  it  said  so  in  a 
fractured  series  of  opinions  and  concur¬ 
rences.  Lower  courts  have  struggled  ever 
since  to  interpret  the  ruling. 

In  City  of  Erie,  the  Pennsylvania  Supreme 
Court  pointedly  and  repeatedly  complained 


about  the  court’s  unclear  message  in  the 
1991  case,  Barnes  vs.  Glen  Theatre.  The 
Pennsylvania  jurists,  in  striking  down  Erie’s 
anti-nude  dancing  ordinance,  said  the 
Supreme  Court  was  “hopelessly  fragment¬ 
ed”  and  had  produced  “four  separate,  non- 
harmonious  opinions.”  The  Supreme  Court 
may  have  heard  the  message  and  taken  the 
case  to  clarify  its  ruling  or  to  scold  the 
Pennsylvania  Supreme  Court  for  misunder¬ 
standing  it. 

Recently,  the  court  added  to  its  docket  the 
abortion-protest  case  of  Hill  vs.  Colorado, 
which  also  could  represent  a  determination 
by  the  Supreme  Court  that  its  past  rulings 
have  been  less  than  clear.  In  rulings  in  1994 
and  1997,  the  court  sought  to  balance  the 
free-speech  rights  of  abortion  protesters  with 
the  safety  of  abortion  clinic  patients  and 
staff.  The  court  approved  judges’  orders  that 
created  fixed  “protest-free”  zones  around 
clinics,  but  rejected  “floating”  buffer  zones 
that  would  insulate  individual  patients  and 
staff  from  being  approached  by  protesters  as 
they  moved  toward  and  away  from  clinics. 

The  Colorado  law  at  issue  in  Hill  contains 
elements  of  both;  within  a  fixed  zone  of  100 
feet  around  a  clinic,  protesters  are  not  per¬ 
mitted  to  come  within  eight  feet  of  another 
person  coming  to  or  leaving  a  clinic,  unless 
invited.  The  Colorado  court  upheld  the  law, 
and  the  U.S.  Supreme  Court  could  use  the 
case  to  clarify  the  issue  more  fully. 

The  case  of  Board  of  Regents  of  the 
University  of  Wisconsin  vs.  Southworth  rep¬ 
resents  more  of  a  follow-up  on  past  cases 
than  a  cleaning  up  of  past  doctrine.  In  the 
1995  case,  Rosenberger  vs.  Rector,  the  court 
said  that  state  universities  must  be  even- 
handed  in  distributing  student  activity  fees  to 
campus  organizations.  Once  a  university  cre¬ 
ates  a  public  fomm,  the  court  said,  it  could 
not  selectively  withhold  funds  from  a 
Christian  student  newspaper.  Southworth 
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deals  with  an  almost  inevitable  consequence 
of  that  decision.  If  a  university  has  been 
even-handed  in  distributing  student  fee 
money,  then  what  happens  if  certain  students 
object  to  some  of  the  groups  the  money  goes 
to  fund?  In  Wisconsin,  conservative  students 
did  not  want  their  fee  money  going  toward 
gay  and  lesbian  student  organizations.  The 
outcome  of  this  case  is  difficult  to  predict. 

The  rest  of  the  First  Amendment  docket 
represents  the  full  range  of  speech  and  reli¬ 
gion  issues.  In  Mitchell  vs.  Helms,  the  court 
will  have  to  decide  whether  a  federal  pro¬ 
gram  that  allows  public  schools  to  loan 
equipment  to  parochial  schools  amounts  to 
government  “establishment"  of  religion. 
U.S.  vs.  Playboy  Entertainment  Group, 
involving  government  regulation  of  offen¬ 
sive  content  on  cable  tv,  could  prompt  the 
court  to  decide  where,  exactly,  cable  tv  fits 
on  the  First  Amendment  spectrum.  In  Los 
Angeles  Police  Department  vs.  United 
Reporting  Publishing,  the  court  resumes  its 
seemingly  annual  task  of  refining  its  views 
on  commercial  speech.  The  case  involves  a 
California  law  that  forbids  the  commercial 
use  of  police  blotter  information,  while  giv¬ 
ing  access  to  the  information  to  journalists 
and  others. 

Among  the  cases  that  are  of  interest  to  the 
First  Amendment  community  but  are  not. 
strictly  speaking.  First  Amendment  cases, 
probably  the  biggest  is  fda  vs.  Brown  and 
Williamson.  The  issue  before  the  court  is 
whether  the  Food  and  Drug  Administration 
has  jurisdiction  over  tobacco  products.  One 
of  the  ways  in  which  the  fda  is  seeking  to 
regulate  tobacco  is  through  severe  restriction 
of  advertising  and  marketing,  which  raises 
commercial-speech  issues.  In  Reno  vs. 
Condon,  the  court  will  decide  the  fate  of  the 
1994  Driver's  Privacy  Protection  Act,  which 
bars  states  from  releasing  driver’s  license 
information.  The  law  was  attacked  by  jour¬ 
nalists'  groups,  which  claim  that  the  public 
benefits  from  the  release  of  this  information. 
Lower  courts  have  struck  down  the  law  on 
entirely  different  grounds,  ruling  that  it 
intrudes  on  the  powers  of  the  states  in  viola¬ 
tion  of  the  lOth  Amendment.  The  final  case 
of  interest  is  U.S.  vs.  Weatherhead.  which  is 
the  first  case  in  several  years  testing  the 
scope  of  the  Freedom  of  Information  Act.  At 
issue  is  the  exemption  that  allows  the  federal 
government  to  withhold  documents  on 
national  .security  grounds.  ■ 


Mauro  is  USA  Today  Supreme  Court 
correspondent  and  a  contributing  analyst 
to  free!  —  The  Freedom  Forum  online. 
Reprinted  courtesy  of  free!  (http://www. 
freedomforum.  org ). 


The  U.S.  Supreme  Court  last  week 
let  stand  the  fraud  convictions  of 
Earl  Brian.  57,  the  former  chair¬ 
man  of  United  Press  International 
and  Financial  News  Network. 

The  action  freed  federal  prosecutors  to 
seek  to  imprison  Brian,  according  to  The 
Associated  Press. 

Brian,  who  has  an  unlisted  number  at 
his  home  in  Ea.ston.  Md.,  could  not  be 
reached  for  comment.  UPi  staffers  said 
they  did  not  know  how  to  reach  their  for¬ 
mer  boss. 

UPI  did  not  immediately  respond  to  a 
request  for  comment;  fnn’s  core  media 
operations  were  sold  after  it  went  bankrupt. 

Brian  was  sentenced  two  years  ago  to 
57  months  in  federal  prison,  a  number 
equal  to  his  current  age  in  years,  and  was 
fined  $25,000. 

Without  comment,  the  court  rejected 
Brian’s  claim  in  his  appeal  that  he  was 
denied  a  fair  trial  and  denied  a  fair  hearing 
before  the  9th  U.S.  Circuit  Court  of 
Appeals. 

Brian  was  convicted  in  1996  of  bank 
fraud,  lying  to  auditors  and  conspiring  to 
cover  up  financial  problems  at  UPi  and  fnn 


in  the  late  1 980s  and  early  1 990s. 

Prosecutors  said  Brian  and  one  of  his 
aides  drafted  hundreds  of  false  invoices 
and  other  documents  to  cover  up  fnn’s 
losses  and  help  the  financially  unstable 
cable  TV  network  and  its  parent.  New 
York-based  Infotechnology  Inc.,  obtain 
$70  million  in  bank  loans. 

The  scheme  allegedly  inflated  fnn’s  prof¬ 
its  by  almost  $50  million  between  1988  and 
1991,  when  the  company  went  bankrupt.  UPi 
also  declared  bankruptcy  that  year. 

FNN  billed  UPI  for  services  it  never  per¬ 
formed.  and  borrowed  money  from 
Security  Pacific  Bank  based  on  fabricated 
financial  statement  and  false  leases  to  fic¬ 
tional  equipment,  according  to  prosecutors. 

Brian  served  as  California’s  health  and 
welfare  secretary  under  Gov.  Ronald 
Reagan.  He  failed  in  an  attempt  to  win  the 
Republican  nomination  for  U.S.  Senate  in 
1984. 

FNN  later  sold  its  core  media  operations 
to  CNBC.  UPI  has  gone  through  two  bank¬ 
ruptcy  reorganizations  and  four  owners 
since  its  sale  by  the  Scripps  family  in  1 982. 

In  1992,  UPI  was  bought  by  Middle  East 
Broadcasting  Centre,  a  Saudi  firm.  ■ 


No  reprieve  for  Mumia 

An  appeal  to  the  U.S.  Supreme  Court  for  a  retrial  of  a  convicted  murderer  —  and 
former  journalist  —  sentenced  to  death  fell  on  deaf  ears  Oct.  4. 

Mumia  Abu-Jamal,  a  former  radio  journalist  who  is  serving  a  life  sentence  for 
killing  a  Philadelphia  police  officer  in  1 98 1 ,  hoped  to 
convince  the  justices  he  was  denied  a  fair  trial.  But 
the  court  turned  away  the  request  without  comment. 

Abu-Jamal’s  case  has  lured  top  media  coverage 
across  the  country  as  well  as  notable  personalities 
such  as  actor  Ed  Asner  and  the  makers  of  Ben  & 
Jerry’s  ice  cream.  Supporters  have  argued  that  Abu- 
Jamal,  a  former  Black  Panther,  was  framed  in  the 
1981  killing  of  police  officer  Daniel  Faulkner.  State 
prosecutors  said  the  murder  was  a  cold-blooded 
killing  with  Abu-Jamal  shooting  Faulkner  in  the 
face  as  he  lay  on  the  ground. 

A  jury  convicted  Abu-Jamal  after  five  hours  of 
deliberation  in  1982,  and  his  conviction  has  been 
upheld  twice  by  Pennsylvania’s  highest  court. 
Abu-Jamal’s  Supreme  Court  appeal  rose  from  Pennsylvania  state  courts.  He  can 
still  file  appeals  in  federal  court,  which  could  bring  the  case  back  to  the  Supreme 
Court  for  another  hearing.  —  Jim  Moscou 


Mumia  Abu-Jamal 
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LIFE  AND  TIMES  SEALED  FOR  FUTURE  BY  JOE  STRUPP 


For  The  New  York  Times,  millen¬ 
nium  coverage  doesn’t  mean 
just  covering  the  dawn  of  the 
year  2000.  It  also  means  looking 
ahead  to  the  year  3000. 

As  part  of  its  effort  to  ring  in  the  next 
1,000  years,  the  paper  that  boasts  “All 
The  News  That’s  Fit  to  Print’’  is  planning 
to  lock  away  some  carefully  selected  ele¬ 
ments  of  news,  and  non-news,  from 
today’s  world  in  a  special  time  capsule 
(or  Times  Capsule)  for  future  generations. 

In  one  of  its  most  expansive  projects  to 
date,  the  newspaper  is  collecting  bits  and 
pieces  from  around  the  globe  that  editors 
believe  best  represent  a  slice  of  life  as  the 
world  enters  the  2 1  st  century. 

“It  will  include  a  lot  of  authentic  voic¬ 
es  of  our  time,”  said  Diane  McNulty,  the 
Times'  director  of  community  affairs.  “It 
is  going  to  contain  a  mix  of  journalism, 
architecture,  arts,  and  humanity.” 

Once  collected,  the  items  will  be 
placed  in  a  special  Times  time  capsule 
and  put  on  display  at  the  American 
Museum  of  Natural  History  in  New  York 
for  the  first  few  months  of  2000,  accord¬ 
ing  to  Jack  Rosenthal,  editor  in  chief  of 
The  New  York  Times  Magazine. 

"The  idea  is  to  send  a  message  to  the 
year  3000,”  said  Rosenthal.  "To  tell  peo¬ 
ple  then  what  we  think  they  will  want  to 
know  about  us.” 

Following  the  exhibit,  the  capsule  will 
be  locked  and  remain  as  a  permanent  dis¬ 
play  at  the  museum  until  the  year  30(X), 
when  it  will  be  reopened. 

“It  will  be  the  addition  of  a  fabulous 
piece  of  public  art,”  said  Gary  Zarr,  the 
museum’s  senior  vice  president  of  com¬ 
munications/marketing.  “It  will  be  a  per¬ 
fect  compliment.” 

Rosenthal  said  the  two  most  important 
elements  of  the  time  capsule  were  design 
and  content. 

For  the  design,  editors  launched  a  con¬ 
test  between  January  and  May  asking 
designers  to  submit  proposals,  drawing 
48  responses.  A  winning  design  has  been 
chosen,  but  Times  officials  will  not 
announce  the  winner  until  the  time  cap¬ 
sule  exhibit  begins  Dec.  4.  Rosenthal  said 

1 8  EDITOR  &  PUBLISHER  OCTOBER  9. 1999 


The  Best 


only  that  the  capsule  will  be  approximate¬ 
ly  25  cubic  feet. 

In  deciding  what  will  be  placed  inside, 
Times  editors  have  looked  at  several 
approaches.  The  first  was  an  attempt  to 
include  items  that  represent  one  minute  in 
time  from  a  typical  day  in  New  York. 
Rosenthal  said.  That  minute;  9:09  a.m.  on 
Sept.  9,  1999  (9/9/99). 

“The  idea  is  to  give  people  in  the  future 
a  sense  of  the  ordinary,  unexceptional 
sense  of  life,”  Rosenthal  said.  “Who 
knows  what  they  will  or  won’t  be  able  to 
tell  from  it?  But  we  will  have  it  for  them.” 

To  capture  examples  of  life  during  that 
minute.  Times  editors  dispatched  writers, 
photographers,  and  reporters  to  different 
areas  of  New  York  to  collect  various 
impressions  of  life  at  the  magic  moment. 

Among  the  experiences  were  a  visit  to 
the  city  morgue,  a  novelist’s  return  to  a 
city  high  school,  photos  of  a  city  con¬ 
struction  site,  a  poet’s  view  of  the 
Brooklyn  waterfront,  and  a  first-person 
description  of  Yankee  Stadium  10  hours 
before  game  time. 

Rosenthal  also  said  the  newspaper  will- 
continue  to  gain  ideas  from  readers  about 
what  should  be  included  right  up  until  the 
day  of  the  exhibit. 

He  said  memorabilia  being  considered 
ranges  from  hair  samples  of  United 
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Nations  ambassadors  to  a  special  comic 
strip  about  dog  walkers  from  “Doones- 
bury”  artist  Garry  Trudeau. 

"Some  of  the  stuff  is  weird,  some  is 
fiercely  intellectual,  and  some  is  ordi¬ 
nary,”  said  Rosenthal. 

As  part  of  the  project,  the  newspaper  is 
publishing  a  string  of  six  special  editions 
of  The  New  York  Times  Magazine,  which 
are  averaging  175  pages  each  —  about  75 
pages  more  than  the  weekly  publication’s 
usual  size.  The  special  editions  have  been 
so  large,  they’ve  had  to  be  perfect-bound, 
a  rarity  for  the  Sunday  book. 

Four  of  the  issues  have  already  been 
published  —  on  topics  such  as  the  best  of 
the  last  1.000  years,  women  of  the  mil¬ 
lennium,  adventures  into  the  unknown, 
and  new  views  of  life.  The  next  issue,  set 
for  Oct.  17,  focuses  on  the  growth  of 
individuality.  ■ 
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“Media  companies  were  among  the  first 
to  embrace  the  web,  but  have  'had  the 
hardest  time  finding  a  business  model, 
that  really  works.  ” 

-Barry  Parr,  Research  Director 
IDC  (Internet  and  eCommerce  Strategies) 
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To  sell  or  not  to  sell, 
that  Is  the  question 

HASTY  DECISIONS  ARE  NOT  ADVISED  BY  JOE  STRUPP 


Newspaper  owners  who  are 
thinking  about  selling  their 
publications  too  often  over¬ 
look  the  need  for  competent 
legal  and  financial  advice,  and  sometimes 
jump  too  quickly  into  the  newspaper  market 
when  biding  their  time,  or  not  selling  at  all, 
is  really  the  best  option.  That  was  the  advice 
from  a  panel  of  former  weekly  newspaper 
owners  who  discussed  the  pitfalls  and  plus¬ 
es  of  newspaper  ownership  changes  during 
a  seminar  at  the  National  Newspaper 
Association’s  annual  conference  in  Boston 
earlier  this  month. 

The  four-person  panel,  led  by 
Moderator  Michael  Lindsey  —  a  former 
newspaper  owner  and  head  of  Media 
Consultants  Inc.,  a  Cheyenne,  Wyo., 
newspaper  brokerage  house  —  said  the 
first  important  choices  are  deciding 
whether  to  sell,  and  when.  The  panelists, 
who  discussed  the  issues  during  the  Oct.  1 
event,  agreed  that  publishers,  especially 
those  who  have  owned  papers  for  a  long 
time,  should  make  sure  a  sale  is  what  they 
truly  want. 

“I  decided  when  it  stopped  being  fun 
and  when  I  started  to  worry  that  I  could 
no  longer  do  it,”  said  Jay  Jackson,  who 
owned  a  weekly  in  Clinton.  Ark.,  for  46 
years  before  selling  it  two  years  ago.  “I 
got  tired  of  getting  up  in  the  morning  and 
going  to  work.” 

Steve  Haynes,  a  former  owner  of  many 
newspapers  from  Colorado  to  Kansas, 
who  has  also  worked  for  The  Kansas  City 
(Mo.)  Star,  said  you  should  wait  until  you 
truly  want  to  sell,  when  there  is  no  hesita¬ 
tion.  “You  need  to  make  sure  it  is  what 
you  really  want  to  do,”  he  said.  “If  you 
are  not  really  committed,  it  can  go  badly.” 

Terry  Licence,  who  has  also  bought 
and  sold  a  number  of  newspapers,  includ¬ 
ing  an  Estes  Park,  Colo.,  property  that  he 
recently  sold  to  MediaNews  Group 
mogul  Dean  Singleton,  warned  against 
selling  too  quickly,  especially  when 
financial  problems  arise. 
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I  decided  when  it 
stopped  being  fun 
and  when  i  started 
to  worry  that  i 
couid  no  ionger  do 
it.  i  got  tired  of 
getting  up  in  the 
morning  and  going 
to  work. 

—  JayJadEMM. 

former  Arkansas  weekly  omer 

“The  worst  reason  to  sell  is  because 
you  are  in  a  distressed  situation,  financial 
or  otherwise,”  said  Licence,  who  recalled 
a  time  when  a  fire  damaged  his  newspa¬ 
per,  sparking  thoughts  of  selling.  “But  you 
should  wait  for  the  best  time,  when  you 
are  doing  well.” 

On  the  question  of  pricing  your  news¬ 
paper  for  sale,  Lindsey  said  the  value 
varies  based  on  the  local  economy  and  the 
newspaper’s  financial  health.  But.  he  said 
a  good  rule  of  thumb  is  six  times  the  annu¬ 
al  cash  flow,  although  he  said  prices  can 
range  from  five  to  20  times  the  cash  flow 
for  large  daily  newspapers. 

“I’ve  also  advised  a  lot  of  owners  not  to 
sell  and,  instead,  get  someone  they  trust  to 
run  things  and  give  themselves  a  little 
salary,”  Lindsey  said.  “If  they  are  making 
good  money,  why  stop?” 

“Selling  your  paper  is  a  very  emotional 
thing  and  you  can’t  get  around  that,”  said 
Licence.  “It  involves  people,  and  whether 
you  like  it  or  not,  it  will  affect  those  you 
work  with,  those  who  work  for  you,  the 
community,  and  your  family.” 

Jackson  said  one  of  the  toughest  things 
he  faced  was  watching  someone  else  oper¬ 
ate  his  former  publication  and  not  to  his 


liking.  “He  has  irritated  nearly  everyone 
in  town,”  he  said.  “But  1  have  to  live  with 
it.” 

Haynes  said  patience  is  key  during  the 
sale  because  any  small  thing  can  come 
up.  “You  never  know  what  is  going  to 
happen,”  he  said.  “It  is  always  in  danger 
of  falling  through.” 

The  panelists  also  urged  potential  sell¬ 
ers  to  find  the  right  accountant,  lawyer, 
and  broker  and  to  give  the  planning 
process  as  much  time  as  possible. 

“Finding  the  right  people  made  more 
money  for  us  than  we  paid  for  them.” 
Jackson  said.  “If  you  have  never  been 
through  this  before,  you  don’t  realize 
how  many  things  can  come  up  and  how 
difficult  they  can  be  to  take  care  of” 

Potential  buyers  “want  to  know  every¬ 
thing.”  Lindsey  added. 

The  veteran  buyers  and  sellers  said  the 
best  planning  move  is  to  run  your  paper 
now  as  though  you  want  to  sell  and, 
when  you  decide  to  sell,  begin  the  search 
for  a  buyer  as  far  in  advance  as  possible 
—  even  up  to  10  years. 

“I’ve  seen  too  many  people  do  it  on  the 
spur  of  the  moment.”  Licence  said.  “You 
need  to  pay  attention  to  the  business.'  ^ 

NNA  hands  out 
local  awards 

BOSTON  —  Nearly  300  awards  were 
handed  out  to  community  and  weekly 
newspapers  at  the  National  Newspaper 
Association’s  (nna)  114th  annual  con¬ 
vention  and  trade  show  in  Boston. 

In  the  NNA  Better  Newspapers  Con¬ 
test,  six  general-excellence  awards  were 
presented.  Those  winners  were  the 
Observer-Reporter  of  Washington.  Pa.; 
The  Livingston  County  Press  of  Howell, 
Mich.;  the  Jackson  Hole  News  of 
Jackson  Hole.  Wyo.;  the  Tigard  Tualatin 
Times  of  Tigard,  Ore.;  The  West  Linn 
Tidings  of  Lake  Oswego,  Ore.;  and  The 
Community  Current  of  St.  John,  Wash. 

Also  given  were  the  annual  James  A. 
Amos  Award  and  the  Emma  C. 
McKinney  Memorial  Award,  which  went 
to  Albert  J.  Pinder,  publisher  of  The 
Herald-Register  in  Grinnell,  Iowa, 
Margaret  Allen,  editor  emeritus  of  The 
Wake  Weekly  in  Wake  Forest,  N.C., 
respectively.  —  Joe  Strupp 
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The 

Get  Rich 
Clique 

The  New  York  Times 
Los  Angeles  Times 
Bergen  Record 
Denver  Post 


The  Hartford  Courant 
New  York  Post 
Connecticut  Post 
Danbury  News-Times 
Charlotte  Observer 
Duluth  News-Tribune 
Fort  Worth  Star 
Philadelphia  Inquirer 
Philadelphia  Daily  News 
San  Jose  Mercury  News 
Wilkes-Barre  Citizens  Voice 
Record  Journal 
Arizona  Republic 
Las  Vegas  Sun 
Spokane  Spokesman  Review 
Press  of  Atlantic  City 
The  Lawrence  Ledger 
Hopewell  Valley  News 
The  Beacon 

The  Hillsborough  Beacon 
The  Manville  News 
The  Central  Post 
Tempo 

The  Cranbury  Press 
The  Windsor-Heights  Herald 
The  Messenger  Press 
The  Hamilton  Observer 
Register  News 
Peoria  Journal  Star 
East  Brunswick  Sentinel 
South  Brunswick  Sentinel 
Monroe  Sentinel 


North  Brunswick  Sentinel 

News  Transcript 

Independent 

Examiner 

Bay  News 

Kings  Courier 

Flatbush  Life 

The  Brooklyn  Graphic 

Bay  Ridge  Courier 

Brooklyn  Heights  Courier 

Carroll  Gardens/Cobble  Hill  Courier 

Park  Slope  Courier 

Caribbean  Life 

Nassau  Community  Newspapers 
Chelsea/Clinton  News 
Westsider 
Manhattan  Spirit 


Bronx  Press  Review 
Riverdale  Review 
Queens  Tribune 


Cape  Cod  Times 
And  more... 


QUOTE  OF  THE  WEEK 


Hon^e 


News  Carrier  Hall 
of  Fame  hits  40 


It’s  not  often  you  find 
FBI  chief  J.  Edgar  Hoover 
in  the  same  company  as 
Cardinal  Francis  J.  Spell¬ 
man.  poet  Carl  Sandburg, 
or  baseball  great  Willie 
Mays. 

But.  then,  it's  not  often 
you  peak  into  the  News¬ 
paper  Carrier  Hall  of  Fame 
where  Hoover  and  the  oth¬ 
ers  are  among  1 1 5  former  newsies  honored 
for  later  contributions  to  society. 

This  may  be  the  time  to  give  some  atten¬ 
tion  to  the  Vienna,  Va.-based  shrine  to 
delivery  boy  -  and  girl  -  excellence  as  it  cel¬ 
ebrates  its  40th  anniversary  Oct.  9  with  a 
newspaper  publicity  campaign  and  a  poster 
featuring  recent  inductees  Sen.  John  Glenn, 
Rep.  J.C.  Watts,  and  Olympic  speed-skat¬ 
ing  champion  Christine  Witty. 

"The  Hall  of  Fame  is  an  acknowledgment 
of  the  contribution  newspapers  have  played 
in  the  development  of  future  leaders.”  said 


Famous  news  carriers 
Witty,  King  and 
Gretzky. 


John  Murray,  vice 
president  of  circula¬ 
tion/marketing  for  the 
Newspaper  Associa¬ 
tion  of  America,  which 
maintains  the  hall. 
Other  honorees  over 
the  years  have  includ¬ 
ed  Jack  Dempsey,  Dwight  Eisenhower, 
Wayne  Gretzky,  Bob  Hope,  Martin  Luther 
King  Jr.,  and  Ross  Perot.  —  Joe  Strupp 


Who’S  on  First? 

Sports  fans  aren’t  crazy 
about  investigative  journalism, 
Des  Moines  (Iowa)  Register 
sports  projects  reporter  Tim 
Witosky  said  at  the  Society  of 
Professional  Journalists  con¬ 
vention  last  week. 

“For  1 0  years.  1  covered  pol¬ 
itics  and  I  wrote  about  all  the 
important  things  going  on  in  the 
state  of  Iowa,  and  the  whole 
time  my  phone  was  listed  in  the 
book.”  he  said.  Nary  a  call. 

Then  he  took  on  the  sports 
world.  “I  did  sports  projects  for 
three  months  —  and  1  had  to  get 
an  unlisted  number.” 


"The  one  difference  between 
sports  stories  and  other  inves¬ 
tigative  pieces,”  agreed 
Cincinnati  TV  reporter  Laure 
Quinlivan,  “is  that  with  sports, 
people  will  hate  you.” 

Woman-to-woman 

For  the  first  time  in  the  90- 
year  history  of  the  Society  of 
Professional  Joumali.sts  (SPJ),  a 
woman  president  is  passing  the 
gavel  to  a  woman  president. 

Kyle  E.  Niederpruem,  an 
Indianapolis  Star  reporter,  was 
sworn  in  as  SPJ  president  at  its 
convention  Oct.  5.  She  takes  over 
from  Wendy  S.  Myers,  a  reporter 


with  Veterinary  Economics  mag¬ 
azine  in  Lenaxa.  Kan. 

Niederpruem  is  the  fifth 
woman  to  lead  SPJ,  which  is  the 
largest  association  of  journal¬ 
ists  in  America. 

—  Mark  Fitzgerald 

Feel  lucky,  punk? 

It  appears  Robert  Glen  Coe’s 
luck  is  running  out.  For  a  par¬ 
ticularly  heinous  murder  of  a 
child,  he’s  scheduled  on  Oct.  19 
to  become  the  first  person  exe¬ 
cuted  in  Tennessee  since  1 960. 

But  luck  will  have  a  great 
deal  to  do  with  determining 
which  journalists  witness  his 


IT’S  ABSURD 
TO  ME  THAT, 

IN  1999, 
RESTRICTIONS 
SHOULD  BE 
PLACED  ON 
CARTOONISTS 
THAT  AREN’T 
PLACED  ON  OTHER 
MEDIA  IN  POPULAR 
CULTURE. 

Bill  Griffith, 
creator, 
“Zippy  the  Pinhead” 


lethal  injection. 

At  10  a.m.  on  Oct.  11,  the 
warden  of  the  Riverbend 
Maximum  Security  Prison  in 
Nashville  will  throw  the  names 
of  the  dozens  of  news  organiza¬ 
tions  into  a  spinning  drum  and 
pick  seven  who  will  be  allowed 
to  attend  the  execution. 

State  Department  of  Cor¬ 
rections  spokeswoman  Pam 
Hobbins  says  she’s  been  spend¬ 
ing  the  past  few  days  weeding 
out  real  requests  from  fakes. 
“Some  people  have  tried  to  pull 
some  things,  but  I  can’t  say 
what,”  said  Hobbins,  a  former 
weekly  newspaper  reporter. 
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Continued  from  Page  5 

‘Romance’-less 
in  Seattle 

An  ad  for  Trimark 
Pictures’  new  French  flick 
“Romance”  is  too  racy  for 
Seattle’s  dailies,  which 
rejected  an  ad  for  the  unrat¬ 
ed  film  about  a  woman’s 
sexual  journey. 

Mike  Lemke,  advertising 
representative  for  The 
Seattle  Times  and  Seattle 
Post-Intelligencer,  said  the 
papers  took  the  unusual  step 
because  the  ad’s  text  touting 
the  film's  sexual  explicitness 
indicated  the  film  was  too 
graphic.  He  said  the  papers’ 
policy  bans  ads  for  some 
unrated  films  as  well  as 
tobacco,  guns,  and  X-rated 
films. 

Trimark  pounced  on  the 
dailies,  suggesting  their 
action  smacks  of  censorship. 
Trimark  —  which  made  a 
similar  to-do  when  The  San 
Diego  Union-Tribune  reject¬ 
ed  an  ad  for  Trimark’s 
“Better  Than  Chocolate” 
because  it  contained  the 
word  “lesbian”  —  said  no 
other  papers  rejected  the 
“Romance”  ad. 


Knight  Foundation 
grants  $17  million+ 

More  than  $17  million  in 
grants  was  distributed  last 
month  for  journalism  pro¬ 
grams  and  projects  by  the 
Miami-based  John  S.  and 
James  L.  Knight 
Foundation,  including  $2.3 
million  for  the  Reporters 
Committee  for  Freedom  of 
the  Press  and  $1.3  million 
for  a  new  West  Coast  foun¬ 
dation  site. 

The  Western  Knight 
Center  for  Specialized 
Journalism  will  be  jointly 
created  by  the  University  of 
Southern  California  and  the 
University  of  California, 
Berkeley,  according  to 
Knight  spokesman  Larry 
Meyer.  He  said  the  center 
will  offer  seminars  like 


those  at  the  foundation’s 
existing  Miami  site,  which 
include  a  range  of  topics  on 
U.S.  and  international  jour¬ 
nalism  issues. 

The  Knight  Foundation 
grants  also  included  funding 
for  two  Knight  Chairs  in 
Journalism  at  Syracuse  and 
Northwestern  universities. 

Belo  seeks  to  grow 
its  TV  group 

Belo,  publisher  of  The 
Dallas  Morning  News, 
announced  plans  to  buy 
KONG-TV,  an  independent 
station  serving  Seattle  and 
Tacoma,  Wash.,  and  KASW- 
TV,  the  WB  affiliate  in 
Phoenix,  for  less  than  $20 
million  cash. 

Belo  now  operates  KONG 
under  a  local  marketing 
agreement.  Belo  previously 
announced  it  would  buy 
KTVK  in  Phoenix,  which 
operates  KASW  under  a  simi¬ 
lar  agreement. 

Belo’s  TV  group  now 
reaches  13.6%  of  U.S.  TV 
households. 


Web  unites  TV, 
newspaper 

In  what  may  be  the  first 
such  collaboration  by  sepa¬ 
rate  owners  of  a  newspaper 
and  a  TV  station,  the  Hearst 
Corp.  and  Belo  teamed  up  to 
create  MySanAntonio.com, 
a  Web  portal  site  for  the  San 
Antonio  and  southern  Texas 
areas,  scheduled  to  launch 
Dec.  1.  The  site  will  feature 
content  from  Hearst’s  San 
Antonio  Express-News  and 
Belo’s  KENS-TV  (CBS),  plus 
personalized  news  and 
entertainment. 


Inmate  in  newspaper 
case  slashed 

A  man  accused  of  kidnap¬ 
ping,  raping,  and  shooting  a 
newspaper  deliverywoman 
in  August  was  slashed  by  a 


fellow  jail  inmate.  The 
Associated  Press  reported. 
Cedric  Allan  Parker,  34,  is 
awaiting  trial  on  charges  of 
attempted  murder  and  sexual 
assault.  His  injuries  were 
not  life-threatening. 

FT.com  spends 
and  builds 

London’s  Financial  Times 
is  spending  $60  million  on 
new  employees,  better  tech¬ 
nology,  and  a  redesign  by 
New  York  design  firm 
Razoifish  that  will  turn  its 
FT.com  Web  site  into  an 
international  business  portal. 
The  paper  will  also  integrate 
its  print  and  online  staffs. 

In  August,  the  company 
launched  an  ad  campaign  in 
the  United  Kingdom  called 
“Mad  About  Business”  that 
increased  hits  at  FT.com  by 
40%,  drove  traffic  to  nearly 
13  million  page  views  a 
month,  and  increased  the 
number  of  unique  visitors  to 
about  700,000. 

On  Sept.  28,  Peter  Martin, 
deputy  editor  of  Financial 
Times,  was  appointed  to  the 
new  role  of  editorial  director 
of  FT.com.  Martin,  who 
retains  his  position  on  the 
print  side,  says  his  primary 
goal  is  to  improve  readabili¬ 
ty  of  the  news  in  hopes  of 
attracting  new  readers 
whether  they  come  to  the 
product  from  the  print  or  the 
Web  route. 

Ask  the  Star.  No  good 
deed  goes  unpunished 

The  Toronto  Stars  deci¬ 
sion  to  begin  distributing 
thousands  of  free  newspaper 
copies  on  Canadian  college 
campuses  has  angered  some 
college  newspapers,  which 
claim  the  promotion  will 
hurt  their  own  efforts  to  sell 
advertising  and  maintain  cir¬ 
culation. 

Members  of  the  Canadian 
University  Press  (cup)  say 


the  campaign  is  just  a  ploy 
to  use  college  campuses  to 
improve  circulation  for  the 
Star,  which  has  daily  circu¬ 
lation  of  465,000  and  is 
owned  by  TorStar  Corp. 
Group.  The  cup  is  so  dis¬ 
tressed  by  the  promotion, 
which  is  currently  targeting 
York  University  in  Toronto 
with  5,000  free  copies  a  day, 
it  scheduled  a  special  meet¬ 
ing  of  student  newspapers 
on  Oct.  1 7  to  strategize  a 
defense  against  the  Star's 
effort. 

Loreen  LaLonde,  a  con¬ 
sultant  hired  by  the  Star  to 
organize  the  promotion,  said 
it  is  not  aimed  at  taking 
readers  away  from  college 
publications,  but  toward 
increasing  readership  of  alt 
newspapers  on  campus.  She 
said  the  program  is  modeled 
after  a  Pennsylvania  State 
University  program  that 
began  three  years  ago  with 
USA  Today  and  The  New 
York  Times,  and  has  raised 
daily  newspaper  readership 
at  the  school  from  15%  to 
73%. 

“Students  still  want  uni¬ 
versity  and  campus  news, 
and  the  student  newspapers 
still  cater  to  that,”  LaLonde 
said.  “We  encourage  access 
to  every  paper.” 

CareerPath  wins 
a  Monster  job 

In  the  hotly  contested 
race  to  be  the  top  online 
jobs  site,  CareerPath.com. 
owned  by  a  number  of 
newspaper  companies,  stole 
a  job  from  its  biggest  com¬ 
petitor.  The  company  will 
build  an  employment  Web 
site  for  the  National 
Association  of  Computer 
Consultant  Businesses, 
which  previously  ran  a  job 
board  built  by  Monster.com. 

—  Reported  and  written 
by  Jim  Moscou, 
Lucia  Moses,  and 
Joe  Strupp 
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Primtcoi^' 

IWlfiwttiteT: 


By  Lucia  Moses 


L.A.  Times 

on  Growth  , 

juices  up  content*#) 
in  battle  for  Orange  County 


^ea  Wolds  Interest 
RfteSteadybut 
of  Inflation 


In  a  bid  to  increase  its  circulation  in  ing  to  plump  up  circulation  by  deepening  their  local  news  in  recent  years.  Among 

Orange  County,  Calif.,  the  Los  its  coverage  of  community  news.  other  moves,  the  Times'  parent  company 

Angeles  Times  Jacked  up  its  cover-  “People  in  focus  groups  clearly  under-  Times  Mirror  bought  the  Costa  Mesa 
age  of  local  and  arts  and  entertain-  stand  the  value,  and  the  national  and  Daily  Pilot,  circulation  27,000,  which  is 

ment  news,  the  latest  twist  in  its  international  scope  of  the  Times  is  supe-  distributed  with  its  Orange  County  edi- 

ongoing  battle  with  The  Orange  County  rior,  but  where  we  were  coming  up  short  tion.  Countering  the  Times,  the  Register, 

Register.  is  in  local  coverage,”  Times  spokesman  flagship  of  Freedom  Communications, 

On  Oct.  4,  the  Times  started  a  daily  so-  Mike  Lange  said,  speaking  generally  bought  a  group  of  Orange  County  week- 

called  “supersection”  in  its  Orange  about  the  newspaper.  lies,  which  it  has  grown  to  a  total  of  26 

County  edition,  with  the  expanded  fea-  Register  Publisher  N.  Christian  Ander-  today. 

tures.  The  Times  also  added  staff  as  it  son  III  said  that  while  the  Times  remains  a  The  Register  is  now  the  county’s  lead- 
expanded  its  “Orange  County  Our  force  to  be  reckoned  with,  the /?eg/5rer  still  ing  paper  in  terms  of  overall  circulation 

Times,”  a  neighborhood  news  section,  to  beats  the  Times  in  Orange  County  news  and  circulation  growth  rate, 

seven  more  communities,  for  a  total  of  coverage.  “We  have  much  more  local  From  March  1998  to  March  1999,  the 

19  sections.  news  than  anyone  else,”  he  said.  “They  Register's  circulation  in  Orange  County 

Lennie  La  Guire,  Orange  County  have  an  edition  here;  we  have  a  newspaper  gained  0.8%  to  334,788  Monday-Saturday 

edition  editor,  said  the  new  format  here.”  and  0.4%  to  387,250  Sunday,  according  to 

repackages  local  news  “as  a  way  of  The  Times  has  been  duking  it  out  the  Audit  Bureau  of  Circulations  March 
addressing  reader  concerns  that  we  with  the  Register  in  Orange  County,  report.  (The  Register  doesn’t  break  out 

don’t  have  enough  news  about  Orange  which  spans  about  800  square  miles  Saturday  figures.)  Over  the  same  period,  the 

County  in  the  newspaper.”  and  has  a  population  of  more  than  2.6  Times'  Monday-Friday  circulation  in  Orange 

The  move  comes  just  two  weeks  after  million,  since  1968  when  the  Times  County  gained  0.1%  to  200.204  while  its 

the  Times  announced  it  was  expanding  its  launched  its  Orange  County  edition,  Sunday  circulation  lost  2.6%  to  263,999. 

coverage  of  the  Inland  Valley,  a  burgeon-  which  at  one  point  in  the  early  1990s  “They’re  a  tough  competitor,  and  that’s 
ing  suburb  west  of  Los  Angeles,  and  surpassed  the  Register's  circulation.  why  we’re  being  as  aggressive  as  we  can 

reflects  the  Times'  overall  strategy  of  try-  Both  papers  have  pushed  to  strengthen  there,”  Lange  said.  ■ 


Will  October  newsprint  price  increase  hold? 

At  least  one  newsprint  supplier  made  investor  in  two  newsprint  mills.  10%,  soaking  up  some  of  the  oversupply, 

good  on  its  promise  to  raise  prices  in  Producers  put  a  different  spin  on  the  and  U.S.  and  European  markets  are  grow- 
October,  but  doubts  remain  among  news-  price  picture.  “We  believe  prices  have  ing,  Dorton  said.  “Asia  has  not  fully  recov- 
paper  analysts  and  users  that  the  market  reached  a  cyclical  low  in  the  past  few  ered.  but  it’s  on  its  way,”  he  said, 
will  support  more  than  a  temporary  months,”  said  Jim  Dorton,  vice  president  In  any  event,  the  price  increase, 
increase.  for  corporate  development  for  Greenville,  intended  to  recoup  some  of  the  money 

No.  2  newsprint  producer  Bowater  S.C.-based  Bowater.  “We  think  the  mar-  lost  through  price  declines,  won’t  cause  a 
increased  its  per-ton  price  by  $50  Oct.  ket  can  easily  sustain  it.”  blip  on  newspaper  companies’  earnings 

1 ,  and  others  were  expected  to  follow  suit.  Falling  newsprint  prices  —  transaction  this  year,  which  look  to  be  robust. 

“We  continue  to  believe  some  of  it  prices  have  dropped  about  20%  to  below  Newsprint  is  newspapers’  biggest  cost 
will  go  through;  we  don’t  know  that  it’ll  $500  per  metric  ton  since  the  beginning  of  outside  payroll. 

hold  after  the  beginning  of  the  year,”  the  year  —  and  shrinking  demand  for  Newspapers  won’t  expense  the  price 
said  Polk  Laffoon  IV,  vice  president  of  newsprint  in  Asia  have  led  producers  to  increase  until  early  2000,  according  to 
corporate  relations  for  Knight  Bidder,  idle  some  mills.  Steve  Barlow,  a  Credit  Suisse  First 

which  owns  3 1  U.S.  dailies  and  is  an  But  demand  in  Asia  has  recovered  about  Boston  analyst  who  predicts  only  $20 
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of  the  $50  increase  will  stick. 

"My  guess  is.  it  doesn’t  do  anything  on 
the  EPS  [earnings  per  share]  side,”  he  said  of 
the  increase.  “It’s  really  a  first-quarter 
event.” 

Edward  J.  Atorino  of  Wasserstein  Pe- 
rella  Securities  said  U.S.  demand  for 
newsprint  has  been  strong,  but  not  enough 
to  trigger  an  increase  in  production.  Plus, 
demand  will  ebb  in  the  first  part  of  the 
new  year  when  newspapers’  usage  tradi¬ 
tionally  falls  off,  he  said. 

"They  need  to  shut  down  more  plants.” 
he  said  of  the  producers. 

Usage  by  U.S.  dailies  has  improved 
modestly  over  last  year.  According  to  the 
Newspaper  Association  of  America,  con¬ 
sumption  was  up  3.3%  to  754,000  metric 
tons  in  August  (preliminary  estimate), 
and  4.5%  to  788,000  metric  tons  in  July, 
over  the  comparable  periods  in  1998, 
and  will  likely  increase  in  the  fall,  when 
usage  traditionally  surges. 


"This  increase  is  a  nonevent  as  far  as 
newspapers  go,”  Atorino  contended. 

For  more  newsprint  news,  see  page  52. 

Missouri  weekly  sold 

Tri-County  Newspapers  of  Belle,  Mo., 
bought  the  Taney  County  Times,  a  4,000- 
paid-circulation  weekly  serving  Branson 
and  Forsyth.  Mo. 

Edward  Anderson  of  National  Media 
Associates  in  Branson  represented  the  sell¬ 
ers,  Pat  and  Wendy  Fitzgerald.  Tri-County 
owns  seven  papers  in  Missouri  and 
Colorado. 


Neb.  group  seeks  buyer 

Western  Publishing  Co.,  North  Platte, 
Neb.,  put  its  papers  up  for  sale.  Western, 
owned  by  the  Seacrest  family,  has  the 


Scottsbluff  Star-Herald,  daily  circulation 
16,000;  The  North  Platte  Telegraph,  daily 
circulation  14,000;  Lexington  Clipper- 
Herald,  twice-weekly  circulation  2,600; 
and  Sidney  Telegraph,  thrice-weekly  cir¬ 
culation  2,300.  Consultant  Norman  R. 
McMullin,  Scottsdale,  Ariz.,  is  handling 
the  sale. 

Liberty  Group  buys 
two  Iowa  weeklies 

Liberty  Group  Publishing  bought  the 
Eldora  Herald-Ledger  and  Hardin  County 
Index  in  Iowa,  which  each  have  a  weekly 
circulation  of  2,600.  Dennis  F.  Herrick  of 
Skogman  Commercial  Services  Group  in 
Cedar  Rapids,  Iowa,  represented  the  sell¬ 
ers,  Allyn  and  Carolyn  Schafer. 

Based  in  Northbrook,  Ill.,  Liberty 
owns  more  than  300  community  papers 
in  16  states. 


Stockwatch 


E&P's  Stockwatch  is  updated  daily  at  http;//www.mediainfo.com/stocks. 


INDEX 

VALUE 

NET 

CHANGE 

PERCENT 

CHANGE 

INDEX 

VALUE 

NET 

CHANGE 

PERCENT 

CHANGE 

E&P  Newspaper  Stock  Index 

1125.43 

40.55 

3.60% 

E&P  Magazine  Stock  Index 

971.02 

27.92 

2.88% 

E&P  TV/Cable  Stock  Index 

1110.62 

44.12 

4.14% 

NASDAQ 

2857.21 

126.94 

4.65% 

E&P  Internet  Stock  Index 

1404.27 

71.91 

5.12% 

E&P  Radio  Stock  Index 

1219.88 

62.52 

5.13% 

Dow  Jones  Industrial  Average 

10588.34 

374.86 

3.67% 

S&P  500 

1325.38 

55.84 

4.40% 

Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests  as  of  Wednesday,  Oct.  6. 


CLOSE  MET  PERCENT  YTD  NET  YTD%  52-WEEK  ‘WEEKLY 


CDMPANY  NAME 

SYMBDL 

10/00/99, 

9/29/99 

CHANGE 

CHANGE 

CHANGE 

CHANGE 

HIGH 

LDW 

VDLUME 

Belo 

BLC 

18.63“ 

19.25 

-0.63 

-3.25% 

-1.31 

-6.58% 

24.50 

13.93 

414,500 

Central  Newspapers 

ECP 

44.25 

45.13 

-0.88 

-1.94% 

8.53 

23.88% 

45.62 

27.37 

159,500 

Dow  Jones  &  Co 

DJ 

55.50 

52.94 

2.56 

4.84% 

7.38 

15.32% 

56.37 

41.56 

159,500 

E.W.  Scripps 

SSP 

51.00 

48.56 

2.44 

5.02% 

1.25 

2.51% 

53.00 

38.50 

58,000 

Gannett  Co 

GCI 

71.19 

68.81 

2.38 

3.45% 

6.69 

10.37% 

77.00 

47.62 

1,106,500 

Harte-Hanks  Inc 

HHS 

23.19 

23.56 

-0.38 

-1.59% 

-5.31 

-18.64% 

29.25 

17.37 

186,500 

Hollinger  Inti  Inc 

HLR 

11.75 

11.56 

0.19 

1.62% 

-2.19 

-15.70% 

16.81 

9.81 

472,500 

Journal  Register 

JRC 

12.88 

13.56 

-0.69 

-5.07% 

-2.13 

-14.17% 

23.00 

11.37 

37,000 

Knight  Ridder 

KRI 

56.63 

53.13 

3.50 

6.59% 

5.50 

10.76% 

56.93 

40.50 

919,000 

Lee  Enterprises 

LEE 

27.81 

27.81 

0,00 

0.00% 

-3.69 

-11.71% 

31.50 

21.81 

89,500 

McClatchy  Co 

MNI 

36.25 

35.13 

1.13 

3.20% 

0.88 

2.47% 

38.75 

24.93 

83,000 

Media  General 

MEG.A 

52.69 

50.50 

2.19 

4.33% 

-0.31 

-0.59% 

59.50 

33.87 

52,500 

New  York  Times 

NYT 

40.38 

38.25 

2.13 

5.56% 

5.69 

16.40% 

41.62 

20.50 

645,000 

Pulitzer  Inc 

PTZ 

44.25 

44.00 

0.25 

0.57% 

1.75 

4.12% 

48.56 

39.87 

52,500 

Thomson  Corp  (a) 

TOC 

3995 

42.60 

-2.65 

-6.22% 

8.33 

26.32% 

NA 

NA 

1,342,189 

Times  Mirror 

TMC 

69.81 

65.81 

4.00 

6.08% 

13.81 

24.67% 

69.62 

48.93 

137,000 

Tribune  Co 

TRB 

51.50 

47.94 

3.56 

7.43% 

18.50 

56.06% 

51.62 

22.37 

2,459,500 

Washington  Post 

WPO 

513.00 

511.50 

1.50 

0.29% 

-64.94 

-11.24% 

594.50 

481.31 

15,500 

‘Number  of  shares  traded  (a)  Canadian  dollars  Source:  Nordby  international  Inc.  (nordby.com),  Boulder,  Colo. 
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viewpoint 


A  Jewell  of  a  decision 

Once  again,  Richard  Jewell  has  been  tripped  up  by  his  own  mouth.  Right  after 
the  former  security  guard  was  cleared  of  involvement  in  the  fatal  1996  bombing  in 
Centennial  Olympic  Park  in  Atlanta,  Jewell  went  looking  for  some  deep  pockets 
to  sue.  He  found  The  Atlanta  Journal-Constitution  and  its  parent,  Cox  Enterprises 
Inc.  Jewell  claims  the  paper  libeled  him  when  it  reported  in  an  extra  edition  four 
days  after  the  bombing  that  he  was  the  focus  of  the  FBI’s  investigation. 

There  was  always  one  big  problem  with  the  lawsuit:  The  Journal-Constitution’s 
story  was  true.  Jewell  was  a  suspect  in  the  days  after  the  bombing  —  and  would 
not  be  formally  cleared  until  three  months  later.  Now  the  lawsuit  has  another  prob¬ 
lem.  Jewell  will  have  to  prove  that  the  Journal-Constitution  acted  with  actual  mal¬ 
ice,  as  the  lawyers  say.  That  is,  the  stories  were  not  only  false,  but  the  paper  knew 
or  didn’t  care  that  they  were  false.  Trial  Judge  John  R.  Mather  ruled  Oct.  5  that 
Jewell  made  himself  a  public  figure  with  his  frequent  media  appearances  in  the 
days  before  the  Journal-Constitution  extra  hit  the  streets. 

Anyone  who  remembers  the  portly  motormouth’s  appearances  on  the  ‘Today” 
show,  CNN,  and  elsewhere  —  as  he  repeated  his  story  of  how  he  found  the  aban¬ 
doned  knapsack  that  contained  the  bomb  and  helped  clear  the  area  —  will  recall 
Jewell’s  obvious  love  of  the  spotlight.  Indeed,  those  interviews  apparently  led 
FBI  investigators  to  suspect  he  might  have  planted  the  bomb  to  appear  a  hero. 

In  his  decision,  Mather  reminded  Jewell  that  by  appearing  so  often  in  the 
press  he  was  also  inviting  the  media’s  scrutiny  of  his  background  and  personal¬ 
ity.  If,  as  we  earnestly  hope,  the  actual  malice  standard  proves  to  be  a  death 
blow  to  this  silly  lawsuit,  Jewell  would  do  well  to  reflect  on  how  he  talked  his 
way  into  trouble  —  and  out  of  the  money. 

The  power  of  print 

Print  is  dead,  long  live  print.  Consider  E.W.  Scripps’  announcement  that  it 
is  launching  a  new  $  100-million  venture  fund  to  provide  seed  money  to  early- 
stage  Internet  and  electronic-commerce  companies  —  this  coming  on  top  of  the 
first  Scripps  Ventures  fund  of  $50  million  created  in  1996.  The  initial  fund  has 
invested  in  19  companies,  including  Garden.com,  an  online  specialty  retailer  of 
garden  products,  information,  and  services;  HomePortfolio.com,  an  Internet 
destination  for  premium  home-design  products;  and  iSyndicate,  a  syndicator  of 
Internet  content.  The  fund’s  investment  in  Garden.com,  which  began  trading 
publicly  on  the  Nasdaq  stock  market  Sept.  16,  has  increased  about  fivefold. 

All  of  which  sounds  pretty  heady  and  pretty  Internet.  But  here’s  the  kicker: 
print  is  the  cash  machine  for  a  substantial  portion  of  these  ventures.  Said 
William  R.  Burleigh,  chairman,  president,  and  CEO  of  Scripps:  “Our  Ventures 
initiatives  provide  the  prospect  of  strong  returns  on  a  portion  of  our  free  cash 
flow  ...  at  the  same  time  giving  the  company  a  unique  opportunity  of  having 
a  front-row  seat  as  the  new  digital  economy  unfolds.” 

Imagine  that:  $100  million  from  cash  flow.  Granted,  Scripps  operates  numer¬ 
ous  TV  properties,  and  is  a  worldwide  syndicator  and  licensor  of  features  and 
comics.  But  there  are  19  newspapers  pumping  cash  into  the  pipelines  —  a  clear 
and  present  reminder  of  the  continuing  power  and  profitability  of  print. 
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IWo  sides  to  every  issue 

I  am  dismayed  and  disappointed  by  the 
one-note  coverage  in  the  E&P  stories  on  the 
harassment  and  firing  of  Denver  Post 
Editor  Dennis  Britton  [Sept.  1 8,  p.  32,  and 
Sept.  4,  p.  8].  I  worked  as  a  Denver  Post 
reporter  for  two  years  before  resigning  Dec. 
31,  1998.  During  that  time,  Britton  and  1 
had  occasion  to  disagree.  . . .  But  you  know 
what?  He  had  good  news  judgment.  He  was 
direct.  He  was  blunt.  He  was  decisive.  He 
was  hard-working  and  competitive  and 
aggressive.  I  liked  that,  and  I  liked  working 
for  him.  So  did  lots  of  my  co-workers. 

Yes,  Britton  did  trim  lots  of  deadwood 
after  taking  the  editor’s  job  three  years  ago. 
Most  of  the  time,  when  a  new  manager  comes 
in,  there  are  staffing  changes,  either  voluntary 
or  forced.  A  few  people  just  didn’t  want  to 
work  in  the  new  environment,  or  under 
Britton’s  guidance.  And  then  there  were  some 
lazy,  entitlement-minded,  combative  people 
who  brought  their  personal  issues  to  work. 
Britton  fired  them.  One  was  a  friend  of  mine. 

Denver  is  an  incredibly  competitive, 
fast-paced  place  for  journalists.  . . .  Britton 
needed  workers,  not  prima  donnas.  And 
fired  prima  donnas  can  get  very,  very 
angry.  Fired,  smarting  over  it,  and  with 
plenty  of  time  on  their  hands,  these  people 
didn’t  move  on.  Instead,  they  sent  pizzas  to 
the  newsroom,  faxed  bogus  press  releases, 
blah  blah  blah.  They  called  trade  publica¬ 
tions  and  hinted  at  a  huge  groundswell  of 
employee  angst  about  to  engulf  Britton. 

The  “Dennis  Britton  Go  Home’’  Web  site 
was  another  malicious  example  of  their 
inability  to  get  over  being  forced  out.  They 
misrepresented  what  Britton  said  or  did 
during  newsroom  meetings.  The  page  was 

YEARS  AGO... 

NEWSPAPERDOM® 
from  Editor  &  Publisher,  Oct.  8,  1949 
Miami’s  most  destructive  fire  did 
an  estimated  $600,000  damage  to  The 
Miami  Herald'^  plant.  Production  of  a 
144-page  Sunday  edition  continued 
even  as  225  firemen  fought  the  blaze 
in  a  fourth-floor  newsprint  area. 

The  late  publisher  William  Randolph 
Hearst  was  awarded  Cuba’s  highest 
decoration  —  the  Grand  Cross  of  the 
Order  of  Carlos  Manuel  de  Cespedes  — 
for  his  aid  to  Cuba  in  the  island  repub¬ 
lic’s  1898  fight  for  independence. 


chock-full  of  inaccuracies.  It  was  cruel.  It 
was  invasively  personal.  It  attacked  several 
other  editors  as  well  as  Britton.  Some  of  us 
were  embarrassed  for  the  former  colleagues 
who  wrote  the  Web  site  stories.  Of  course, 
we  knew  who  they  were:  Their  unique  writ¬ 
ing  styles  were  like  fingerprints. 

Again  and  again,  E&P  acted  as  their  free 
publicity  service.  Your  coverage,  along  with 
similar  stories  by  other  easily  duped  writers, 
helpted  create  an  impression  that  Britton 


was  universally  hated. 

He  was  not. 

The  next  time  that  disgruntled  former 
employees  of  a  newspaper  play  you  like  a 
fish  on  a  line,  pull  the  hook  out  of  your 
mouth  before  they  reel  you  in. 

Kerri  S.  Smith 
former  reporter 
Rocky  Mountain  News,  1991-% 
The  Denver  Post,  1996-98 
Los  Angeles 


Ideas,  Integrity  and  Trust  in  Action 


August  1999 


Congratulations  to 

The  Record-Journal  Publishing  Company 
AND  The  White  Family  of  Meriden,  CT 

ON  THE  ACQUISITION  OF 

The  Westerly,  RI  Sun 
FROM  The  Utter  Family 

AdMedia  Partners  is  pleased  to  serve  as  financial  advisors 
to  The  Record-Journal  Publishing  Company  on  its 
acquisition  program. 


AdMedia  Partners,  Inc, 

Ideas,  Experience  And  Trust 

Investment  Bankers  to  the  Newspaper  Industry 

444  Madison  Avenue,  1 9th  Floor 
New  York,  NY  10022 
Phone:  212759  1870  Fax:  212-888-4960 
E-mail:  info@admediapartners.com 
Website:  www.admediaparmers.com 
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E&P’S  INTERACTIVE  NEWSPAPERS  CONFERENCE  AND  TRADE  SHOW 

Everything 
ATracleShow 
Should  Be! 

Informative!  Fun!  Convenient!  Comprehensive!  In  a  Great  location! 


LIVELY 


IT’S  BIG!  MORE  THAN  100  EXHIBIT  BOOTHS! 


-T: 


mm 


This  will  be  Interactive’s  biggest  and  best  Conference  &  Trade  Show  ever.  SO  big,  we 
had  to  move  the  exhibits  to  the  Convention  Center!  But  don’t  worry,  we  have  sched¬ 
uled  this  year’s  program  to  allow  you  plenty  of  time  to  meet  with  every  exhibitor 
individually.  Just  think  of  all  of  the  time  and  money  you  will  save  by  visiting 
so  many  important  industry  vendors  under  one  roof.  We  have 
a  fleet  of  buses  to  comfortably  shuttle  you  the  short  distance 
^j^i^^y|fl^^Hn>etween  the  Hyatt  Regency  and  the  Convention  Center  through¬ 
out  the  hours  of  the  Trade  Show. 


CONTINUOUS  INFO-PACKED  MEDIA  LABS 


AND  A  GREAT  CONFERENCE! 


The  Interactive  Newspapers 


This  is  the  fast  and  easy  way  to  learn  the 
highlights  of  products  and  services. 
Vendors  have  15  minutes  to  cap¬ 
ture  your  attention  and  win  your  j 
enthusiasm.  Entertaining,  punchy 
presentations  are  followed  by  O 
Q&A  sessions.  •  ^ 


Conference  program  will 
cover  everything  from 
content  to  comp)etition. 
From  what  makes  teens 
tick  online,  to  how  the 
Internet  will  influence 
how  people  choose  the 
next  President  of  the  United 
States. 


After  attending  Conference  sessions  all  morning  and  early 
afternoon,  and  then  making  tracks  to  the  Trade  Show  to 
enjoy  great  New  Orleans  cuisine  with  exhibitors,  you  will 
leave  New  Orleans  a  different  person.  Now  you  will  be  one 
of  the  experts  back  home. 


‘ISeveral  fun  receptions  with 
V ,  l^ew  Orleans  style  fun  and 
P®  ^ospitality  are  held  at  the  Trade 
^^phow.  It’s  your  chance  to 
jPtjnwind  and  get  to  know  some  of 
.’^he  vendors  in  a  more  casual  mode. 


New  Orleans  in  FEBRUARY! 

Great  Food!  Great  Music!  Mardi  Gras 
...  and  Interactive  Newspapers! 


CONFERENCE  KEYNOTE  SPEAKERS 
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SAVE! 

Sign  Up  for  the  Conference  Now! 

By  signing  up  now,  you  will  save  money  on  your  registration 
fee.  You  will  also  get  the  best  air  fare  and  guaranteed  housing 
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Just  LOOK  at  the  GREAT 
LINE-UP  of  EXHIBITORS! 


(as  of  this  printing) 


TRADE  SHOW  BOOTHS  AND  CONFERENCE 
SPONSORSHIPS  STILL  AVAILABLE! 


It’s  not  too  late!  There  are  still  a  limited  number  of  booths 
and  sponsorship  opportunities  available.  Call  your  E&P  sales 
representative  or  Dennis  O’Neill  (2 1 2)  675-4380,  ext.  1 1 7; 
denniso@mediainfo.com 
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White  House  photo 


William  Douglas  walks  into  the  press  bus  on  the  inaugural 

Hillary  Rodham  Clinton  U.S.  Senate  campaign  trip  and  realizes  once  again 
that  his  is  the  only  African-American  face  in  the  newspaper  crowd. 

“I’m  used  to  it.”  explains  the  Newsday  White  House  correspondent  after¬ 
wards  in  a  telephone  interview  from  his  Washington  office.  Then  he  pauses  for 
a  moment.  “In  the  White  House  press  corps,  there  are  just  three  of  us.  Myself, 
Ann  Scales  of  The  Boston  Globe,  and  Sonya  Ross  of  The  Associated  Press.” 

Political  reporters  say  65  people  regularly  cover  the  White  House  and  anoth¬ 
er  hundred  practice  presidential  punditry  on  a  part-time  basis. 

Still,  Douglas  was  saddened  last  summer  by  the  absence  of  African 
Americans  on  the  four  press  buses  that  followed  the  first  lady  on  her  listening 
tour  of  upstate  New  York. 

“I  don’t  find  it  intimidating,  but  it  is  somewhat  distressing,”  he  says  quietly. 
“There  are  people  out  there  who  can  do  the  Job.  All  they  need  is  a  chance.  You 
wonder  whether  any  of  these  people  are  getting  chances  or  not.” 


AP  photo/Marcy  Nighswander 


The  four  Clinton  press  buses  included  editor/publisher  of  D/ar/o  Las  Amenca^,  a  assignments.  “Brett  Pulley,  who  I  hired 

two  Japanese  journalists  and  a  dozen  or  so  Spanish-language  newspaper  in  Miami.  away  from  The  Wall  Street  Journal,  is  the 

black  reporters  and  technicians  from  radio  “It  is  changing,  but  it  is  not  changing  top  candidate  to  cover  the  2000  presidential 
and  TV.  fast  enough  for  a  lot  of  people  to  stay  in  race,”  Oreskes  says.  “Brett  was  a  fine 

newspapering,”  Aguirre  worries  in  a  tele-  reporter,  but  wanted  to  prove  that  he  could 

phone  interview.  “Except  for  the  board  be  a  good  political  reporter,  so  he  agreed  to 

A  WHITE  TRAINING  GROUND?  room,  politics  and  foreign  news  is  the  spend  time  in  Trenton  [the  state  capital  in 

The  white  reporters  on  the  Clinton  buses  final  frontier  for  minority  journalists.”  New  Jersey]  to  show  how  well  he  could 

were  a  near-perfect  reflection  of  the  press  Vanessa  Williams,  recent  past  president  cover  politics.” 

corps  in  the  state  capital  of  Albany  where  of  the  National  Association  of  Black  But  Oreskes,  like  Downie,  will  not 
Jesse  Holland  of  the  AP  is  the  only  black  Journalists  (nabj),  believes  black  political  hand  out  high-profile  political  reporting 

correspondent  out  of  a  total  of  47.  Holland  reporters  are  victimized  by  an  insidious  assignments  based  only  on  color.  “Gerald 

broke  the  most  recent  color  line  in  Albany  double  standard.  “Editors  insist  that  black  Boyd,  who  was  our  White  House  corre- 

last  April,  winning  a  promotion  after  cov-  journalists  who  go  into  politics  have  per-  spondent  during  the  Bush  administration, 

ering  the  statehouse  in  Columbia,  S.C.  feet  credentials,”  says  Williams,  a  staff  is  a  terrific  reporter,”  says  Oreskes,  noting 

The  New  York  Times  has  two  Hispanic  reporter  for  The  Washington  Post.  “But,  at  that  Boyd,  who  is  black,  is  now  a  New 

reporters  assigned  to  Albany.  (One  of  them,  the  same  time,  they  don’t  look  for  perfect  York  Times  deputy  managing  editor.  “We 

Richard  Perez-Pena,  is  Jewish.)  Newsday  white  reporters.  That  is  unfair.”  need  to  be  more  diverse,”  says  Oreskes. 

in  Long  Island,  N.Y.,  has  a  New  York  City-  She  made  her  feelings  known  in  the  “We  want  to  be  more  diverse.  And  this  is 

based  Asian  reporter  who  covers  the  capi-  spring  1999  issue  of  the  nabj  membership  a  subject  that  has  a  very  high  priority  in 

tal  on  a  part-time  basis.  journal,  in  a  declaration  that  was  virtually  The  New  York  Times  Washington  bureau.” 

Sistine  Lezon,  president  of  the  New  ignored  by  mainstream  newspapers;  “Two  Gwen  Ifill,  an  African-American 
York  State  Legislative  Correspondents  of  the  country’s  newspapers  with  the  woman  now  with  NBC  TV,  covered  the 

Association  and  a  correspondent  for  wins-  largest  and  most  respected  national  gov-  White  House  for  the  Times  during  the  first 

AM  radio  in  New  York  City,  is  puzzled  by  emment  reporting  contingents  —  The  year  of  the  Clinton  administration. 


the  paucity  of  black  newspaper  journalists  Washington  Post  and  The  New  York  Times  Jerry  Gray,  the  Times'  Capitol  Hill  cor- 

in  Albany.  “Occasionally,  I  look  around  —  had  no  African  Americans  assigned  to  lespondent,  was  transferred  a  year  ago  to 

and  wonder,  ‘Why  all  the  white  faces?”’  the  White  House  or  Congress,”  she  wrote.  New  York  and  promoted  first  to  New  York 

acknowledges  Lezon  in  a  telephone  inter-  Leonard  Downie,  executive  editor  of  The  region  political  editor  and  then  to  a  senior 
view  from  her  legislative  outpost.  “The  Washington  Post,  acknowledges  that  the  editorial  position  in  its  Web  operation, 

answer  is,  what  color  is  a  good  reporter?  Post  has  not  had  a  black  White  House 

What  color  is  a  good  news  story?  We  have  reporter  since  the  Reagan  administration,  VIEW  FROM  THE  WHITE  HOUSE 

a  top-notch  news  corps  here.”  when  Juan  Williams  was  on  the  beat.  Marlin  Fitzwater,  press  secretary  to  for- 

Statehouse  reporting  —  covering  polit-  “There  is  no  particular  reason  to  have  a  mer  Presidents  Ronald  Reagan  and 
ical  campaigns  and  legislative  intrigue  —  white  reporter  or  a  black  reporter  cover  the  George  Bush,  calls  the  lack  of  black 

is  often  required  basic  training  for  aspir-  White  House,”  Downie  explains  during  a  White  House  reporters  journalism’s  most 

ing  White  House  correspondents.  And  the  recent  interview  from  his  office.  “We  have  sensitive  subject. 

Hillary  Clinton  extravaganza  of  250  three  black  reporters  who  would  be  fine  “Journalists  are  supposed  to  be  the 

reporters,  with  U.S.  Secret  Service  opera-  White  House  reporters,  but  they  have  bedrock  champions  of  the  little  guy  and,  by 

tives  hovering  in  the  background,  had  a  become  foreign  correspondents.”  extension,  all  minorities,”  Fitzwater  says. 

White  House  aura  about  it.  Downie  checks  off  a  list  of  half  a  dozen  “That  is  why  it  is  so  painful  for  journalists 

Newspaper  editors  viewed  it  as  a  prov-  blacks  who  are  editors  at  the  Post  and  to  look  at  themselves  on  this  issue.  It’s 

ing  ground  for  political  writers  —  a  rea-  reports  that  1 8%  of  the  Post  reporting  and  because  they  haven’t  lived  up  to  their  own 

son  the  lack  of  black  reporters  was  star-  editing  staff  are  made  up  of  minorities,  standards.  The  complexion  of  the  press 

tling.  African  Americans  say  they  need  “Vanessa  [Williams]  was  quite  right  to  corps  in  Washington  has  changed  less  in 

that  kind  of  experience  to  earn  an  Oval  focus  on  that  topic,”  he  says.  “The  nabj  is  the  last  35  years  than  any  other  institution.” 

Office  press  assignment.  restive  and  properly  so.  There  are  newspa-  Michael  D.  McCurry,  who  spent  six 

“Minority  reporters  are  not  given  the  pers  in  this  country  with  all-white  staffs.”  years  as  President  Bill  Clinton’s  White 

same  opportunity  in  these  areas  as  white  Michael  Oreskes,  Washington  bureau  House  press  secretary,  suggests  the  lack  of 

reporters,”  says  Alejandro  Aguirre,  chair  chief  of  The  New  York  Times,  agrees  that  African-American  faces  on  the  Oval 

of  the  Newspaper  Association  of  America  reporters  earn  their  White  House  and  presi-  Office  scene  was  testimony  to  journalistic 

(naa)  diversity  committee  and  deputy  dential  campaign  stripes  on  statehouse  malaise.  “Just  walk  through  the  White 
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House  and  you’ll  notice  that  most  of  the 
diversity  in  the  press  corps  is  from  the  for¬ 
eign  press,”  McCurry  says  in  an  interview 
that  followed  a  conference  called,  ironi¬ 
cally,  “Reinventing  Journalism:  What  Is  It 
and  What  Could  It  Be?” 

McCurry,  now  president  of  Public 
Strategies  Inc.,  a  Washington-based  con¬ 
sulting  firm,  says  black  reporters  are 
excluded  from  White  House  beats  because 
they  receive  less  training  than  their  white 
counterparts.  “It  is  a  known  fact  that  cultur¬ 
al  and  news  organizations  don’t  do  enough 
to  recmit  blacks.”  McCurry  says.  “And  so 
the  effect  is  that  there  is  less  diversity.” 

He  recommends  newspapers  spend 
more  resources  covering  black  communi¬ 
ties  if  they  are  truly  interested  in  diversify¬ 
ing  their  political  coverage.  “When  it 
comes  to  the  coverage  of  politics,  you  will 
find  that  newspapers  exclude  minority 
communities,  and  a  sense  of  alienation  is 
profound  there.”  McCurry  says.  “And  so 
there  is  no  incentive  for  people  there  to 
want  to  become  political  reporters.” 


IMPACT  ON  COVERAGE 

Black  reporters  insist  newspaper  read¬ 
ers  lose  important  insights  when  the  press 
corps  is  not  diverse.  And  black  journalists 
wonder  if  they  are  being  denied  political 
reporting  assignments  because  of  a  linger¬ 
ing  belief  in  some  newsrooms  that  their 
backgrounds  might  make  them  biased. 

White  journalists  covering  the  White 
House,  meanwhile,  say  they  are  account¬ 
able  to  all  their  readers  and  seek  out  black 
community  people  and  political  leaders 
for  their  views  on  many  issues  affecting 
their  communities.  These  journalists  look 
around  and  see  a  commonality  that  tran¬ 
scends  race. 

“To  what  extent  does  a  person’s  back¬ 
ground  affect  their  news  judgment?”  asks 
Stewart  Powell,  the  recent  past  president 
of  the  White  House  Correspondents 
Association  and  the  White  House  corre¬ 
spondent  for  Hearst  Newspapers. 

Powell,  52,  reasons  that  a  reporter’s 
ethnic  or  racial  origins  become  submerged 
by  the  pressure  of  keeping  up  with  the 


day-to-day  grind  of  the  White  House  beat. 

“I  bring  a  generic  form  of  news  judg¬ 
ment  to  the  White  House  beat,”  says 
Powell,  who  is  white.  “1  bet  that  if  you 
looked  at  the  last  100  news  conferences, 
you  wouldn’t  be  able  to  see  a  correlation 
between  the  questions  and  the  race  and 
gender  of  the  people  who  ask  them.” 

Ann  Scales,  who  covers  the  White 
House  for  The  Boston  Globe,  disagrees. 
“It’s  not  as  much  as  what  is  asked  as  what 
is  not  asked.”  Scales  explains.  “There  are 
always  questions  that  are  not  asked  if  all 
the  reporters  see  things  from  the  same 
viewpoint.”  Scales,  39,  who  grew  up  in  St. 
Louis  and  was  a  reporter  for  the  St.  Louis 
Post-Dispatch  and  a  Washington  corre¬ 
spondent  for  The  Dallas  Morning  News, 
insists  journalists  are  creatures  of  their 
upbringings. 

“It  manifests  itself  in  the  most  subtle 
ways,”  she  says.  “This  not  about  black  or 
white  or  Latino  or  Jewish  reporters.  This 
is  about  perspective.  Everybody  should  be 
represented  at  the  White  House.” 


On  the  way  to  the  ‘host  heat’  in  the  trade 


Jesse  Holland,  a  28-year-old  African  American  who  was 
bom  and  raised  in  Holly  Springs,  Miss.,  dreams  of  a 
journalism  life  at  the  White  House. 

“Sonya  and  I  talk  about  it  a  lot.” 
laughs  Holland,  referring  to  Sonya  Ross,  the 
White  House  correspondent  for  The  Associ¬ 
ated  Press.  “But  I  don’t  mind  biding  my  time. 

I’m  learning  politics  from  the  best.” 

Marc  Humbert,  an  ap  political  writer 
recently  cited  by  Brill’s  Content  as  one  of  the 
10  most  influential  political  reporters  in  New 
York  state,  and  ap  Bureau  Chief  Robert 
Naylor,  a  former  Washington  correspondent, 
are  Holland’s  main  mentors. 

“No  one  just  goes  to  the  White  House,” 

Holland  acknowledges.  “You  have  to  work 
your  way  up  to  it.  You  have  to  pay  your  dues. 

It’s  the  best  beat  there  is.” 

Holland  asked  AP  for  a  promotion  to  its 
Albany  bureau  after  a  five-year  stint  in 
Columbia,  S.C.  —  the  last  three  as  a  statehouse  correspondent 
—  because  he  wanted  to  cover  the  Clinton-Giuliani  race  in 
2000  for  the  U.S.  Senate  seat  being  vacated  by  the  retiring 
Daniel  Patrick  Moynihan. 

“If  you  can’t  cover  the  presidential  race,  that  is  the  next  best 
thing,”  says  Holland.  “It’s  the  biggest  and  best  Senate  race  in 
the  country.” 

He  expected,  in  addition,  to  find  a  press  corps  in  New  York 
that  would  be  more  diverse  than  the  monolithic  one  he  left 
behind  in  South  Carolina. 

“I  was  the  only  African  American  in  that  press  corps,” 
Holland  explains.  “But  I  wa.sn’t  surprised.  I’m  from  the  South. 
I  went  to  the  University  of  Mississippi.  There  were  about  a 
thousand  of  us  there  out  of  about  14,000. 


“But  when  I  got  to  Albany,  I  found  out  that  there  wasn’t 
even  an  nabj  [National  Association  of  Black  Journalists] 
chapter.  Maybe  I  can  start  one.” 

The  black  void  in  American  newspapers, 
according  to  Holland,  can  be  filled  only  with 
active  recruiting  and  higher  salaries. 

“I  know  that  a  lot  of  newspapers  are  really 
trying  to  recmit  African  Americans,”  he  says. 
“But  many  of  the  students  who  majored  in 
journalism  at  Mississippi  went  into  public 
relations  because  it  paid  more  than  $18,000 
to  start.” 

Holland,  who  is  on  a  mission  of  his  own  to 
recmit  blacks  into  newspaper  journalism, 
often  returns  from  his  campus  visits  disap¬ 
pointed.  “There  aren’t  that  many  high-profile 
black  writers  out  there,”  he  says.  “The  stu¬ 
dents  want  to  be  Bernard  Shaw  or  Ed  Bradley 
or  Carl  Rowan.  They  say,  ‘If  I  am  going  to  do 
it,  I  want  to  be  seen.’” 

Shaw  is  a  CNN  anchor,  Bradley  is  a  star  of  CBS’  “60  Minutes,” 
and  Rowan’s  picture  graces  his  Washington  Post  column. 

Holland’s  own  journalism  career  began  with  a  minority 
internship  at  ap.  “It’s  a  wonderful  program,”  he  says,  but 
notes  that  he  never  would  have  gotten  that  far  if  it  weren’t  for 
his  parents.  “I  got  my  passion  for  writing  from  my  mother, 
Yvonne,  who  is  an  English  teacher  at  the  H.W.  Byers  School  in 
Holly  Springs,”  he  says.  “And  my  father,  Jesse,  is  a  science 
teacher  in  Memphis  [Tenn.]  He  conunutes  30  miles,  every  day, 
from  our  farm. 

“I  decided  I  wanted  to  be  a  journalist  a  long  time  ago  in 
grade  school,  and  they  said,  ‘If  you  find  something  you  love, 
do  it.’  They  do  what  they  love,  and  they  encouraged  me  to  do 
the  same.”  —  Allan  Wolper 


Jesse  Holland, 

The  Associated  Press 
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JOURNALISM  PENTHOUSE 

The  political  beat  —  especially  at  mid¬ 
size  and  large  newspapers  —  is  the  pent¬ 
house  of  journalism.  Those  who  reach  it 
are  sought  after  for  talk  shows  and  enjoy 
excellent  salaries,  generous  expense- 
account  privileges,  and  prestige. 

Sonya  Ross,  37,  a  black  White  House 
correspondent  for  the  ap,  knows  her  job  is 
special  every  time  she  jumps  off  Air 
Force  One.  “This  place  is  very  visible,” 
Ross  says.  “1  work  for  ap,  and  so  I  am 
always  in  the  press  jxtol.  People  see  me 
on  television.  Sometimes,  I  am  the  only 
black  person  there.” 

Will  Sutton,  deputy  managing  editor  of 
The  News  &  Observer  in  Raleigh.  N.C., 
observes  that  black  readers  watch  TV  to 
see  the  complexion  of  the  press  crowd. 
"They  look  at  the  White  House  press  con¬ 
ferences.”  notes  Sutton,  who  succeeded 
Vanessa  Williams  as  nabj  president. 
“They  can  see  if  the  pool  is  all  white.” 

IMPACT  ON  RECRUITING 

White  House  correspondents  are  the 
Michael  Jordans  of  newspaper  journalism 
i  and  become  role  models  for  young 
African-American  journalists. 

“Does  it  hurt  recruiting  when  people  in 
j  general  don't  see  people  of  color  at  the 
White  House?”  asks  Phil  Milano,  chair  of 
the  youth  development  committee  of  the 
NAA.  “Oh.  sure,  that’s  a  no-brainer.” 

Milano,  a  white  37-year-old  assistant 
assigning  editor  at  The  Florida  Times- 
Union  in  Jacksonville,  becomes  emotion¬ 
al  when  he  talks  about  his  recruitment 
efforts.  “Don’t  let  anyone  tell  you  that  we 
can’t  find  minorities  because  that  is  not 
true,”  Milano  says.  “But  you  also  have  to 
give  them  opportunities  where  they  can 
succeed  or  fail.” 

Will  Doolittle,  night  city  editor  of  The 
Post-Star  in  Glens  Falls.  N.Y.,  says  news¬ 
papers  need  to  add  black  reporters  to  their 
reporting  staffs  to  connect  with  their 
communities.  “There  are  very  few 
minorities  on  newspapers  in  the  north 
;  country,”  Doolittle  sighs.  “I  went  to  a 
meeting  on  the  New  York  state  budget  a 
few  months  ago,  and  there  wasn’t  a  single 
black  face  in  the  room.” 

Journalists  of  both  races  say  blacks 
who  manage  to  acquire  high-visibility 
jobs,  such  as  on  the  White  House  beat,  are 
a  target  of  high-paying  corporate  raiders. 

Michael  K.  Frisby,  45,  a  former  White 
House  correspondent  for  The  Wall  Street 
Journal  for  six  years,  is  a  clear  example 
of  that  phenomenon.  Frisby  became  a 
minicelebrity  last  year  when  he  asked 
President  Clinton  at  a  press  conference  if 
the  sex  scandal  drained  him  so  much  he 


might  consider  resigning.  “I  tried  very 
hard  to  ask  the  question  as  politely  as  I 
could.”  recalls  Frisby.  “After  22  years  in 
the  business,  no  one  remembered  a  word  I 
wrote.” 

Clinton  didn’t  resign. 

But.  last  October,  Frisby 
did.  He  was  offered  and 
accepted  a  job  as  vice 
president  at  Porter, 

Novelli,  a  Washington- 
based  public-relations 
firm  —  reducing  the  black 
journalism  presence  at  the 
White  House  to  three. 

“Working  at  the  White 
House  was  great.”  Frisby 
says.  “Now  I  am  calling 
up  all  my  old  reporter 
friends  and  asking  them  to 
help  me  in  a  good  cause 
—  keeping  the  communi¬ 
ty  reinvestment  program  in  the  budget.” 
Frisby  says  his  African-American  col¬ 
leagues  would  not  have  been  as  distressed 
by  his  departure  if  there  were  other  blacks 
at  newspapers  being  groomed  for  the 
White  House  beat. 

“When  I  left  The  Wall  Street  Journal, 
there  were  no  blacks  ready  to  take  my 
place.”  he  recalls  of  his  resignation.  “One 


reason  for  that  is  there  are  not  enough 
Tom  Winships  out  there.  There  are  not 
enough  A1  Hunts  out  there.” 

Frisby  met  Winship  when  he  was  a 
Northeastern  University 
journalism  intern  at  The 
Boston  Globe,  where 
Winship  was  editor,  and 
Hunt  gave  him  The  Wall 
Street  Journal's  White 
House  job. 

“Tom  took  a  chance  on 
me,”  Frisby  says.  “Quite 
frankly,  one  reason  you 
don’t  see  more  black  re¬ 
porters  is  that  there  aren’t 
enough  editors  at  Ameri¬ 
can  newspapers  doing  the 
types  of  things  to  make 
sure  a  poor  black  kid  from 
Springfield  [Mass.]  has  an 
opportunity  to  be  a 

reporter.” 

Jay  Gallagher,  the  Gannett  News  state- 
house  chief  in  Albany,  says  his  organiza¬ 
tion  has  a  hard  time  holding  on  to  minori¬ 
ty  reporters  even  after  recruiting  them. 

“Albany  is  a  small  city,”  Gallagher 
says.  “And  a  lot  of  minority  reporters 
want  to  work  in  places  like  New  York 
[City].  It’s  frustrating.”  ■ 


I  work  for  AP,  and 
so  I  am  always  in 
the  press  pool. 
People  see  me  on 
television. 
Sometimes,  I  am 
the  only  black 
person  thera 

—  Sonira  Rt»s 


ASNE  edits  minority  goals 


One  of  five  newspaper  newsroom 
employees  should  be  a  racial  or  ethnic 
minority  member  10  years  from  now, 
under  new  interim  diversity  goals  adopted 
by  the  American  Society  of  Newspaper 
Editors  (ASNE). 

At  its  fall  board  meeting,  ASNE  adopted 
benchmarks  that  will  measure  at  three- 
year  intervals  the  newspaper  industry’s 
progress  towards  employing  a  journalistic 
work  force  that  mirrors  the  percentage  of 
minorities  in  the  general  U.S.  population. 

Last  year,  ASNE  acknowledged  that 
newspapers  would  fall  far  short  of  meeting 
its  Year  2000  parity  goal.  In  1999,  ASNE 
said,  minorities  comprise  1 1 .55%  of  news¬ 
room  employees  —  but  28.4%  in  the 
United  States  at  large. 

ASNE  pushed  back  its  parity  goal  until 
2025,  but  promised  interim  measures. 

ASNE’s  benchmarks  set  a  high  standard 
considering  the  industry’s  hiring  history: 
The  benchmark  for  total  minority  employ¬ 
ment  uses  the  assumption  that  in  2000 
minorities  will  comprise  12.55%,  or  a  full 
percentage  point  higher  than  this  year. 
ASNE  noted  that  in  the  20  years  it  has  been 
tracking  minority  employment  it  has  never 
increased  that  much  in  a  single  year. 

From  1 2.55%  in  2000,  asne  sets  minor¬ 


ity  employment  goals  of  15.55%  in  2003, 
18.55%  in  2006,  and  21.55%  in  20009.  At 
that  point,  the  U.S.  Census  Bureau  esti¬ 
mates,  minorities  will  comprise  32.4%  of 
the  general  population. 

The  number  of  minority  supervisors  in 
the  newsroom  should  increase  from  9. 1  % 
now  to  19%  by  2009,  ASNE  said.  The 
benchmarks  also  seek  to  reduce  the  num¬ 
ber  of  daily  newspapers  that  employ  no 
minorities  at  all  in  their  newsrooms  from 
380  now  to  230.  For  the  first  time,  asne 
will  measure  the  number  of  newspapers 
whose  newsrooms  have  already  achieved 
parity  with  the  percentages  of  minorities  in 
their  own  communities. 

If  the  number  of  minorities  in  news¬ 
rooms  is  going  to  mirror  the  38.2%  of  the 
U.S.  population  who  will  be  minorities  in 
2025,  the  newspaper  industry  will  have  to 
increase  its  percentage  of  minorities  by 
229%,  ASNE  warned. 

“We  have  a  lot  of  work  to  do  to  make 
America’s  newsrooms  look  like  the 
America  they  cover  every  day,”  said 
Wanda  Lloyd,  chair  of  asne’s  Diversity 
Committee  and  managing  editor/features, 
administration,  and  planning  of  The 
Greenville  (S.C.)  News.  “We’d  better  get 
started  today.”  —  By  Mark  Fitzgerald 
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In  a  stirring  reminder  that  a  picture  can 
often  be  worth  a  thousand  words  —  or  even 
ten  thousand  —  the  release  of  The 
Associated  Press’  “Photos  of  the  Century” 
package  offers  a  panoramic  view  of  the  20th 
century. 

“AP  chiefs  of  bureaus  around  the  country 
asked  the  wire  service’s  1 ,550  American  newspa¬ 
per  members  to  plumb  their  archives  —  essen¬ 
tially  the  photo  album  of  the  nation  —  and  pick 
one  image  emblematic  of  a  time,  a  place,  an 
important  person,  even  a  quiet  moment,”  writes 
Ted  Anthony,  an  AP  national  writer,  in  the  story 
that  accompanies  the  assortment  of  national  and 
international  photos. 

Seeking  to  capture  the  “mosaic  of  moments,” 
the  150  photos  range  from  oil  spills  to  vaccinations 
to  movie  stars  to  other  celebrities  to  regular  people. 

Between  Amelia  Earhart  on  a  coast-to-coast 
flight  and  a  California  firefighter  attempting  to 
rescue  a  young  woman  during  a  1 996  flood,  the 
photos  depict  a  historical  narrative  that  catalogs 
the  tragedy  and  triumph  of  the  human  spirit. 

The  AP-organized  compilation  will  be  made 
available  to  members,  who  will  be  able  to  select 
and  use  any  of  the  photographs  for  stories  and 
packages  in  their  newspapers. 

“In  the  end,  of  course,  photos  tell  only  of 
moments,”  writes  Anthony,  “But  put  enough  of 
those  moments  together  and  you  begin  to  weave 
the  tapestry  of  the  world.” 
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1.  Pickets  beat  a  Ford  Motor  Co.  security  man 
at  the  strike-bound  Rouge  Plant  in  Dearborn, 
Mich.,  April  3,  1941.  “The  Picket  Line”  won  the 
first  Pulitzer  Prize  for  photography  in  1942. 
Photo  by  Milton  “Pete”  Brooks/The  Detroit  News 

2.  Santa  Rosa,  Calif.,  firefighter  Don  Lopez 
grabs  a  tree  limb  after  diving  into  Matanzas 
creek  in  Santa  Rosa  to  rescue  Marglyn  Paseka, 
1 5,  during  a  February  1 996  flood.  The  photo 
won  a  Pulitzer  Prize  for  spot  news  photography. 
Photo  by  Annie  Wells/The  Press  Democrat 

3.  Children  drill  during  World  War  II  as  mem¬ 
bers  of  the  Junior  Home  Guard,  a  civilian  pro¬ 


gram,  to  act  as  observers  for  the  war  effort  on 
the  hills  above  the  Port  Angeles,  Wash., 
Harbor. 

Photo  by  the  Peninsula  Daily  News 

4.  Elvis  Presley  entertains  a  packed  house  dur¬ 
ing  a  special  performance  of  the  KWKH 
Louisiana  Hayride  at  Hirsch  Coliseum  in 
Shreveport,  La.,  Dec.  15,  1956. 

Photo  by  Will  Counts/ Arkansas  Democrat 

5.  Martin  Luther  King  Jr.,  president  of  the 
Montgomery  (Ala.)  Improvement  Association, 
is  arrested  Sept.  3,  1 958,  outside  the 
Montgomery  courthouse  for  loitering  after  he 
was  denied  entrance  and  asked  to  leave  a 
hearing  for  Ralph  Abernathy,  vice  president  of 
the  association. 

Photo  by  Charles  Moore/ Montgomery  Advertiser 

6.  Amelia  Earhart  made  a  refueling  stop  in 
Rock  Springs,  Wyo.,  June  4,  1931,  on  her 
coast-to-coast  flight  from  Newark,  N.J. 

Photo  by  the  Daily  Rocket-Miner 
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newspeople 

by  Jamie  Santo 


Alabama 

Sheila  Runnels  to  classified  manager 
at  The  Huntsville  Times  from  classified 
advertising  director  of  the  Alexandria 
(La.)  Daily  Town  Talk.  Runnels  succeeds 

Jim  Hollenbeck. 

Iowa 

Doug  Caldwell  to  publisher  of  The 
Ottumwa  Courier  from  publisher  and 
group  manager  at  Horizon  Publications  in 
Columbus  City,  Ind.  Caldwell  succeeds 
Martha  Wells  (see  Montana). 


Paul  M.  Keep  to  edi¬ 
tor  of  The  Flint  Journal 
from  editor  of  The  Bay 
City  Times.  Keep  suc¬ 
ceeds  Tom  Lindley, 
who  was  named  pro¬ 
jects  writer  for  The 
Daily  Oklahoman  in 
Oklahoma  City.  Both 


papers  are  owned  by  Advance  Pub¬ 


lications. 


Tony  Dearing  to  editor  of  The  Bay  City 
Times  from  managing  editor  of  the 
Ypsilanti  edition  of  The  Ann  Arbor  News. 
Dearing  succeeds  Paul  Keep,  the  new  edi¬ 
tor  of  The  Flint  Journal. 


Justin  Hyde  to  auto  writer  for  The 
Associated  Press  in  Detroit  from  business 
writer  at  the  bureau. 


Minnesota 

Jay  Furst  to  manag¬ 
ing  editor  of  the  Po.st- 
Bulletin  in  Rochester 
from  city  editor  at  the 
daily.  The  position  of 
managing  editor  at  the 
paper  had  been  vacant 
for  a  number  of  years. 


Montana 

Martha  Wells  to  advertising  director  of 
the  Bozeman  Daily  Chronicle  from  publish¬ 
er  of  The  Ottumwa  (Iowa)  Courier.  Wells 
succeeds  Mike  Smit.  who  resigned  in  June 
to  become  advertising  director  of  Die  Times- 
News  in  Twins  Falls.  Idaho.  Wells  resigned 
as  president  of  the  Iowa  Newspaper 
Association  to  take  her  new  position. 


New  York 


Karen  Magnuson  to 

managing  editor  of  the 
Rochester  Democrat 
and  Chronicle  from 
managing  editor  of  The 
Wichita  (Kan.)  Eagle. 
Magnuson  succeeds 
Carolyn  Washburn, 
now  executive  editor  of 


The  Idaho  Statesman  in  Boise. 


George  M.  Dillehay  to  publisher  of  the 
daily  New  York  Law  Journal  from  consul¬ 
tant  for  the  Journal  and  sister  American 
Lawyer  Media  Inc.  publications.  Dillehay 
succeeds  alm  president  and  CEO  William 
Poliak,  who  had  served  also  as  publisher 
since  June  1998. 

Michael  Cronan  to  vice  president  of 
marketing  at  New  York-based  alm  from 
director  of  circulation  for  national  publica¬ 
tions  at  the  company.  Cronan  will  oversee 
circulation  and  advertising  marketing  for 
all  ALM  publications,  including  The 
American  Lawyer  and  The  Daily  Deal, 
which  launched  Sept.  15. 

Sally  J.  Feldman  to  vice  president  of 
professional  information  divisions  at  ALM 
from  director  of  marketing  and  communi¬ 
cations  at  the  law  firm  of  Skadden,  Arps, 
Slate,  Meagher  &  Flom  LLP.  Feldman  will 
be  responsible  for  the  company’s  seminars 
and  conferences;  law  book  publishing;  and 
printed  and  online  newsletter  divisions. 

Ohio 

Aaron  Kotarek  to  consumer  sales  coor¬ 
dinator  for  Cox  Ohio  Publishing,  a  divi¬ 
sion  of  Cox  Newspapers  Inc.,  from  circu¬ 
lation  sales  and  marketing  manager  at  the 
daily  Herald  Times  Reporter  and  the 
weekly  Lakeshore  Chronicle,  both  hold¬ 
ings  of  Thomson  Newspapers  in  Man¬ 
itowoc,  Wis. 

Oregon 

Terrence  Petty  to  news  editor  at  the  ap 
bureau  in  Portland  from  correspondent  in 
charge  of  the  ap  bureau  in  Providence,  R.I. 

Rhode  Island 

Norman  Sinclair  to  circulation  director 
at  The  Call  in  Woonsocket  from  home- 
delivery  manager  at  the  Milwaukee  Journal 
Sentinel.  Sinclair  succeeds  Larry  Ross. 


South  Dakota 

George  Thompson  to  editor  at  the 
Black  Hills  Press  and  Meade  County 
Times-Tribune  weeklies  in  Sturgis  from 
reporter  for  KOTA  TV. 

Texas 

Mark  Nusbaum  to  publisher  of  the 
Lubbock  Avalanche-Journal  from  execu¬ 
tive  editor  of  The  Topeka  (Kan.)  Capital- 
Journal.  Nusbaum  succeeds  David  Sharp, 
who  recently  resigned  to  become  publish¬ 
er  of  The  Ann  Arbor  (Mich.)  News. 

Virginia 

Edward  W.  Jones  to  editor  of  The  Free 
Lance-Star  in  Fredricksburg  from  managing 
editor  at  the  daily.  The 
position  of  managing 
editor  will  not  be  filled  at 
present,  according  to 
publisher  Josiah  Rowe. 

Florence  Barnick  and 
Nicholas  Cadwallender 
to  the  newly  created 
positions  of  associate 
publishers.  Barnick  from  director  of  human 
resources  and  Cadwallender  from  online 
coordinator.  Barnick  will  oversee  the  Free 
Lance-Star  Publishing  Co.’s  radio,  techni¬ 
cal-service,  administrative,  and  human- 
resource  operations,  and  Cadwallender  will 
oversee  its  marketing,  Newspapers-In- 
Education  program,  Internet  services,  new 
business,  and  strategic  planning. 

Chris  Schroeder  to  president  and  chief 
operating  officer  of  Arlington-based 
Washingtonpost. Newsweek  Interactive 
from  president  and  CEO  of  the  Washington 
Post  Co.’s  LEGi-SLATE  Inc.  subsidiary. 

international 

Kim  Gamel  to  news  editor  for  the  ap  in 
Stockholm.  Sweden,  from  editor  on  the 
AP’s  international  desk.  Gamel  succeeds 
Jim  Heintz.  who  is  transferring  to 
Moscow. 

Associations 

Jane  Marshail  of  the  Houston 
Chronicle  was  elected  president  of  the 
American  Association  of  Sunday  and 
Feature  Editors.  Marshall  succeeds  Betsy 
Cantler  of  The  Post  and  Courier  in 
Charleston,  S.C. 
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Steve  Doyle,  The  Orlando  (Fla.) 
Sentinel,  elected  first  vice  president. 

Sharon  Wilmore.  Detroit  Free  Press, 
elected  second  vice  president. 

Martha  Wilson,  Scripps  Howard  News 
Service,  elected  secretary/treasurer. 

Peter  K.  Bhatia.  executive  editor  of 
The  Oregonian  in  Portland,  Ore.,  elected 
treasurer  of  the  American  Society  of 
Newspaper  Editors.  Bhatia  will  take 
office  in  April  and  eventually  move  up  to 
head  the  organization  beginning  in  2003. 

OBITUARIES . 

W.B.  “Babe”  Gavin.  88,  longtime  owner 
and  publisher  of  the  weekly  Lake  Chelan 
Mirror  in  Chelan,  Wash.,  died  Sept.  29. 
Gavin  drove  a  laundry  truck  in  Cashmere, 
Wash.,  until  the  publisher  of  the  Cashmere 
Valley  Record  hired  him  in  1932  to  sell  ads. 
write  news,  and  lay  out  the  paper.  When 
the  Mirror  was  offered  for  sale  in  1937, 
Gavin’s  boss  helped  him  purchase  the 
paper.  Gavin  married  Margaret  Laschinger 
in  1939,  and  the  couple  operated  the 
Mirror  for  more  than  30  years.  Despite  los¬ 
ing  his  right  arm  to  cancer  in  1970,  Gavin 
continued  to  paste  up  news  stories,  devel¬ 
op  pictures,  and  set  type.  His  son,  Rick 
Gavin,  became  publisher  in  1973. 


Alastair  Hetherington,  79,  editor  of 
The  Guardian,  the  English  daily,  for  near¬ 
ly  20  years,  died  Oct.  3.  Hetherington 
joined  the  Manchester  Guardian  in  1950 
after  four  years  at  the  Glasgow  Herald. 
He  served  as  assistant  editor  and  foreign 
editor  before  beginning  his  19-year  tenure 
as  editor  in  1956.  During  that  period,  he 
oversaw  the  move  of  the  venerable 
Manchester  Guardian  to  the  renamed 
newspaper’s  present  home  in  London. 
Hetherington  was  named  Journalist  of  the 
Year  in  1971  by  the  National  Press  orga¬ 
nization.  He  became  head  of  BBC  Scotland 
in  1975,  a  post  he  held  for  three  years. 

Robert  Y.  Paddock  Sr.,  82,  executive 
vice  president  and  vice  chairman  of 
Paddock  Publications,  died  Oct.  4  after  a 
series  of  illnesses.  Paddock,  a  grandson 
of  the  founder  of  the  Daily  Herald  in 
Arlington  Heights.  111.,  helped  transform 
the  Herald  from  a  small  community 
paper  into  Illinois’  third-largest  daily. 
Paddock  spent  his  life  in  the  family  busi¬ 
ness:  he  began  by  sweeping  the  floors 
while  in  school  and  continued  to  come 
into  the  office  in  his  80s.  He  served  as 
general  manager  during  the  paper’s 
expansion  in  the  196()s,  and  at  the  time  of 
his  death  was  executive  vice  president 
and  vice  chairman  of  Paddock  Publica¬ 


tions,  the  paper’s  parent  company.  His 
brother,  Stuart  R.  Paddock  Jr.,  is  chair¬ 
man  and  publisher  emeritus  of  the  paper, 
and  his  son,  Robert  Y.  Paddock  Jr.,  is  vice 
president  for  administration. 

Arville  Schaleben.  92,  reporter  and 
editor  for  the  Milwaukee  Journal  who 
filed  dispatches  from  six  continents,  died 
Sept.  30.  Schaleben  began  at  the  Journal 
in  1929  as  a  reporter,  later  becoming 
assistant  city  editor.  He  rose  to  executive 
editor  in  1962  and  soon  after  was  named 
associate  editor.  Schaleben  was  involved 
in  the  Journal's  coverage  of  water  pollu¬ 
tion,  which  won  a  Pulitzer  Prize  in  1967. 
Schaleben  was  a  past  president  of  the 
Wisconsin  Associated  Press  Managing 
Editors  Association  and  sat  on  the 
national  apme  board.  After  retiring  from 
the  Journal,  he  taught  journalism  at  the 
University  of  Wisconsin-Madison, 
Northwestern  University,  and  Indiana 
University. 

Lewis  Stanley  Whitaker,  100.  former 
United  Press  International  executive  and 
co-owner  of  the  Marietta  (Ga.)  Daily 
Journal,  died  Sept.  30.  He  took  his  first  job 
as  a  reporter  with  The  Macon  (Ga.) 
Telegraph.  Whitaker  later  served  as  an 
executive  at  UPl,  heading  its  offices  in 
Denver,  Dallas,  and  Chicago  before  finally 
moving  to  Atlanta,  where  he  headed  UPl’s 
southeastern  division  for  more  than  20 
years.  Whitaker  and  his  wife,  Myma, 
became  co-owners  of  the  Daily  Journal 
during  this  peritxi.  and  remained  active  as 
officers  of  its  successor.  Times-Joumal  Inc. 

AWARDS. . 

The  International  Women’s  Media 
Foundation  will  present  its  1999 
Courage  in  Journalism  Awards  Oct.  20 
in  New  York.  The  three  women  journal¬ 
ists  to  be  honored  for  their  work  fighting 
for  freedom  of  the  press  around  the  world 
are  Kim  Bolan  of  The  Vancouver  Sun  in 
British  Columbia.  Sharifa  Akhlas  of  the 
Afghan  Media  Resource  Center  in 
Pakistan,  and  Aferdita  Kelmendi  of 
Radio/TV  2 1  in  Kosovo.  The  foundation 
also  will  present  its  10th  annual  Lifetime 
Achievement  Award  to  Peggy  Peterman, 
former  reporter  and  editorial  writer  for 
the  St.  Petersburg  (Fla.)  Tunes. 


‘A  traditioii  of  service 

to  community  newspapers’ 

When  you  are  contemplating  the  sale  of  your 
community  newspaper,  you  can  rely  on  the 
knowledge  and  experience  of  Bolitho  Media  Service. 

For  more  than  33  years  the  Bolitho  family  has  served 
scores  of  community  newspaper  owners. 

We  take  pride  in  our  tradition  of  service, 
and  our  ability  to  complete  a  quality  sale 
for  you. 

Tom  Bolitho  today  to  discuss  the 

^rrent  market.  t  „  .... 

Tom  Bolitho 

Bdlitiio  Medi& 

Brokers  •  Appraisers  •  Consultants 

<580)  421-9600 

P.O.  Box  1985  •Ada,  OK  74821-1985  •  Web  address:  bolitho.com  •  e-mail:  bolitko@bolitho.com 
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‘One  last  question,  Mr.  Sosa: 

BIZARRE  POLICY  DIRECTING  FREE-LANCERS  TO  SOLICIT  SPORTS  MEMORA 


For  Hank  Nuwer,  there  was  no 
room  to  wiggle.  “It  was 
absolutely  the  wrong  thing  to 
do,”  he  said.  Nuwer,  an  author 
and  sports  writer,  is  talking 
about  a  solicitation  he  got  from  a  pro¬ 
posed  new  national  sports  Web  site, 
Sportcut.com.  The  site,  while  seeking 
free-lance  writers  to  provide  its  content, 
threw  in  an  unusual  bit  of  incentive  to  its 
would-be  reporters. 

“If  you  have  access  to  items  that  would 
tie  in  to  our  content,  we  would  be  inter¬ 
ested  in  hearing  about  them,”  wrote 
Sportcut.com  News  Producer  Tara  Hein- 
Philips  in  the  writers’  solicitation  that  was 
forwarded  to  E&P  by  Nuwer.  “For 
instance,  if  we  are  running  a  piece  on  Ken 
Griffey  Jr.  and  you  have,  or  can  get,  a 
signed  jersey,  we  would  offer  a  50-50  rev¬ 
enue  split  on  the  item.” 

Journalists  would  get  the  stuff  from 
athletes,  and  Sportcut.com  would  auction 
it  off,  sharing  half  the  proceeds  with  the 
writer.  To  an  incredulous  Nuwer,  this  was 
an  obvious  and  blatant  conflict  of  interest. 
He  quickly  fired  off  a  letter  to  Hein- 
Philips,  warning  her  of  the  potential  con¬ 
flict  of  interest  that  would  occur  should 
Journalists  engage  in  soliciting  memora¬ 
bilia  for  profit. 

“They  wrote  back  and  said,  ‘Some 
think  it  is  [a  conflict  of  interest]  and  some 
think  it’s  not,”’  Nuwer  said,  adding  that 
the  letter  indicated  other  writers  had 
already  agreed  to  solicit  memora- 
VV/  bilia. 

A  few  weeks  later,  in  late 
Q  3  September,  The  Wall  Street 

O  Journal  Interactive  Edition  pub¬ 
lished  a  story  on  the  policy.  Soon 

£  afterward,  Sportcut.com  informed 
its  writers  that  it  would  no  longer 
consider  using  them  to  solicit 
memorabilia. 

“We  made  this  offer  with  the 
best  of  intentions,”  Hein-Philips 
^  k  wrote  to  her  writers.  “But  we  now 
realize  that  the  connotations  have 

Cled  to  some  dubious  conclusions, 
and  rather  than  be  thought  of  as 
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having  anything  but  the  most  ethical  busi¬ 
ness  practices,  are  discontinuing  the  poli¬ 
cy  before  it  begins.” 

When  interviewed  by  E&P,  Hein- 
Philips  added,  “We  realized  it  was  a  mis¬ 
take  on  our  part.  We  basically  felt  that  the 
policy  hadn’t  really  been  thought  through, 
and  we  hadn’t  really  considered  how  peo¬ 


ple  might  take  it.  So  we  corrected  it.” 

The  site,  which  was  scheduled  to 
launch  Oct.  1  but  has  been  delayed,  will 
solicit  the  material  only  through  “profes¬ 
sional  collectors”  and  auction  those  items 
through  its  auction  site,  Hein-Philips  said. 

Is  it  likely  a  similar  practice  might  pop 
up  elsewhere?  Yes,  said  Ray  Begvich, 


eBay  makes  a  strong  bid 

NEWSPAPERS  WILL  BE  HARD-PRESSED  TO  COMPETE  Wl 
LOCAL  MARKETPLACES  BY  KARIM  MOSTAFA  AND  CARL 


It’s  happened.  Auction  behemoth 
eBay  is  lumbering  into  your  neigh¬ 
borhood.  After  becoming  almost  a 
household  name  auctioning  off 
everything  from  antique  cars  to 
Beanie  Babies  to  a  human  kidney  (this 
particular  auction  was  halted  by  the 
company),  eBay  will  open  53  smaller 
auction  marketplaces  by  year’s  end. 

The  rollout  could  seriously  hamper 
plans  by  local  newspapers  to  create 
their  own  online  auctions.  Synonymous 
with  Web  auctions,  San  Jose,  Calif.- 
based  eBay  claims  5.6  million  regis¬ 
tered  users. 

Nonetheless,  some  segments  of  the 
newspaper  industry  are  moving  forward. 
On  the  heels  of  eBay’s  announcement, 
InfiNet  of  Norfolk.  Va.,  released  iBid- 
Smart,  an  auction  application  allowing 
consumers  to  access  both  local  and 
national  auctions  without  leaving  their 
hometown  newspaper’s  Web  site.  Jointly 
owned  by  Gannett  Co.  Inc.,  Knight 


Bidder,  and  Landmark  Communications 
Inc.,  InfiNet  says  the  software  is  cus¬ 
tomizable  and  can  be  locally  branded 
with  the  newspaper’s  flag.  iBidSmart  can 
support  both  business-to-consumer  and 
consumer-to-consumer  auctions. 

A  more  established  newspaper  part¬ 
ner,  Auction  Universe,  will  soon 
revamp  itself  The  Classified  Ventures 
site  will  become  Auctions.com,  and 
will  offer  business-to-consumer  auc¬ 
tions  for  the  first  time.  At  least  two 
dozen  newspapers  now  use  Auction 
Universe  on  their  Web  sites,  and 
Classified  Ventures  is  working  to  sign 
up  the  dozens  of  other  papers  in  its  net¬ 
work. 

The  Boston  Globe  recently  partnered 
with  Fairmarket  of  Woburn,  Mass.,  to 
launch  its  Boston.com  auctions.  The 
site’s  general  manager,  Lisa  DeSisto, 
hopes  her  auctions  will  win  the  local 
market  by  being  first  on  the  scene. 

Meanwhile,  eBay  indicates  it  would 
www.iTiediainfo.com 


Er,  uh,  can  I  have  your  bat?’ 

BILIA  IS  SQUASHED  BY  KEVIN  FEATHERLY 


associate  professor  of  advertising  and 
public  relations  at  Franklin  College  in 
Franklin,  Ind.,  especially  since  other 
media  in  various  ways  already  engage  in 
similar  practices. 

“I  think  this  is  sadly  symptomatic  of  a 
trend  in  which,  for  instance,  some  trade 
publications  blur  the  line  of  the  editorial 
side  and  the  advertising  side,”  he  said. 

It  should  be  noted  that  the  practice  of 
auctioning  off  sports  memorabilia  is  not 
without  precedent,  even  among  long- 
established  major  media.  The  USA 
Network,  during  its  TV  coverage  of  the 
U.S.  Open  tennis  tournament  last  summer, 
auctioned  off  several  items  —  including  a 
signed  Pete  Sampras  tennis  racket  —  on 
the  air.  However,  those  proceeds  went  to 
charity.  The  network  also  solicited  sales 
of  regular  sports  apparel,  for  profit,  at  the 

for  space 

TH  WEB  AUCTIONEER’S 
SULLIVAN 

be  willing  to  partner  with  newspapers. 

“We  see  what  we’re  doing  as  comple¬ 
mentary  to  what  newspapers  do,”  said 
Reed  Maltzman.  director  of  market¬ 
ing.  He  added  that  newspaper  audi¬ 
ences  would  be  valuable  to  eBay, 
which  hopes  the  regional  auction  sites 
will  draw  more  users.  “Consumers 
have  asked  for  regional  functionality 
when  they’re  trying  to  buy  cars,  pin¬ 
ball  machines,”  and  other  large  items, 
Maltzman  said. 

The  local  eBays  will  be  yet  another 
form  of  competition  for  newspaper  clas¬ 
sified  sections.  For  as  little  as  25  cents 
to  $2  a  week,  consumers  can  place 
items  for  sale  on  eBay,  complete  with 
photos. 

At  Boston.com,  a  consumer  can  list 
an  item  for  free  and  only  pay  a  trans¬ 
action  fee  if  the  auction  is  successful. 

The  site  is  using  auctions  to  drive  page 
views,  DeSisto  said  at  a  recent  confer¬ 
ence.  ■ 


same  time. 

Still,  those  kinds  of  practices  aren’t  as 
troublesome,  as  long  as  journalists  are  not 
directly  involved,  according  to  Steve 
Klein,  a  consultant  and  the  former  editor 
of  USA  Today's  online  sports  site.  “I  have 
asked  sources  to  contribute  memorabilia 
for  charitable  causes,”  Klein  said.  “That 
would  be  the  only  instance  in  which  I 
would  solicit  a  source.” 

Like  Begvich,  Steve  Jones  shrinks 
from  the  notion  that  the  Web  itself  is  to 
blame  for  such  potential  lapses  in  journal¬ 
istic  ethics.  Jones,  a  professor  and  head  of 
the  communications  department  at  the 
University  of  Illinois  at  Chicago,  said  it’s 
all  part  and  parcel  of  the  blurring  of  lines 
between  journalism  and  commerce  across 
all  media.  He  pointed  to  the  night  recent¬ 


ly  when  a  Chicago  WB  Network  affiliate 
led  with  a  blatantly  self-promoting  story 
examining  which  beau  WB  TV-show  char¬ 
acter  Felicity  would  choose  on  the 
program. 

“It’s  not  a  new-media  thing,”  he  said. 
“It’s  basically  like  stealing  from  [David] 
Bowie:  the  same  old  thing  in  a  brand-new 
drag.” 

As  for  Sportcut,  Nuwer  said,  “Maybe 
they’ve  learned  something  from  this  and 
can  put  out  an  outstanding  site.” 
Sportcut’s  Hein-Philips  said,  “I  can  assure 
you  there  is  no  chance  of  us  returning  to 
that  policy.”  ■ 

Featherly  (kfeatherly@uswest.net)  is  a 
new-media  author  in  the  Twin  Cities  of 
Minnesota. 


Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GO^-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly.  _ 

GORE-TEX®  is  a 

registered  trademark  of  _  I 

W.  L.  Gore  &  Associates,  Inc. 
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JournalismNet  trolls  Web  for  you 

A  CATCHALL  SITE  WHEN  FISHING  FOR  A  STORY  BY  CHARLES  BOWEN 


So,  you’ve  assembled  quite  a 
collection  of  databases  and 
utilities  in  your  electronic  tool 
belt,  but  do  you  really  have  a 
home  online?  Is  there  a  pre¬ 
ferred  gateway  through  which  all  Net- 
savvy  reporters  and  editors  ought  to  be 
passing  on  their  way  each  day  to  the  wilds 
of  the  Web? 

Julian  Sher,  a  Canadian  investigative 
reporter,  couldn’t  find  one,  so  he  created 
his  own,  and  now  he  is  invit¬ 
ing  the  rest  of  us  to  join  him 
in  his  Journalist-friendly 
corner  of  cyberspace. 

JournalismNet  is  intended  as 
a  working  journalist’s  guide 
to  the  resources  of  the  Web. 

It  provides  more  than 
3,000  links  to  hundreds  of 
different  Web  sites  to  help 
reporters  and  editors  find 
useful  information  quickly. 

His  links  range  from  sites 
that  help  you  find  the  online 
extensions  of  newspapers 
and  broadcasters  to  tools  for 
covering  assorted  beats  and 
researching  specific  stories. 

To  get  started,  visit  the 
site  at  http://www.joumal- 
ismnet.com.  where  the  introductory  page 
provides  icons  at  the  top  of  the 
screen  for  its  key  sections; 

•  Find  Papers.  Click  here  to 
search  for  electronic  newspapers. 
The  page  also  has  links  to  tips  for 
using  online  archives,  tailoring 
personal  news  services  through  the 
Net.  and  tracking  breaking  news. 

•  Find  TV.  Here  are  links  to  TV 
broadcasts  that  can  be  viewed 
online  through  the  RealPlayer 
software’s  steaming  video  technol¬ 
ogy.  The  site  groups  the  broadcast¬ 
ers  in  terms  of  geography  (United 
States,  Canada,  international,  etc.) 
and  provides  tips  for  finding  more. 
•  Find  Radio.  More  than  3,000 
radio  stations  now  are  online  with 
live  broadcasts  via  the  Web.  This 
page  links  to  key  stations  and 


offers  tips  for  finding  broadcasters  around 
the  world,  as  well  as  connections  for  the 
newest  broadcast  phenomenon,  cyber¬ 
radio,  that  is,  stations  that  exist  only  in 
cyberspace. 

•  Search  for  News.  Here  is  Sher’s  per¬ 
sonal  collection  of  favorite  news  search 
engines,  including  those  focused  on  spe¬ 
cific  regions.  Here,  too,  are  links  to  elec¬ 
tronic  clipping  services,  operated  by  the 
likes  of  Reuters,  the  BBC,  and  Carlson’s 


JournalismNet 


Tlie  best  web  scftrch  took  are  right  here: 
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Online  Canadian  Headlines. 

•  Alternative  News.  Think  the  mainstream 
media  may  be  missing  the  story  you’re 
seeking?  Check  out  this  page  for  links  to  the 
press  that  concentrates  on  human  rights, 
racism.  Third  World  struggles,  media  criti¬ 
cism,  and  alternative  politics. 

•  Business.  Sher  provides  quick  links  to 
business  reporting  by  country,  including 
the  United  States,  the  United  Kingdom. 
Canada,  and  Asia.  You  also  can  search  by 
theme  or  source,  with  links  to  business 
radio  and  TV,  publications,  business  criti¬ 
cism,  and  home  pages  operated  by  specific 
business  reporters  elsewhere. 

•  Find  People.  This  powerful  gateway 
links  you  to  the  Web’s  best  people-find¬ 
ers,  whether  you  are  looking  for  people  in 
Usenet  discussion  groups,  on  Net  mailing 
lists,  by  e-mail  addresses,  in  phone  books, 
or  operating  Web  pages.  Also  here  are 


connections  with  genealogy  organiza¬ 
tions.  even  links  to  private  eyes  around 
the  country. 

•  Find  Facts.  This  page  hooks  you  up 
with  some  of  the  Web’s  best  online  ency¬ 
clopedias,  libraries,  map  publishers, 
atlases,  political  guides,  and  catalogs. 

•  Pick  of  the  Week.  This  features  a  par¬ 
ticularly  timely  Web  site,  sometimes  off 
the  beaten  path,  but  well  worth  a  look.  (At 
this  writing,  domestic  troubles  were  boil¬ 
ing  over  in  Indonesia,  and 
Sher  linked  to  the  East 
Timor  Today  site  to  pro¬ 
vide  the  latest  news  and 

nft  insights  on  the  military 

and  political  situation 
there.) 

Other  considerations 
for  using  this  resource 
in  your  reporting  and 
editing: 

JournalismNet  is  a 
good  choice  for  a 
journalist’s  home  page, 
since  the  introductory 
page  also  has  data-entry 
boxes  for  major  search 
engines.  If,  after  explor¬ 
ing  a  site,  you  decide  to 
make  it  your  Web  starting 
point,  click  the  “Tools”  option  on  your 
menu  bar  and  select  “Internet  Options” 
from  the  drop-down  menu.  A  subsequent 
screen  will  enable  you  to  enter  a  new  home 
page  for  your  browser. 

2 For  beat  coverage,  don’t  miss  the  left 
column  of  the  site’s  introductory  page, 
where  you  can  find  links  to  resources 
devoted  to  health,  legal  news,  world  busi¬ 
ness,  environment,  culture,  religion, 
women’s  issues,  military  and  so  on. 

3 Finally,  for  students  and  teachers,  check 
out  the  left  column’s  links  to  media  crit¬ 
icism,  ethics,  media  law,  schools,  and  jour¬ 
nalistic  organizations.  ■ 


1 


Bowen  {charlesbowen® CompuServe, 
com)  is  a  West  Virginia  journalist  and  30- 
year  veteran  of  newspapers.  He  is  host  of 
the  daily  “Internet  News”  syndicated 
radio  show. 
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Get  the 
Recognition 
You  Deserve  ... 


5*  Annual 


Call  for  Entries 
19  Awards 

Nominations  are  Now  Open  at 

www.mediainfo.com 

The  EPpy^“  Awards  will  be  presented  at  the 
Editor  &  Publisher  Interactive  Newspapers  Conference  and  Trade  Show, 
February  9-12,  2000  in  New  Orleans,  LA 


.rnarketing&sales 

American 
Profile  targets 
weeklies 

20  INVESTORS  PUT  IN  $15  MILLION 
FOR  NATIONAL  BID  BY  JOE  STRUPP 


f, 


While  Parade  and  USA 

Weekend  keep  battling 
for  the  weekend  maga¬ 
zine  market  among 
daily  newspapers,  a 
third  contestant  is  creeping  into  the  mix 
with  an  eye  toward  the  untapped  niche  of 
weekly  newspapers. 

American  Profile,  the  brainchild  of 
Publishing  Group  of  America  —  a 
Nashville-based  start-up  company  that 
opened  its  doors  just  five  months  ago  — 
plans  to  launch  its  first  issue  in  April 
2000.  A  prototype  of  the  supplement, 
handed  out  at  the  recent  National  News¬ 
paper  Association  Conference  and  Trade 
Show  in  Boston,  bears  a  striking  resem¬ 
blance  to  Parade  and  USA  Weekend,  but 
with  a  more  “hometown”  approach. 

“It  is  our  desire  to  serve  small-town 
communities,”  said  Dan  Hammond,  a  for¬ 
mer  advertising  executive  and  marketing 
official  who  is  publisher  of  the  new  publi¬ 
cation.  “An  opportunity  exists  to  provide 
a  weekly,  full-color  magazine  supplement 
to  those  newspapers  not  currently  served 
by  the  Sunday  magazines.” 

Hammond,  who  most  recently  worked 
as  a  senior  marketing  officer  for  Ceridian 
Corp.  of  Minneapolis,  said  he  is  among  20 
investors  who  have  put  up  a  combined 
$15  million  to  fund  the  new  venture.  He 
said  he  is  glad  to  be  compared  to  Parade 
____  or  USA  Weekend,  neither  of  which 
I  TT  supplements  weekly  newspapers. 

'  But  he  said  American  Profile 
f  will  differ  sharply  from  them,  run- 
,  ning  stories  that  have  a  decidedly 

different  slant  toward  hometown 

O  readers.  “A  story  will  have  to  lift 
up  life  in  the  hometown  communi- 
ty  and  portray  a  positive  aspect  of 
■iiiiiw  life  there,”  said  Hammond. 

The  prototype  included  a 
celebrity  question-and-answer  sec- 
V  W  tion  on  the  first  inside  page,  a  fea- 
ture  story  on  a  circus  that  visits 
I —  only  small  towns,  briefs  about 
ILm  small-town  people,  and  trivia,  as 
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well  as  recipes,  health  tips,  and 
events.  Hammond  said  the  publication 
will  zone  advertising  with  six  regional 
editions,  as  well  as  provide  editorial  con¬ 
tent  on  a  regional  basis. 

Among  the  weekly  features  will  be  a 
profile  of  a  small  town  in  each  region, 
along  with  a  residential  profile. 

Executives  at  USA  Weekend  and 
Parade  had  mixed  reactions  to  the  new 
publication,  stressing  that  advertising  for 
such  a  venture  could  be  difficult  to  obtain. 

“Start-ups  always  sound  a  lot  easier 
when  they  begin,”  said  Carlo  Vittorini, 


American  Profile,  a  new 
magazine  for  weekly  papers, 
boasts  “hometown”  news. 

CEO  of  Parade  Publications,  which  pub¬ 
lishes  Parade.  “I  don’t  think  there  is  room 
for  three  of  us.” 

At  USA  Weekend,  published  by  Gannett 
Co.  Inc.,  CEO  Marcia  Bullard  praised 
American  Profide's  attempt  to  capture  the 
untouched  weekly  newspaper  market.  “I 
think  it's  a  great  idea.”  she  said.  “I  am  a 
believer  in  magazines  and  going  after 
readers.” 

But  Bullard  questioned  the  ability  to 
draw  advertisers  to  a  publication  that  is 
placed  in  weekly  newspapers,  many  of 
which  have  no  audited  circulation.  “That 
is  a  challenge,”  she  said. 

The  new  publication  expects  to  launch 
with  a  weekly  circulation  of  1  million  and 
about  250  newspapers,  according  to 
Hammond.  He  hopes  to  increase  that  to  10 
million  circulation  and  2,400  newspapers 
within  three  years.  ■ 


WSJ  to  raise  ad  rates  in  January  2000 


Reflecting  the  strong  economy.  The 
Wall  Street  JournaV^  national  advertis¬ 
ing  rates  will  increase  4%  in  2000,  start¬ 
ing  Jan.  3,  parent  Dow  Jones  &  Co.  Inc. 
announced  Oct.  4. 

The  4%  rate  increase  also  affects  ad 
rates  for  the  Journal's  eastern,  western, 
and  central  editions  and  its  1 8  advertis¬ 
ing  regions. 

Four-color  full-page  ad  rates  for  the 
Journal's  national  edition  will  increase 
5%,  while  spot  color  full-page  rates  will 
go  up  8%. 

Last  year,  the  Journal's  national  and 
regional  ad  rates  rose  4.2%  while  color 
ad  rates  increased  3.3%. 


“Frankly,  part  of  the  reason  is  to 
drive  people  from  spot  color  to  full 
color,”  Dow  Jones  spokesman  Richard 
Tofel  said  of  the  higher  spot  color  ad 
rate  increases  for  2000. 

The  Journal,  which  started  offering 
spot-color  ads  in  1991  and  full-color 
ads  in  1995,  is  limited  to  running  eight 
pages  of  spot-  or  full-color  ads  in  an 
80-page  newspaper.  The  paper  is  work¬ 
ing  to  increase  that  capacity  to  24  color 
ad  pages  in  a  96-page  newspaper  by 
2002,  Tofel  said. 

Rates  for  the  Journal's  Europe  and 
Asia  editions  will  be  announced  later 
this  year,  the  company  said.  ■ 
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‘Boondocks’  artist  still  living 


on  the  edge  of  controversy 

AARON  MCGRUDER  COMES  TO  CANADA 

TO  TALK  ABOUT  HIS  HIGH-PROFILE  COMIC  BY  DAVID  ASTOR 


Vancouver,  British  Colum¬ 
bia  —  Aaron  McGruder 
came  to  cool-temperatured 
Canada  to  discuss  syndica¬ 
tion’s  hottest  strip,  'The 

Boondocks.” 

McGruder’s  humor  comic,  which 
includes  candid  discussion  of  race,  has 
amassed  over  200  clients  in  less  than  six 
months.  Many  readers  love  it,  some  read¬ 
ers  hate  it,  and  numerous  major  media 
outlets  have  covered  it. 

“It  has  been  a  tremendous  experience 
for  me,”  said  McGruder,  speaking  at  the 
Newspaper  Features  Council  (nfc)  meet¬ 
ing  here. 

The  Universal  Press  Syndicate  cartoon¬ 
ist  added  that  he  “never  sought  controver¬ 
sy  for  its  own  sake.”  He  said  socially  con¬ 
scious  humor  is  what  he’s  comfortable 
with,  and  that  "when  my  strip  is  at  its  best, 
it  brings  you  up  to  the  brink  of  being 
offended  and  pulls  back  at  the  last 
minute.” 

The  comic  focuses  on  black  characters 
in  mostly  white  suburbia.  “When  you 
grow  up  black  in  the  suburbs,  everybody’s 
very  kind  about  their  racism,  but  you 
know  it’s  there,”  said  McGruder,  who’s 

only  25.  _ 

McGruder  was  one  of  four 


“Sylvia”  creator  Nicole  Hollander  (top)  of 
the  Los  Angeles  Times  Syndicate  feels 
comic  pages  are  too  clean.  “Zippy”  creator 
Bill  Griffith  (left)  of  King  Features  poses  for 
a  “pinheadshot.”  “The  Boondocks”  creator 
Aaron  McGruder  (bottom  left)  of  Universal 
Press  Syndicate  with  his  characters. 


creator  Bill  Griffith,  who  described  him¬ 
self  as  “a  nonmainstream  cartoonist  work¬ 
ing  in  a  mainstream  world.” 

The  King  Features  Syndicate 
artist  added  that  there  are  people 
who  dislike  “Zippy,”  but  some  of 
these  detractors  keep  reading  it  in 
“masochistic  fascination”  until 
they  eventually  “get  it”  enough  to 
like  it. 

Editorial  cartoonist  David 
Horsey,  winner  of  the  1999  Pulitzer 
Prize,  said  the  restraints  newspaper 
cartoonists  face  can  be  frustrating. 

“But  these  restraints  are  often  good 
for  the  creative  process,”  added  the 
Seattle  Post-Intelligencer  and 
North  America  Syndicate  creator. 


cartoonists  speaking  during  an  nfc  session 
called  “Living  on  the  Edge.”  Other  pan¬ 
elists  commented  on  how  the  newspaper 
comics  section,  while  more  accepting  of 
controversial  material  than  in  the  past,  is 
still  one  of  the  most  G-rated  of  mediums. 

“TV  says  everything.  Why 
is  that  comics 
pages  can’t?  Why 
T  *  do  we  hold  on  to 
W  .4^  'J  the  idea  that  people 
A  can’t  take  it?  People 

won’t  run  away 
droves,”  said 

//  “Sylvia”  creator 

Nicole  Hollander  of 
j  \  the  Los  Angeles 

Times  Syndicate 
(LATS). 

to 

that,  in  1999,  restric- 
should  be 


Follow-Ups  Are  Favored 

‘  The  NFC  also  heard  from  colum¬ 
nists  such  as  LATS’  Arianna 
Huffington,  who  criticized  the 
media  for  not  doing  adequate  fol¬ 
low-ups  to  major  stories. 

She  noted,  by  way  of  example, 
that  there  has  been  a  huge  drop-off  in 
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- '  placed  on  cartoonists 

that  aren’t  placed  on  other  media  in  popu¬ 
lar  culture,”  agreed  “Zippy  the  Pinhead” 
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press  coverage  of  Kosovo.  Huffington  said 
the  United  States  “declared  victory”  there, 
but  that  much  of  the  area  is  devastated  and 
Albanians  are  taking  revenge  on  Serbs. 

Huffington  appeared  on  a  panel  with 
columnists  Matt  Miller  of  LATS  and  Robert 
Scheer  of  Creators  Syndicate.  The  panel’s 
hook  was  that  the  trio  represented  the  left 
(Scheer),  center  (Miller),  and  right  (Huf¬ 
fington).  But  the  lines  frequently  blurred. 

For  instance,  Huffington  doesn’t  see  a 
huge  difference  between  the  Republican 
and  Democratic  parties.  “Both  are  now 
really  corporate  parties,”  she  said.  “One’s 
a  pro-choice  corporate  party,  and  the 
other’s  a  pro-life  corporate  party.” 

Scheer  sees  a  bigger  difference 
between  the  two,  saying  that  a  return  to  a 
Democratic-controlled  Congress  could 
mean  better  policies  in  such  areas  as 
poverty,  health  care,  and  civil  liberties. 
The  liberal  Scheer  also  praised  the  centrist 
Bill  Clinton  for  being  a  “better  president 
than  1  thought  he  would  be.” 

Huffington  doesn’t  think  Pat  Buchanan 
would  be  a  good  president,  noting  that  the 
possible  Reform  Party  candidate  is  very 
right-wing  on  certain  issues  and  may  be 
anti-Semitic. 

“1  wish  the  media  would  expose  him.” 
she  said,  while  adding  that  many  journal¬ 
ists  “protect”  Buchanan  because  they’ve 
been  friendly  with  him  during  his  stints  as 
a  syndicated  newspaper  columnist 


and  TV  commentator. 

Gender  Journalism 

Another  LATS  writer,  the  author  of  “Men 
Are  From  Mars,  Women  Are  From  Venus,” 
is  so  busy  with  books  and  speeches  that  he 
gave  up  his  couples  counseling  practice.  So 
John  Gray  is  using  his  year-old  newspaper 
column  to  keep  in  touch  with  what  people 
are  thinking. 

“I  get  all  these  letters  from  readers  that 
help  me  see  what  the  really  hot  issues  are,” 
Gray  told  nfc  attendees.  Not  surprisingly, 
a  lot  of  the  letters  are  about  sex. 

“Women  write.  ‘My  husband  always 
wants  sex.  What  do  1  do?’  Or,  ‘My  husband 
doesn’t  want  sex  anymore.  What  do  1  do?’ 
Or,  ‘My  husband  is  having  sex  with  some¬ 
body  else.  What  do  1  do?”’  he  reported. 


“Men  write,  ‘How  do  1  get  more  sex?”’ 

Obviously,  men  and  women  often  think 
in  different  ways,  which  was  the  premise 
of  Gray’s  famous  “Mars/Venus”  book.  It 
has  sold  over  6  million  copies  and  is  the 
best-selling  hardcover  of  the  1990s. 
according  to  LATS  vice  president  Anita 
Tobias,  who  introduced  Gray  to  the  nfc 
audience.  ■ 

Parody  site 
will  cease 

he  operator  of  a  Web  site  par¬ 
odying  “The  Family  Circus” 
has  decided  to  shut  down. 

At  first.  Greg  Galcik 
stopped  posting  new  images 
on  the  “Dysfunctional  Family  Circus” 
site  after  receiving  a  letter  from  a  lawyer 
representing  cartoonist  Bil  Keane  and 
King  Features  Syndicate  (E&P,  Oct.  2. 
p.  46).  Keane  was  upset  about  the 
obscene  nature  of  many  of  the  captions 
the  site’s  visitors  submitted  to  run  under 
actual  “Family  Circus”  cartoons. 

Then  Galcik  talked  with  Keane  on  the 
phone,  and  decided  to  end  the  4-year-old 
site  completely.  “I  just  realized  I  could 
not  go  on  doing  what  I’m  doing,”  said 
Galcik,  who  noted  that  he  probably 
could  have  continued  the  site  on  First 
Amendment  grounds,  but  didn’t  want  to 
do  that  to  a  cartoonist  he  discovered  is  a 
“nice  guy.” 

Keane  recalled  that  he  spoke  with 
Galcik  for  about  90  minutes,  and  that  the 
Web  developer  “understood”  the  negative 
ramifications  of  the  site.  —  David  Aston 


Cartooning  eyed  in  Iowa 


The  problems  facing 
political  cartooning  will 
be  a  major  focus  of  an 
Oct.  14-16  symposium 
at  the  University  of 

Iowa  (Ul). 

Speakers,  including  winners  of  six 
Pulitzer  Prizes,  will  discuss  topics 
such  as  why  the  number  of  full-time 
editorial  cartoonists  in  the  United 
States  has  dipped  below  1 .50. 

There  will  also  be  talk  about  pres¬ 
sures  editorial  cartoonists  face  to 
tone  down  their  work  and  to  empha¬ 
size  national  rather  than  local  issues 
to  improve  their  chances  for  syndi¬ 
cation. 

The  keynote  speaker  will  be  Los 


Angeles  Times  Syndicate  editorial  car¬ 
toonist  Paul  Conrad,  a  1950  UI  graduate. 

Among  the  other  editorial  cartoonists 
at  the  symposium  will  be  Jules  Feiffer  of 
Universal  Press  Syndicate;  Signe 
Wilkinson  of  The  Philadelphia  Daily 
News  and  Washington  Post  Writers 
Group;  and  Steve  Benson  of  The  Arizona 
Republic  and  United  Media.  Benson  is 
president  of  the  Association  of  American 
Editorial  Cartoonists.  Also  appearing 
will  be  comic  creators  who  address 
.social  issues  in  their  strips,  syndicate  and 
newspaper  editors,  and  others. 

The  symposium  is  part  of  the  UI  School 
of  Journalism  and  Mass  Communication’s 
75th  anniversary  celebration. 

—  David  Astor 
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Does  your  Web  site  have  insight?  Does  it  need 
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The  Content  Marketplace  for  the  Web.  iSyndicate 
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Features  include 
‘Mitch’  and  ‘PC’ 

Tribune  Media  Services  is  olfering  three 
new  columns.  They  include: 

■  ‘Tuesdays  with  Mitch”  by  Mitch  Albom. 
best-selling  author  of  “Tuesdays  with 
Morrie”  as  well  as  a  sportswriter  and  radio 
personality.  In  his  weekly  opinion  column, 
Albom  talks  about  parenting,  racism,  guns, 
and  many  other  topics. 

■  “PC  Parents”  by  Mark  Ivey  and 
Elizabeth  Kemper,  who  discuss  Internet 
safety  for  kids  and  related  subjects. 

■  “The  Smart  Collector”  by  Danielle  Amet, 
who  covers  everything  from  garage  sales  to 
auctions  at  Sotheby’s. 

Doing  Olympics 
panel  at  age  90 

With  the  Olympics  coming  to  Sydney, 
Australia,  next  year,  Creative  Comic  Syn¬ 
dicate  (CCS)  is  offering  the  “Olympic 
Circles”  package  by  Australian  cartoonist 
Jim  Russell. 

CCS  owner  and  manager  Ken  Alvine 
(kall303567@aol.com)  said  the  package 
consists  of  26  daily  cartoons  designed  to 
start  running  Sept.  4,  2000.  Included  are 
two  introductory  panels  and  24  comics 
spotlighting  past  champions. 

Sydney-born  Russell,  90,  has  drawn 
“The  Potts”  strip  for  60  years. 

Video  venture  for 
Thomson  Target 

Coverstory,  the  weekly  entertainment 
newspaper  syndicated  by  Thomson  Target 
Media,  has  entered  into  an  alliance  with  the 


The  home  page  of  Dee  Adams’  site 

Videoflicks.com  online  video  retailer. 

A  newspaper  using  Coverstory'%  local¬ 
ized  Web  modules  in  its  online  edition  re¬ 
ceives  a  percentage  of  video  sales  when  a 
purchase  originates  from  the  paper’s 
online  edition. 

Also,  Coverstory's  print  and  Web  edi¬ 
tions  will  run  Videoflicks.com’s  top-sell¬ 
ing  titles  each  week. 

Advice  column 
on  relationships 

Michael  Stone,  who  manages  a  Web  site 
that  focuses  on  relationships  (http:// 
www.michaelstone.net),  is  syndicating  an 
advice  column  about  the  topic  to  print  and 
online  newspapers. 

The  Riverside,  Calif.-based  Stone  has 
hosted  and  moderated  hundreds  of  discus¬ 
sion  sessions  on  relationships.  He  has  also 


‘Minnie  Pauz’ 
on  menopause 

Dee  Adams,  51,  is  doing  a 
Web  cartoon  that  addresses 
the  subject  of  menopause. 

“Minnie  Pauz” 

(http://vwvw. 

minniepauz.com)  is  distrib¬ 
uted  online  by  iSyndicate 
and  to  several  print  publica¬ 
tions.  The  title  character 
also  appears  in  doctors’ 
slide  presentations  and  in  an 
upcoming  health/fitness 
book. 

“Minnie  is  the  new 
Hormone  Replacement 
Therapy  for  women,  except 
HRT  now  stands  for  Humor 
Replacement  Therapy,” 
quipped  Adams. 

acted  in  plays  and  movies,  and  directed 
and  produced  plays. 

Malkin  creating 
Creators  column 

Michelle  Malkin  is  writing  a  column 
for  Creators  Syndicate. 

Malkin,  bom  in  1 970  to  Filipino  immi¬ 
grants.  has  worked  as  an  editorial  writer 
and  columnist  for  The  Seattle  Times  and 
Los  Angeles  Daily  News. 

Addendum...  The  list  of  syn¬ 
dicated  editorial  cartoonists  who  also  do 
syndicated  comics  (E&P,  Sept.  18,  p.  43) 
should  have  included  Scott  Stantis.  His 
editorial  cartoons  are  distributed  by 
Copley  News  Service  and  his  “The 
Buckets”  strip  by  United  Media. 


et  cetera 

Several  books  by  syndicated  cre¬ 
ators  have  been  published.  They 
include  “Sydney  Omarr’s  New 
Millennium  Guide”  (Signet)  by  the 
Los  Angeles  Times  Syndicate  astrol¬ 
ogy  columnist,  and  Andrews  McMeel 
collections  from  four  Universal  Press 
Syndicate  cartoonists:  “I’d  Scream 
Except  I  Look  So  Fabulous”  by 
“Cathy”  creator  Cathy  Guisewite, 
“The  Close  to  Home  Survival  Guide” 
by  “Close  to  Home”  creator  John 


McPherson,  “Cafe  Adam”  by  “Adam- 
@Home”  creator  Brian  Basset,  and 
“Maxine  Presents  the  Crabbiest  of 
Crabby  Road”  by  “Crab^ty  Road”  creator 
John  Wagner.  ...  Raymond  HeUe,  who 
created  “The  Flibbertys”  and  “Sam  & 
Ellie”  comic  strips,  died  last  month  in 
FlOTida  at  the  age  of  82.  ...  Regina 
Lynch-Hudson  (http://www.thewrite 
publicistcom)  has  changed  the  name  of 
her  “Regina’s  PRemedies”  column  to 
“Regina  Reviews.”  The  column,  aimed 


at  black  business  owners,  appears  in 
African-American  papers. ...  Hollister 
Kids  (http://www.hollisterkids.com) 
is  syndicating  a  Newspapers  In 
Education  supplement  on  multimedia 
literacy  for  students  grade  4  and  up. 
...  The  American  Bridge  Teachers 
Association  gave  its  award  for  best 
computer  bridge  software  to  volume 
one  of  the  “Bobby  Woolf  Mentoring 
Series.”  Woolf  does  “The  Aces  on 
Bridge”  column  for  United  IViedia. 
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■  Composite  proofing  catches  all  errors  and  prevents  press  down-time 

■  Pre-flights  multiple  file  formats:  PostScript,  PDF,  raster  files  from 
other  RIPs,  TIFF,  EPS,  and  Apscom 

■  Drives  multiple  output  devices  including  CTP 

■  Proofs  high-resolution  files  on  low-resolution  printers 

■  Optimizes  PDF  and  EPS  files  to  decrease  network  traffic  and 
storage  needs 

■  Installs  in  minutes  —  virtually  no  training  required 

Managing  your  output  workflow  has  never  been  this 
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Newsprint  consumption  rises 
as  producers  continue  consolidating 

AS  USE  OUTPACES  1998  LEVELS,  PUBLISHERS’  MAY  BOOST  STOCKS; 

KENAF  ENTERPRISE  GETS  MORE  MONEY,  LAND  BY  JIM  ROSENBERG 


Less  than  a  year  after  Jefferson 
Smurfit  Corp.  merged  with  Stone 
Container  Corp.,  the  Chicago- 
based  merged  company  has 
agreed  to  sell  its  Newberg,  Ore., 
newsprint  mill  to  Southeast  Paper  Manu¬ 
facturing  Co.,  Dublin.  Ga..  for  approxi¬ 
mately  $220  million  as  a  part  of  its  divesti¬ 
ture  of  assets  unrelated  to  its  core  packag¬ 
ing  products  business. 

Expected  to  close  in  the  fourth  quarter, 
the  deal  will  transfer  mill  ownership  from 
the  large  West  Coast  recycled  newsprint 
maker  that  is  one-third  owned  by  Ireland's 
Jefferson  Smurfit  paper  and  packaging 
group  to  a  large  East  Coast  recycled 
newsprint  maker  owned  by  Knight  Ridden 
Cox  Enterprises  and  Media  General. 

North  America’s  largest  maker  of  1 00% 
recycled  newsprint.  Southeast  Paper  has  cut 
its  contamination  rate  from  7%  to  0.5%  at 
its  Dublin  mill.  At  last  week’s  Newspaper 
and  Publications  Flexo  Users  Group  meet¬ 
ing  in  Baltimore,  technical  service  represen¬ 
tative  Morris  Weeks  said  a  cleaner,  brighter, 
stronger  sheet  results  from  improved  sort¬ 
ing,  which  each  month  removes  1. 000 
pounds  of  plastic,  metal,  synthetic  paper, 
fabric  and  other  contaminants  from  recov¬ 
ered-newsprint  loads  that  fail  preliminary 
examinations. 

The  planned  U.S.  mill  sale  follows  con¬ 
solidation  in  Canada,  where  Quebecor  sub¬ 
sidiary  Donohue  Inc.’s  recently  completed 
$80  million  (Canadian)  buyout  of 
Slocan  Forest  Products’  share  in 
Finlay  Forest  Industries  Inc.  (E&P, 
May  29,  p.  45)  leaves  Quebec- 
based  Donohue  as  sole  owner  of  a 
newsprint  mill  and  two  sawmills  in 
British  Columbia. 

Finlay’s  assets,  along  with  the 
1 998  acquisition  of  Champion 
International’s  two  Texas  mills,  give 
Donohue  continent-wide  reach  and 
annual  capacity  of  2.5  million  tons 
of  newsprint  and  specialty  papers. 

At  least  a  half-dozen  mergers  and 
acquisitions  have  occurred  among 
North  American  newsprint  manu¬ 
facturers  in  the  1 990s.  Publishers 
and  producers  alike  probably  hoped 


such  consolidation  would  promote  price 
stability,  said  one  newsprint  buyer  for  a 
large  newspaper  company,  “but  I’ll  be 
damned  if  we’ve  seen  it.” 

Nevertheless,  the  same  executive,  who 
insisted  on  anonymity,  allowed  that  stable 
prices  remain  possible  if  continuing  con¬ 
solidation  entails  manufacturing  rationali- 


effect  of 
the  North  American 
publishing  industry 
reducing  web 
width  is  like 
adding  two  world- 
class  machines.  So 
you’ve  essentially 
built  another  mill.’ 


zation,  synergies  or  merged  operations  that 
curtail  capacity  by  removing  less-efficient 
machines.  (The  buyer  doubts  there  will  be 
enough  permanent  shutdowns  to  bring 
about  a  long-term  undersupply  that  lifts 
prices,  at  least  for  several  years.) 

The  forest  products  industry  has  consid¬ 
erable  economic  impact  in  Canada,  where 
it’s  easier  to  shut  down  machines  than 
close  mills.  Either  way,  with  the  possibili¬ 
ty  of  a  permanent,  large-scale  capacity  loss 
looming,  publishers  recognize  that  “now  is 
the  time  to  take  a  cost-saving  measure  and 
reduce  web  widths,”  said  the  same  source. 

“The  net  effect  of  the  North  American 
publishing  industry  reducing  their  web 
width  is  like  adding  two  world-class 
machines,”  the  buyer  continued.  “So 
you’ve  essentially  . . .  built  another  mill.” 

Increases  in  U.S.  dailies’  newsprint 
consumption  rose  to  a  1 999  high  of  4.5% 
in  July  (788,000  metric  tons),  according 
to  the  Newspaper  Association  of  Ameri¬ 


ca.  The  NAA’s  preliminary  figures  show 
a  3.3%  increase  in  August  consumption 
compared  to  a  year  earlier. 

At  the  same  time,  though  publishers  be¬ 
gan  boosting  inventories  again  in  July,  the 
month’s  1 .026  million  tons  on  hand  or  in 
transit  (39-day  supply)  were  5.1%  below 
July  1998  levels.  Preliminary  August  fig¬ 
ures,  however,  show  stocks  rising  to  1 .056 
million  tons  (42  days)  -  the  year’s  first 
increase  (1.1%)  over  1998  levels. 

While  wood-fiber  mills  cut  back  and 
consolidate,  kenaf  projects  are  seeing  some 
progress.  The  fast-growing  (up  to  14  feet  in 
seven  months)  member  of  the  hibiscus  fam¬ 
ily  yields  twice  the  fiber  per  acre  obtained 
from  southern  pine.  It  provides  short  and 
long  fibers  for  strength,  smoothness  and 
opacity,  and  lacks  lignin,  which  compli¬ 
cates  wood  pulpmaking  and  hastens  paper 
yellowing  (E&P,  Jan.  20,  1996,  p.  22). 

Kafus  Industries,  Dedham.  Mass.,  and 
Vancouver,  B.C.,  received  $21  million  in 
financing  from  an  independent  European 
investor  group,  based  on  a  12%  note  that 
the  investor  group  may  convert  into  Kafus 
common  shares.  Kafus  said  beneficiaries 
of  the  financial  infusion  will  include  its 
Kenaf  Industries  subsidiary. 

Meanwhile,  Kenaf  Industries  optioned 
rights  to  147,000  acres  of  state-owned  land 
15  miles  south  of  Parker,  Ariz.,  and  only 
three  miles  from  the  150-acre  site  of  its 
planned  second  kenaf-based  newsprint 
mill.  If  it  confirms  the  grazing  land’s  suit¬ 
ability  for  kenaf  cultivation,  the  company 
will  plant  a  test  crop  early  next  year. 

Having  resurrected  a  project  scrapped 
10  years  ago,  Kenaf  industries’  first  mill, 
near  LaSara,  Texas,  is  now  in  develop)- 
ment,  with  25,000  nearby  acres  to  be  plant¬ 
ed  and  paper-purchase  commitments  from 
several  large  newspaper  publishers. 

Dailies  from  Florida  to  California  have 
tested  kenaf  newsprint,  and  NAA  support¬ 
ed  early  research.  “Work  .  .  .  done  with 
kenaf  has  been  successful  largely  because 
of  the  cooperation  of  newspaper  publish¬ 
ers,”  Kenaf  Industries  chief  operating  offi¬ 
cer  Charles  Taylor  recently  remarked. 

For  more  news  about  newsprint,  see 
Fourth  Estate,  pages  24-25. 
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Developed  by  Fdilor  <ik  Publisher  for  students  and  graduates 
beginning  careers  in, all  aspects  of  print  and  online  news 
media.  ()ver  10,0(K)  EtikP  Career  Guide  launeh  issues  were 
mailed  PREP  (in  addition  to  our  regular  subscriber  base)  to 
students,  graduates,  professors  of  Journalism,  communica¬ 
tion  and  business  colleges  and  universities,  fhc  guide  is  also 
accessible  on  PiSrP's  Web  site;  www.mediainfo.com. 

fbe  Career  Guide  provides  “how  to”  information,  inspiration, 
training  programs  and  practical  tijrs  for  the  job  hunter  along 
with  ads  for  hundreds  of  entry  level  jobs,  early  experience 
career  opportunities  and  internships. 

It  is  the  most  perfectly  targeted  medium  your  company  can 
use  to  reach  the  future  of  the  news  industry. 


It’s  one  of  the  best  career 
guides  out  there.  I  use  it  in  all 
my  classes  and  give  it  to  all 
my  students.  What  a  terrific 
resource!  It’s  practical,  read¬ 
able  and  full  of  great  advice. 

Pamela  Cytrynbaum,  Visiting  Assistant  Professor/ 
Internship  Coordinator  University  of  Oregon  School  of 
Journalism  and  Communication 


E&P 

CAREER  GUIDE 

Movember  13 

Entry  Level  and  Early  Experience 
(1-2  Year)  Candidates 

Thousands  of  Requests  Already  Received  for  the 
November  1 3th  E&P  Career  Guide 


E6?P 

Ei)iroR<f'?Piiiri,isHER 

Where  You’ll  f'iiul  the  Powers  of  the  Press 

Call  to  place  your  ad  TODAY! 

Display  Ad  Space  Deadline:  November  1,  1999 
Material  Deadline:  November  S,  1999 
l  ine  Ad  Deadline:  November  9,  1999 
lla/el  Preuss 

fel:  (2l.d  ()7S-4P!()  e^t.P/l  Pax:  (212)  929-12S9 
ha/elp(t/)mediainfo.eom 

Michele  Appellp 

fel:  (212)  ()7‘3-4»K)  exi.l/t  Pax:  (212)  929-I2S9 
niiehelea@mediainfo.eottr 

Details  online  at  www.mediainfb.eom 


Our  schools  graduate  many 
talented  internet  and  multi- 
media  designers  each  quar¬ 
ter  ...  I  was  delighted  to  read 
about  your  help  wanted 
magazine  and  online  guide. 
The  most  recent  issue  was 
exceptionally  helpful  to  our 
graduates. Thanks  for  provid¬ 
ing  such  a  useful  resource. 

Ed  Hunter,  Director  of  Career  Services/Business 
Development  Art  Institute  of  Philadelphia 


It 


NEWSPAPER 
CAN  BE  A 
PART  OF 


PROJECT! 


Dear  Newspaper  Publisher, 


You  can  be  a  pari  of  the  K&P  Special  Centennial 
Section. 

For  the  design  of  F&P’s  Oct.  3()lh  Centennial 
issue,  we’ve  created  a  chronological  banner-run 
of  ads  that  will  be  listed  from  the  oldest  estab¬ 
lished  newspaper  to  the  newest.  Ads  will  include 
logo’s  and/or  messages  from  newspapers  cele¬ 
brating  their  role  In  the  history  of  journalism  at 
the  turn  of  this  century. 

Actual  ad  size,  banner  design  (black  and  silver) 
and  a  few  sample  ads  are  shown  at  right. 


$395  per  block  (black/white) 

$500  per  block  (color) 
size;  3  1/4  ”  X  1  7/8” 

(lontacl  K&!’s  Classified  Ad  Deparlmenl  for  more  information. 


Make  your  company  a  part  of  this 
keepsake  section. 

(]all  'roday.  (Before  Ocl.  15) 

Hazel  Preuss  •  (212)  675-4380,  ext.  171 
Michele  Appello  •  (212)  675-4380,  ext.  173 
Lisa  Dixon  •  (212)  675-4380,  ext.  174 


1899-1999 


lOO 

The  Star  Press 

A  century  of  news 
Muncie,  Indiana 


E^P 

EOITORtSf’PUBLISHER 

Where  You  'll  Find  the  Powers  of  the  Press.' 

SINCE  1884 


CELEBRATING  the  COMMITMENT  to  20'“  CENTURY  NEWS 


CLASSIFIED  ADVERTISING 


11  W  19th  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  lisad@mediainfo.com  •  michelea@mediainfo.com 


FEATURES 

AVAILABLE 

_ ASTROLOGY _ 

Weekly  or  Montfily  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 

AUTOMOTIVE 

WE'LL  DO  the  writing,  you  sell  the  ads! 

Enhance  your  auto  s^ion  and  ad 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK,  the  leaders 
in  weekly  automotive  industry  reporting 
Automotive  News  Syndicate 
Joe  Hanley  (212)254-0890 


COLUMNS  AVAILABLE 

“Inspirational  advice  inspired  by  the 
mountains  and  meant  for  the  heart.” 
‘Mountain  Therapy'  —  A  column  by 
Nancy  Pollard  Dowie  (435)  649-7600. 

ENTERTAINMENT 

“Hollywood  Behind  the  Scenes" 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 


TALES  FROM  THE  “MOMMr  HOOD! 
Syndicated  columnist  Deb  Di  Sandro 
(515)  222-6994.  www.slightlyoff.com 


!  MOVIE  REVIEWS 

i -  i 

1  MINI  REVIEWS.  Essential  information 
!  for  moviegoers.  Camera  ready.  Star 
j  photos.  Appealing,  graphic  rating  j 
!  system.  Cineman  Sync^cate,  P.O.  Box  ‘ 
i  4433,  Middletown,  NY  10941; 

1  (9 14)  692-4572  Fax  (9 14)  692-83 11 

'  PUZZLES 

!  ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
j  Call  (800)  292-4308/(909)  766-7617  ! 


The  newspaper 
industry’s 
meeting  place. 
{Ill)  675*4380 


Editor  &  Publisher:  Your  communication  link 
to  the  newspaper  industry  every  week  since  1884. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


0\MN  YOUR  OWN  MAGAZINE 
Award-winning  city  magazines.  Can 
be  located  anywhere.  We  do  consulta¬ 
tions,  production  and  printing.  You  do 
editorial  and  advertising  sales.  All 
profits  are  yours,  $100,000-i-  potential. 
(352)  622-2995. 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


770Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  coll 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO  MEDIA  SERVICE 
Community  Newspaper  Sales  & 
Appraisals,  www.bolitho.com 
(580)  421-9600 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://wwnv.jmpc.net 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW13thSt.,  Suite  214-7 
Boca  Raton,  FL  33432 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  #1 1,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


FOR  A  UST  OF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 


FOR  CURRENT  USTINGS 
GOTO 
cribb.com 

GREAT  OPPORTUNITY  IN  Texas  fast 
grawth  area.  Twice  weekly,  4,400 
paid  circulation.  Revenue  near 
$500,000  and  growing.  Great  poten¬ 
tial.  Terms  considerecT  Rickenbacher 
Media,  (214)  265-9300. 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Ber^r,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


Opportunities  for  Experienced 
Entrepreneurs  -  NEW  ENGLAND: 
Healthcare  monthly;  MICHIGAN:  Com¬ 
munity  weekly;  HAWAII:  Community 
monthly;  SOUTH  CAROLINA:  Shopper 
must  sell.  Mayo  Communications  (813) 
971-2061. 


NEWSPAPER  BROKERS 


{  Confidential  Appraisal  :  Bolitho-Cribb 
I  for  Estate,  ESOI>  |  &  AsSOCiatCS 
I  Partners,  Bank,  Tax,  PubHcstion  Brokerage 
j  Stock,  Assets  !  A  Appralaals 

[  .  .  J  e«.1923 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
40B-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribbeimt.nat 


Jhn  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicksetrib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nmles,  FL  34105 
tokise  mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  648^ 


PUBUCATIONS  FOR  SALE 


•  CENTRAL  CALIFORNIA  COAST: 
MULTI-DAY  NEWSPAPER  -  W/press. 
FY  '99  gross  over  $1M.  Price:  $2.5 
million. 

NORTHERN  CALIFORNIA: 

•  TWO  WEEKLIES  -  One  staff,  gross 
$500K.  Near  ocean.  Price:  $575K. 

•  BUSINESS  MAGAZINE  -  Monthly, 
serves  high  demographic  market.  '99 
CF  projection  $200K.  Price:  $1.2 
million. 

•  6-NAMEPLATE  GP.  SUBURBAN  COM¬ 
MUNITY  NEWSPAPERS  -  3  semi¬ 
monthlies,  1  monthly,  2  monthly 
regional  specialty  pubs.  '98  gross 
$8C)0K+.  Positive  Cr.  frice:  $500K. 

•  SMALL  WEEKLY.  Mountain  area. 
Price:  $100K. 

Mel  Hodell,  Broker 
Contact  Gregg  K.  Knowles, 
Exclusive  Agent 

(909)  626-6440.  Fax  (909)  624-8852 


MONTHLY  ADVERTISING  publication, 
major  metro  area  Northern  California. 
Awesome  income  producer,  well  estab¬ 
lished  and  growing.  (530)  926-6236 
or  (530)  926-5575. 


NORTHERN  CALIFORNIA  profitable 
and  growing  family  oriented  monthly 
publication.  Low  overhead,  excellent 
opportunity.  Contact  Philip  York  (530) 
926-6236  and  (530)  926-5575. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  L  g.,  Jl 
Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dallas.  TX  73223 
ws\-w.  rickenbachermedia .  com 
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EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 

TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 

MAILROOM 


1  Hall  Monarch  Bottomwrap  & 
1  Hall  Monitor  Counter 
Stacker/with  Ranger  Laser. 
As  is.  Will  Sell  or  Trode  for 
Kirk  Rudy  Labeling  Machine 
with  215  Exi  se  ancr21 1  head. 
Call  (903)  596-6250 


6  Stai-hi  Extendabelt  Conveyor,  retract 
to  9',  extend  to  19'.  Base  29",  belt 
16".  4  Stewart-Glaphat  Adjustoveyor, 
retract  to  12',  extend  to  30'.  Base  35", 
belt  18".  All  ten  conveyors  480  volt,  3 
phase.  Call  Manny  Rodriguez,  The  Cin¬ 
cinnati  Enquirer,  (513)  369-3545 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


_ MAILROOM _ 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (816)  887-2762 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Soles 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
vsfww.newstec.com 


PIONEER  EQUIPMENT 
•  Inserters  &  Stackers 
•  Strapers  •  Labelers  *1/4  Folders 
(217)  431-0275,  Fax  (217)  431-0273 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

PRESSES 

COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
(815)  648-461 1  Fax  (815)  648-2856 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


_ PRESSES _ 

EXCELLENT  OPPORTUNITY 
5-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  color  unit  (UOP), 

1  stacked  unit,  3  mano  units. 

Very  clean.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)561-6401  inter@sprintmail.com 


GOSS  HV  1/2  FOLDER 
22  3/4"  CUTOFF 
Good  Condition 
Call  Buffalo  Newspress  Inc. 
1  (800)886-1736 
Kathy 


MOST  EXTENSIVE  SELEQION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


USED  NEWSPAPER  PRESSES. 
Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 


PRESSES 


Inland  Nawspapcr  Machinery 
Corporation 


For  a  complete  list  of  presses: 

www.inlaiMinawt.cam 


_ PRESSES _ 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 
_ (800)  257-3045 _ 

WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (8(X))  872-9990. 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

i  (770)  428-5817  Fax  (770)  590-7267 

FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact;  John  Wills 

Phone:  (516)  $43-3003 
Fox:  (516)  843-2280 


MELVILLE,  NY 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

!!!  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEAAARKCTING 
Horace  Southward 
(877)  550-1515 
E-mail:  mns1@metro-news.com 
www.metro-news.com 


!!!!!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  !!!!! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation .  net 


ppn  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


BLENKARN  TELEAAARKETING 

•  Auto  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)218-6731 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 

HEADUNE  PROMOTIONS,  INC. 

TELEAAARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  AAcQuillan 
(800)  260-9823 


JOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fax:  (516)  588-2735 


SPEaRUM  AAARKETING  SERVICES 
A  teleservices  solution  for 

•  Cold-call  projects 

•  Stop-saver  projects 

•  Up-grade  projects 

Call  Doug  Reese  at  (800)  972-6778 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 

TELE  DIREa  MARKETING,  INC. 
(912)  226-6100  Fax  (912)  226-5414 
“newspaper  telemarketing  experts” 

TELEAAARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  N^spaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibrnan  (800)  830-3776 

COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fokebrains.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Ml  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQIONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  (800)  657-21 10 


CIRCULATION  SERVICES 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRlCAL  DRIVE  SYSTEM? 

AAASTHEAD  can  pravide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parollel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

AAASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 

PUBUSHER  CONSULTANTS 

CRADICK  &  MINIE 
Confidential  Consultants  To  Publishers 
70  years  combined  industry  experience 
1  (888)414-5038 


Send  Box  Replies  to: 


Editor  &  Publisher 
Cla.ssified  Ad  ITept. 

11  West  19th  St. 
New  York,  NY  10011 


Executive  Search  Consultants 

"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience,  call  me  for  a  confidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-9656 
e-mail:  rhaas@rhaas.com 

K(>n  Haas  | 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 

•  Upgrade  Conversions  &  Non-Pay  Restarts 
Call  1-888-343-0470  for  more  information 
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IMPORTANT!  Please  tell  us  about  yourself: 


E&P 


52  ISSUES. 
75  BUCKS. 


□  YES!  Please  enter  a  one  year  subscription  to  E&P  in  my 
name.  I  pay  only  $1.44  per  week  -  a  savings  of  $61.00  off  the 
cover  price! 


Name 


A.  Your  Business  (Check  Only  Qos  Category) 


1 .  -I  Daily  Newspaper 

2.  J  Weekly  Newspaper 
2a.  J  Radio  Station 

2b.  J  TV  Stations 
2c.  -I  Cable  TV  Network 
2d.  -I  On-line  City  Guide 
6.  -I  Magazine /Other 
Publication 

2e  -I  Software  Provider 

3.  -I  Corp  ./lnd./Assn. 

Buying  Advertising 
Space 

4.  J  Advertising  Agency 

5.  -1  Newspaper  Rep. 


7.  □  Graphic  Arts  /  Printing 

Service  /  Newspaper  | 
Supplier  i 

8.  J  News  Service/ Feature  i 

Syndicate  | 

9.  -J  Publicity  and  Public  | 

Relations  j 

10.  j  Library  /  Federal  /  State  i 

and  Local  | 

Governments 

1 1 .  □  Education:  Students  /  j 

Teachers  I 

Other  (Please  specify) 


E-mail 


B.  Your  Occupation  (Check  Only  Qofi  Category) 


I  Company _ 

i  Address _ 

j  City^ _ State _ Zip _ 

i 

j  □  Save  me  more  money!  Send  me  two  years  for  only  $135 

i  □  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 
I  # _ Exp. _ 

i  Signature _ 

District  of  Colurnbia  resident  please  add  appicaUe  sales  Gdc  CaraJa  residents  please  add  GST  Your  s(4)scrip*ion  is  tax  deductible. 
International  (outside  U.S.  and  Canada):  U.S.  $12S  suribce  U  S.  $315  air 

i  ^  RECYCLED  PAPER 


A.  -I  Publisher 

B.  -I  President 

C.  -JV  President 
0.  -I  Editor 

01.  -I  Producer 
02.  -I  Station  Mgr. 

03.  -I  News  Dir. 

04.  J  Dir.  New  Media 
05.  -I  Content  Dir. 

06.  -I  Webmaster 

E.  -i  General  Mgr. 

F.  -I  Business  Mgr. 

G.  -i  Controller 

H.  -I  Advertising  Mgr. 

I.  -I  Sales  Mgr. 

J.  -i  Class  Mgr. 

K.  -I  Research  Mgr. 

L.  -I  Promo  Mgr 


M.  JPR  Mgr. 

O.  J  Prod  Mgr. 

P.  J  Composing  Mgr. 

0.  J  Circulation  Mgr. 

R.  LJ  Editorial  Dept. 

S.  ^Advertising  Dept. 

T.  -I  Circulation  Dept. 

V.  □  Production  Dept. 

W.  -1  Promotion  Dept. 

X.  J  Freelance  Artist/Writer 

Y.  □Newspaper  Dealer/ 

Distributor 

Z.  -I  Retired 
AA.  □  MIS  Mgr. 

BB.  J  Prepress  Mgr. 

CC.  □  Mailroom  Mgr. 

Other  (Please  specify) 


3B9K2 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


■I' 

i 

-J 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  N0.64  DENVILLE,  NJ 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor^ 

PUBLiMer 

P.O.  BOX  3000 
DENVILLE,  NJ  07834-9735 


11  W  19th  Street.  New  York.  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelpQmedialnfo.com  •  michelea@medialnfo.com 


■CLASSIFIED 


HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  OF 

ENGUSH/JOURNAUSM 
The  Department  of  English,  Speech, 
and  World  Literature  of  the  College  of 
Staten  Island  of  The  City  University  of 
New  York  seeks  candidates  for  o 
tenure-track  position  os  on  assistant  pro¬ 
fessor  of  English  with  a  specialization 
in  journalism,  beginning  September 
2000.  Required:  a  doctorate  in  jour¬ 
nalism  or  a  related  field  or  equivalent 
and  a  demonstrated  commitment  to 
research,  publication,  and  teaching. 
Individuals  with  extensive  professional 
experience  are  encouraged  to  apply. 
Responsibilities  include  teaching  under¬ 
graduate  courses  in  print  journalism, 
serving  as  faculty  adviser  to  the  student 
newspaper,  advising  journalism  stu¬ 
dents,  collaboration  with  the  communi¬ 
cations  faculty  in  the  Department  of 
Performing  and  Creative  Arts,  perform¬ 
ing  department  and  college  service, 
and  engagement  in  an  active  and  pro¬ 
ductive  research  agenda.  Salary: 
$42,162-$57,049,  commensurate  with 
qualifications  and  experience.  Review 
of  applicants  will  begin  on  December 
1 ,  1 999  and  continue  until  the  position 
is  filled.  Candidates  should  indicate 
whether  they  will  be  available  for 
interviews  at  the  MLA  annual  meeting. 
Send  a  letter  of  application,  a  cur¬ 
riculum  vitae,  and  the  names, 
addresses  and  telephone  numbers  of  at 
least  three  references  to  Chair,  Journal¬ 
ism  Search  Committee,  Department  of 
English,  College  of  Staten  Island/ 
CUNY,  2800  Victory  Boulevard,  Room 
2S-218,  Staten  Island,  NY  10314. 

EEO/AA/ADA  employer 


REPORTING/EDITING 
PHOTO/GRAPHICS  ARTS 
POSITIONS  AVAILABLE 

The  University  of  Wisconsin  Oshkosh 
seeks  two  tenure-track  assistant  pro¬ 
fessors  for  its  ACEJMC-accredited 
Department  of  Journalism,  beginning  I 
Fall  2000,  POSITION  NO.l  (NEWS)  j 
involves  teaching  courses  in  newswrit-  ! 
ing,  reporting,  editing,  and  magazine 
e<}iting  and  production.  POSITION  2 
(PHOTO/GRAPHICS)  involves  teaching 
core  courses  in  press  photography  and 
graphic  design,  and  offers  the  oppor¬ 
tunity  for  course  development  in  visual 
communications.  Both  positions  require 
familiarity  with  computer  applications 
in  the  respective  fields.  Ph.D.  plus  pro¬ 
fessional  and  teaching  experience  are 
preferred.  A  Master's  degree  and 
significant  recent  professional  experi¬ 
ence  also  will  be  considered.  For  POSI¬ 
TION  NO.l  (NEWS),  send  letter  of 
interest,  resume  and  the  names  of  three 
references  to  Mike  Cowling,  Chair, 
Search  Committee  No.  1,  Department 
of  Journalism,  UW  Oshkosh,  800 
Algoma  Blvd.,  Oshkosh,  Wl  54901- 
8696.  For  POSITION  NO.  2  (PHOTO/ 
GRAPHICS),  send  similar  materials  to 
Gary  Coll,  Chair,  Search  Committee 
No.  2,  at  the  same  address.  Deadline 
for  receipt  of  applications:  December 
20, 1999.  AA/EOE 


ADMINISTRATIVE _ 

EMMERICH  NEWSPAPERS,  publisher 
of  21  newspapers,  seeks  an  editar/ 
publisher  for  twice-weekly  in  Yazoo 
City,  MS.  Yazoo  County  nas  25,000 
people  and  Is  45  minutes  northwest  of 
I  Jackson,  Mississippi.  Send  resume  to 
j  Wyatt  Emmericn,  P.O.  Box  16709, 

I  Jackson,  MS  39236  or  call  (601)  977- 
j  0470.  Pay  is  a  base  plus  performance 
I  bonus. 

j  PUBLISHER  -  Northern  New  Jersey 
weekly  community  newspaper  group 
located  in  thriving  area  near  major 
metro  market.  Require  marketing  expe¬ 
rience  in  a  competitive  media  area; 
experience  in  new  products,  strategy 
planning.  Minimum  10  years  experi- 
I  ence  as  publisher,  community  newspa- 
i  pers.  Mail  resume  to  Resume,  P.O.  Box 
4154,  South  Hackensack,  NJ  07606 
or  fax  to  (21 2)  262-8741 . 


PUBLISHER  SOUGHT  for  fast-growing 
weeklies  in  Farmington  and  Livermore 
Falls,  Maine.  Operation  based  in  the 
delightful  college  town  of  Farmington. 
Fax  resume,  cover  letter  to  Kirkland 

[  Newspapers  at  (91 9)  489-7801 . 

i  SENIOR  MEDIA  PROFESSIONALS 
The  International  Research  and 
Exchanges  Board's  ProMedia  Program, 
a  USAID-funded  project,  seeks  long¬ 
term  Resident  Advisor  to  lead  a  print 
media  development  program  in 
Belarus.  Ideal  candidates  are  experi¬ 
enced  professionals  with  at  least  10 
years  business  management  and/ar 
journalism  experience  in  print  media. 
Some  Broadcast  experience  and 
regional  language  skills  helpful.  Prefer 
extensive  media  outlet  management 
experience.  Send  resume/caver  letter 
to  IREX/Promedia-BO,  1616  H  Street, 
NW,  Washington,  DC  20006,  Fax 
(202)  628-8189. 

I  ADVERTISING 

I  AD  DIRECTOR/SALES  MANAGERS  - 

I  Visit  www.marks-ferber.cam  for  current 
list  of  tap  career  opportunities. 

AD  DIREaOR 

Mid-sized,  independent  New  England 
daily  seeks  a  leader  who  can  motivate 
staff,  increase  revenues  and  manage 
the  ad  growth  we  are  poised  to 
achieve.  We  will  generously  reward 
success  in  challenging,  competitive 
market.  Reply  to  Box  08948,  Editar  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Register-Guard,  a  78,000- 
circulatian  morning  daily  in  Eugene, 
OR,  is  accepting  applications  tor  a 
Classified  Advertising  Manager. 
Detailed  description  available  at 
www.registerguard.com  Qualified 
applicants  must  submit  a  cover  letter, 
and  resume,  including  salary  history 
and  expectations  no  later  than  October 
22,  1999  to  CLASSIFIED  ADVERTIS¬ 
ING  MANAGER,  The  Register-Guard, 
P.O.  Box  10188,  Eugene,  OR  97440- 
2188. 


_ ADVERTISING _ 

ADVERTISING  AND  MARKETING 
DIRECTOR.  We're  looking  for  a  savvy 
sales  and  marketing  professional  to 
build  on  our  success  and  share  in  it. 
We're  the  Daily  Report  in  AHonta,  a 
high  quality,  highly  acclaimed  business 
daily  that  circulates  to  a  high  net  worth 
paid  readership  -  Georgia's  legal  pro¬ 
fessionals.  A  sterling  franchise  in  a 
sensational  market.  Take  charge  of  dis¬ 
play,  classified  and  specialty  advertis¬ 
ing  operations.  Lead  staff  of  five,  with 
room  for  expansion.  Oversee  market¬ 
ing  strategy  for  all  facets  of  our  busi¬ 
ness.  We  offer  a  lucrative  pay 
package,  rewarding  challenges  and 
the  opportunity  to  grow  with  a  fast¬ 
growing  national  media  company. 
Send  resume,  salary  requirements  to 
Box  327,  Daily  Report,  1 90  Pryor 
Street,  SW,  Atlanta,  GA  30303. 

Fax  (404)  523-5924 
srgard@mindspring.com 

ADVERTISING  CALL  CENTER  SALES 
SUPERVISOR 

For  major  daily  newspaper  in  Western 
New  York 

Responsible  for  the  sales  performance 
and  quality  customer  service  of  a 
division  within  a  major  call  center. 
Responsibilities  include,  however  are 
nat  limited  to:  interviewing/staffing, 
scheduling,  quality  assurance,  sales 
and  procedural  training  and 
administrative  reporting.  Able  to 
design,  implement  and  supervise  new 
and  on-going  programs  that  result  in 
the  sale  of  additional  business.  The 
j  chosen  individual  would  supervise  12 
j  direct  reports,  consisting  of  a  combina- 
I  tion  of  inbound  and  contract/outbound 
j  sales  representatives.  Interaction  with 
i  two  peer  supervisors  on  a  daily  basis  is 
I  essential,  inclusive  of  covering  assign¬ 
ments  for  one  another  whenever 
necessary  within  a  call  center  consist¬ 
ing  of  39  soles  representatives. 

Requires  strong  interpersonal  and  posi¬ 
tive  customer  interaction  skills.  Must  be 
able  to  multi-task  in  a  fast  paced 
environment.  Computer,  problem¬ 
solving  and  analytical  skills  used 
routinely.  Must  have  previous  customer 
service  and  sales  supervisory  experi¬ 
ence.  Previous  call  center  experience  a 
definite  plus.  Position  reports  directly  to 
the  Classified  Advertising  Telephone 
Sales  Manager. 

If  you  are  willing  to  take  on  a  challeng¬ 
ing  position  that  offers  excellent  bene¬ 
fits  and  compensation  please  send  a  let- 
I  ter  of  interest  along  with  salary  require¬ 
ments  and  resume  to  Classified 
Advertising  Telephone  Sales  Manager, 
The  Buffalo  News,  One  News  Plaza, 
P.O.  Box  100,  Buffalo,  NY  14240.  An 
equal  opportunity  employer. 

ADVERTISING  DIREaOR 
Aggressive,  enthusiastic,  innovative 
and  hands-on.  These  are  the  qualities 
that  a  small  7  day  in  Zone  1  needs.  If 
you  like  running  your  own  show  and 
working  for  an  aggressive  company 
this  may  be  the  position  for  you.  We 
offer  an  excellent  compensation 
package  and  benefits.  Forward  your 
resume  in  confidence  to  Box  08953, 
Editar  &  Publisher. 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
The  Lima  News,  a  mid-market  (35,600 
D,  44,100  S)  Ohio  daily  in  a  strong 
regional  retail  MSA,  is  seeking  a 
creative,  energetic  advertising  pro¬ 
fessional  to  lead  its  advertising  team. 
Responsibilities  include  management  of 
!  local,  regional  and  classified  inside 
sales  staff,  development  of  creative 
j  advertising  programs,  promotions  and 
I  niche  prctaucts.  Qualified  candidates 
1  must  hove  a  proven  sales  management 
I  background  with  experience  in  local 
I  and  national  newspaper  sales,  be  goal 
i  oriented,  responsible  to  change  and 
challenges  and  possess  the  numan 
relations  skills  necessary  to  motivate 
and  manage  a  dynamic  advertising 
department  in  a  sales  team  environ- 
{  ment.  A  minimum  of  five  years  daily 
j  newspaper  experience,  previous 
I  advertising  director  experience  and  a 
degree  in  marketing/sales  preferred. 
We  offer  a  competitive  salary,  plus 
MBO,  an  excellent  benefits  package 
.  and  a  friendly  work  environment  in  our 
state-of-the-art  facility.  Interested  can- 
j  didates  should  submit  resume  and 
cover  letter  by  November  1  to  The  Lima 
News,  Human  Resources  Director,  P.O. 
Box  690,  Lima,  OH  45802.  EOE 


;  DIREaOR  OF  ADVERTISING 

J  The  Pennsylvania  Newspaper  Associa- 
■  tion  is  seeking  a  Director  of  Advertising 
I  to  lead  dynamic  sales  team.  Great 
j  opportunity  for  a  proven  soles  man¬ 
ager  looking  for  the  challenge  of  grow- 
ing  the  soles  organization. 
Responsibilities  include  marketing  and 
selling  advertising  in  newspapers 
through  the  Pennsylvania  Newspaper 
I  Network. 

i  Must  be  a  self-starter,  resourceful,  well 
j  organized  and  able  to  foster  teamwork 
I  and  cooperation.  Strong  verbal  and 
'  written  communication  and  computer 
I  skills  required.  Duties  irKlude  oversee¬ 
ing  all  sales  processes,  media  buying 
j  functions,  budgeting,  marketing  and  pro¬ 
motion,  ana  public  presentations. 
Some  overnight  travel.  Top  association 
position  for  right  person,  reporting  to 
Executive  Director.  College  degree 
required.  Necessary  experience  in 
advertising  sales  and  marketing, 
advertising  or  media  buying  company. 

Please  send  resume  and  references  to 
Chris  Dimov,  Pennsylvania  Newspaper 
Association,  3899  North  Front  Street, 
Harrisburg,  PA  17110.  EOE 


DISPLAY  AD  AAANAGER.  The  Long- 
1  mont  Daily  Times-Call,  a  21,000  C^- 
I  orodo  daily,  is  looking  for  an  experi- 
i  enced  display  advertising  manager. 

I  Must  have  excellent  communications 
j  and  sales  skills  and  be  able  to  train, 
direct  and  motivate  a  proven  high- 
caliber  sales  team.  The  ideal  candidate 
must  be  an  energetic,  self-directed 
person  who  can  handle  multiple 
priorities  and  thrive  in  a  fast-paced 
and  rewarding  “state  of  the  art”  team 
environment.  Send  comprehensive 
cover  letter  with  resume  and  salary  his¬ 
tory  to  HR  Manager,  Attn:  Display,  The 
Daily  Times-Call,  P.O.  Box  299,  Long¬ 
mont,  CO  80502.  Fax  (303)  776- 
0837  or  E-mail  HR@Lehmancomm.com 


www.mediainfo.com 
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CLASSIFIED 
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HELP  WANTED 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 
A  Colorado  mountain  newspaper  pub¬ 
lishing  company  is  looking  for  a  sec¬ 
ond  in  command  in  our  advertising 
department.  This  individual  would  have 
direct  supervision  of  our  outside  sales 
reps.  All  display  function  responsibility. 
Hands  on  management  experience  a 
plus.  Send  resume  and  cover  letter  to 
Human  Resources,  P.O.  Box  6607, 
Avon,  CO  81620. 

SALES  MANAGER/COACH 

The  Advertising  department  of  the 
Milwaukee  Journal  Sentinel  Inc.  cur¬ 
rently  has  a  need  for  a  Sales/ 
Manager/Coach  for  its  Retail  division. 
We  are  seeking  an  experienced, 
results-driven,  enthusiastic,  and 
customer-focused  manager  to  lead  our 
retail  sales  team  into  the  future.  The 
focus  of  this  position  is  to  provide  our 
advertisers  with  unparalleled  customer 
service  utilizing  a  full  range  of  products 
while  exceeding  sales  goals  in  a  posi¬ 
tive,  professional  manner.  This  key  posi¬ 
tion  is  responsible  for:  supervising  and 
motivating  their  sales  team,  directing 
them  to  achieving  both  individual  and 
team  revenue  goals,  assisting  them  in 
developing  new  accounts,  analyzing 
sales  activities  and  the  growth  of  each 
account  executive.  The  ideal  candidate 
will  possess  a  B.A.  in  either  Advertis¬ 
ing,  Marketing  or  Business,  as  well  as 
excellent  oral  and  written  communica¬ 
tion  skills,  3  to  5  years  of  successful  out¬ 
side  sales  experience,  some  manage¬ 
ment/supervisory  experience  pre¬ 
ferred.  The  candidate  also  must  have  a 
valid  Wl  Driver's  license  and  an 
insured  vehicle.  The  chosen  candidate 
will  enjoy  the  following  benefits:  an 
excellent  salary  with  bonus  structure, 
medical,  dental,  vision,  401  (k), 
pension  plan  and  tuition  reimburse¬ 
ment.  If  interested  please  send  your 
resume,  cover  letter  and  salary  require¬ 
ments  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 

333  W.  State  Street 
Milwaukee,  Wl  53203 

Fax:  (414)  224-2897 
Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  supporting 
diversity  in  the  workplace 

THE  IDAHO  STATESMAN  (66,000  dai- 
ly/87,(X)0  Sunday)  seeks  an  experi¬ 
enced  retail  ad  manager  for  our 
national,  major  and  local  advertising 
outside  sales  teams.  Will  develop  busi¬ 
ness  strategies;  plan  and  budget 
market  segments;  and  manage,  hire, 
train  and  motivate  a  staff  of  25.  The 
statesmen,  located  in  Boise  in  the 
foothills  of  the  Rockies,  is  in  a  growth 
market  and  is  headquarters  to  several 
international  corporations.  With  a 
moderate  climate,  Boise  is  a  great 
place  to  live  for  anyone  who  enjoys  the 
outdoors  but  appreciates  urban 
amenities. 

Competitive  salary,  bonus  and  benefits 
(includes  401  (k)  and  retirement  plans). 
Send  letter,  resume  and  salary  require¬ 
ments  to  Keith  Bulling,  The  Idaho 
Statesman  1200  N.  Curtis  Road,  Boise, 
ID  83706,  or  E-mail  us  from  our  web 
site  at  www.idahostatesman.com 


ART/GRAPHICS  ! _ CIRCULATION _ 

CIRCULATION  MANAGER 
The  Progress-Index,  a  consistently 
award-winning  newspaper  in 
Petersburg,  VA  has  a  career  opportu¬ 
nity  for  an  energetic  circulation  pro¬ 
fessional.  The  position  is  responsible 
for  all  facets  of  the  circulation  sales 
and  service  operation  at  this  19,000 
circulation  daily  newspaper,  located  in 
south  central  Virginia.  The  successful 
applicant  will  have  a  degree  or 
equivalent  experience  and  3-5  years  in 
circulation  management  with  particular 
expertise  in  circulation  growth.  The 
ability  to  function  as  a  key  member  of 
an  energetic  management  team  is 
essential. 


The  Progress-Index  is  a  part  of  Times- 
Shamrock  Communications  and  offers 
an  excellent  compensation  and  benefits 
package. 

Interested  candidates  should  forward  a 
cover  letter  and  resume  immediately  to 
George  Fain,  publisher.  The  Progress- 
Index,  P.O.  Box  71,  Petersburg,  VA 
23804  or  by  fax  to  (804)  732-0884  or 
E-mail  to: 

georgefain@progress-index.com 
We  are  an  equal  opportunity  employer 


CIRCULATION  MANAGER 

Direct  Marketing  subsidiary  of  The  Col¬ 
umbus  Dispatch  seeks  a  Circulation 
Manager  for  its  saturation  TMC  ser¬ 
vice.  Current  coverage  is  980,000 
households/week  with  a  delivery  on 
Sunday  and  Wednesday. 

Requirements: 

•Management  of  daily  newspaper 
circulation  over  60,000 
•Supervision  of  district  managers 
•Knowledge  of  computer-based  distri¬ 
bution  systems 

•  Detai  led  knowledge  of  i  ndependent  con¬ 
tractor  relationships 

•Ability  to  analyze  multiple  problems 
simultaneously,  establish  priorities,  and 
provide  quick  and  efficient  solutions 
•Ability  to  communicate  at  all  levels  of 
the  organization  -  from  top  manage¬ 
ment  to  independent  contractors  to 
advertisers  and  residents 
•Experience  managing  customer  ser¬ 
vice  functions 

•Knowledge  of  transportation  systems 

Prefer  candidate  with  5-t  years  of  daily 
circulation  experience,  college  degree, 
excellent  communication  skills,  com¬ 
puter  literate,  positive  work  ethic  and 
ability  to  lead  organizational  change. 
We  offer  exceptional  benefits  and  a  com¬ 
petitive  salary.  Send  or  fax  resume  to: 

DCS,  Inc. 

7801  N.  Central  Drive 
Lewis  Center,  OH  43035-0262 
Attn:  HR  -  Circulation 


CIRCULATION  MANAGER 

East  Coast  Metro  has  opening  for 
Circulation  Manager.  Must  be 
aggressive  with  a  strong  background 
in  home  delivery  and  single  copy.  Posi¬ 
tion  reports  to  Circulation  Director. 
Mail  resume,  salary  requirements  to 
Box  08949,  Editor  &  Publisher. 


,  BELO  INTERACTIVE  is  hiring  web  j 
designers  who  can  edit  like  journalists, 

’  create  like  artists  and  write  HTML  as 
I  fluently  as  they  speak  English.  Flash, 

'  JavaScript  and  DHTML  literacy 
!  wouldn't  hurt,  either.  Contact  me  if  you 
;  would  like  to  join  a  team  that  will 
i  utilize  the  resources  of  the  ninth  largest 
'  media  company  in  the  U.S.  to  tell  com-  i 
polling  stories  and  blaze  new  frontiers.  ! 

;  Chris  Kozlowski,  Belo  Interactive,  714  i 
'  Jackson  Street,  Suite  800,  Dallas,  TX  ; 
j  75202.  E-mail  koz@dallasnews.com 

;  CIRCULATION 

'  CIRCULATION  DIREaOR 
Today's  News-Herald,  a  five-day  daily 
in  Lake  Havasu  City,  AZ,  is  seeking 
applications  for  an  anticipated  open¬ 
ing  for  director  of  circulation.  The  sue-  | 

:  cessful  candidate  will  have  manage-  ! 

;  ment  experience  in  circulation  and  a  ! 

'  successful  history  in  subscriber  and  ; 

!  single-copy  sales,  marketing  and  NIE. 

;  The  position  also  oversees  circulation 
:  of  a  nearby  weekly  and  is  a  key  part 
i  of  the  publications'  management  team. 
Send  resume,  cover  letter  and  salary 
history  to  Mike  Quinn,  president.  River  i 
I  City  Newspapers,  2225  W.  Acoma 
i  Blvd.,  Lake  Havasu  City,  AZ  86403.  ; 

' - I 

CIRCULATION  DIREQOR  i 

THE  HERALD-SUN  a  50,000  plus  fam¬ 
ily-owned  daily  located  in  Durham, 

I  NC,  needs  an  energetic  goal-oriented 
;  Circulation  Director 
Responsibilities  include  all  aspects  of 
J  home  delivery,  customer  service,  and  ; 
'  circulation  sales  and  marketing.  Can-  | 
didate  must  possess  strong  leadership  ! 
and  coaching  skills,  as  well  as  a  ! 
dedication  to  healthy  circulation  < 
growth  and  a  passion  for  customer 
j  service.  Willingness  to  work  as  a  team 
-  player  is  equally  important.  At  least  8 
years  of  circulation  management  expe- 
j  rience  is  strongly  recommended. 

I  We  offer  an  excellent  compensation 
j  package  including  a  competitive  > 
salary,  performance  bonuses;  health, 
dental,  and  supplemental  insurance;  a 
401  (k)  matching  program,  and  more. 

I  Please  send  a  resume,  salary  require- 
!  ments  by  mail  to  Vice  President  of  i 
Sales  and  Marketing,  The  Herald-Sun,  i 
P.O.  Box  2092,  Durham,  NC  27702.  ! 

I  The  HERALD-SUN  is  committed  to  work  i 
1  force  diversity  in  an  effort  to  serve  the  ; 
I  community  in  which  we  live.  We  ; 
(  welcome  applications  from  all  individ-  ■ 
uals. 


Classifieds 

SUBSCRIBE 
TO  E<S?P 

TODAY 


_ CIRCULATION _ 

1  CIRCULATION 

AREA  SALES  MANAGER 

Need  high  energy  individual  to  be 
'  responsible  for  recruiting,  training  and 
maintain  a  force  of  door-to-door 
solicitors,  to  canvas  non-subscriber 
households  for  home  delivery  subscrip¬ 
tions  to  the  nations  fastest  growing 
newspaper,  the  Rocky  Mountain  News. 
Must  hove  a  proven  sales  background, 
j  with  the  ability  to  train  others.  Need 
i  solid  computer  skills  for  spreadsheets 
!  and  written  reports.  Prefer  a  minimum 
of  three  years  experience  in  a  man¬ 
agement  role  in  the  newspaper  sales/ 
promotions  environment,  preferably  in 
the  circulation  department.  Salary  45K. 

Call  Fred  Kissell  at  (303)  892-5467 


CIRCULATION 

'  America's  Fastest  Growing  Newspaper 
!  Needs  District  Managers  To  Support 
Our  Growth 

DISTRia  MANAGER 

District  Managers  are  responsible  for 
recruitment,  troining,  contracting  and 
for  providing  sucierior  customer  service 
to  our  home  delivery  subscribers.  Suc¬ 
cessful  candidates  will  have  three  to 
;  five  years  of  management  experience, 

‘  preferably  in  newspapers,  college 
i  degree  preferred  or  equivalent  experi¬ 
ence  and  be  able  to  identify  and 
i  quickly  solve  problems.  Good  organi¬ 
zational  and  communication  skills  a 
must;  computer  skills  helpful. 

Must  be  able  to  work  flexible  hours. 
Applicants  must  have  reliable  trans- 
;  portation,  current  MVR  and  proof  of 
i  car  insurance. 

If  you  can  meet  these  requirements  and 
;  are  ready  to  join  a  company  that  offers 
■  excellent  salary,  32-45  plus  incentive, 
;  auto  reimbursement,  401  (k),  stock  plan 
j  and  benefit  package,  please  send  your 
i  resume  and  salary  history  to: 

Denver  Rocky  Mountain  News 
Human  Resources  [Department 
400  W.  Colfax  Avenue 
[Denver,  CO  80204 
uribec@clenver-rmn.com 


NEWS 

Makes  The  Difference 

j  ♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
'  review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
1  only  independent  weekly 

NEWS  magazine  covering 
the  newspaper  industry. 

!  EDITOR  &  PLBI.ISHKR 

11  VKest  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


58  EDITOR  &  PUBLISHER  OCTOBER  9. 1999 
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CLASSIFIED 


HELP  WANTED 


_ CIRCULATION _ 

CIRCUIATION 
SALES  REPRESENTATIVE 

The  Oregonian  is  seeking  an  energetic, 
sales-oriented  circulafian  sales 
representative.  The  candidate  will  be 
respansible  for  circulation  sales  and 
customer  service  in  an  assigned  geo¬ 
graphic  area  within  the  Portland,  OR 
newspaper  designated  market  area. 

The  responsibilities  of  this  position 
include  serving  as  a  resource  tor  inde¬ 
pendent  distributors  to  increase  sales, 
providing  solutions  to  customer  service 
inquiries  and  assisting  them  in  meeting 
their  contractual  obligations. 

Distributors  are  responsible  for  serving 
2,500  to  3,000  home  delivery  sub¬ 
scribers. 

The  ideal  candidate  will  hove  one  to 
three  years  proven  sales  e^erience 
and  business  management.  The  ideal 
candidate  will  demonstrate  excellent 
ability  in  written  and  oral  communica¬ 
tion,  organizational  skills  and  lead¬ 
ership.  Circulation  field  knowledge 
strongly  preferred. 

Additional  requirements  include  the 
ability  to  work  varied  hours,  suitable 
transportation  with  valid  driver's 
license  for  field  work  and  PC  skills. 

Excellent  compensation  package, 
including  base  salary  $52,000  |^us 
10-15%  incentives,  pension,  401  (kj 
with  company  match,  company  paid 
medical  and  dental  for  employee  and 
dependents.  Application  deadline 
October  22,  1999.  Please  mail  resume 
and  cover  letter  to: 

The  Oregonian,  1 320  SW  Broadway 
Portland,  OR  97201 
Human  Resources  Department 
No  phone  calls,  please 
Equal  Opportunity  Employer _ 

CUSTOMER  MARKETING  MANAGER 
Here's  your  chance  to  relocate  to  the 
beautiful  Northwest  and  work  for  the 
Northwest's  best  newspaper!  The  Seat¬ 
tle  Times  is  seeking  an  experienced 
Customer  Marketing  Manager  to  lead 
our  Circulation  Sales  and  Marketing 
team.  The  successful  candidate  must  be 
able  to  provide  leadership  and 
coaching  in  the  areas  of  telemoiketing, 
storefront  and  door-to-door  sales.  You 
will  olso  be  responsible  for  new  busi¬ 
ness  sales  development  that  support 
long  range  strategic  objectives  while 
developing  and  coordinating  sales 
programs  that  continually  improve 
work  performance  and  fulfill  depart¬ 
mental  objectives.  Requirements 
include  outstanding  management  and 
development  skills,  excellent  orgoniza- 
tional,  communication  and  multi¬ 
tasking  skills,  strong  analytical  skills, 
ability  to  spot  and  develop  trends  and 
PC  proficiency.  A  minimum  of  3  years 
relevant  work  experience  with 
supervisory  experience  of  a  large 
diverse  sales  staff.  A  Bachelor's  degree 
in  Business  Administration  or  Mancet- 
ing  preferred.  We  offer  a  competitive 
salary  of  $58-77K/vear,  DOE  plus 
incentives,  excellent  benefits,  and  a 
relocation  package.  Please  specify  job 
code:  99-328/AD-EP/RB  on  your 
resume  and  send  to  The  Seattle  Times, 
Employment-328/RB,  P.O.  Box  70, 
Seattle,  WA  98111  or  Fax  to  (206) 
515-5560.  EOE 


! _ CIRCULATION _ 

i  SINGLE  COPY  MANAGER 

I  The  Virginian-Pilot,  a  200,000  metro 
I  serving  The  Most  Livable  Large  City  in 
the  South”  (according  to  Money  mag¬ 
azine)  is  looking  for  a  marketing- 
minded,  results-oriented  leader  for  our 
Metro  Single  Copy  operation  (18,000 
daily,  35,000  Saturdoy/Sunday) 

We're  a  rare  breed. ..with  on  all¬ 
employee  distribution  operation  that's 
1  running  smoothly.  What  we  need  most 
j  is  additional  marketing  muscle.  Getting 
I  more  positions  in  stores.  Partnering 
I  with  stores/retailers  to  come  up  with 
j  innovative  ways  to  capture  the  infre- 
j  quent  reader's  attention.  Partnering 
1  with  News,  Advertising  and  Prama- 
I  Hons  to  make  sure  we're  getting  a  con- 
,  sistent  message  into  the  market.  Awak¬ 
ing  sure  that  our  readers  and  potential 
I  readers  can  find  a  Pilot  anywhere  and 
I  any  time  they  want  it. 

I  The  Pilot  is  a  team-based  organizaHon 
!  and  believes  the  power  of  the  organi- 
1  zation  comes  from  its  people.  Our  over- 
1  riding  goal  is  to  build  circulation  and 
{  readership  through  outstanding 
j  customer  service.  And  we  believe  the 
I  only  way  to  do  that  is  through  our 
I  leaders. 

I  This  is  a  key  position  in  Circulation, 
j  responsible  for  the  overall  operation 
;  and  marketing  of  Single  Copy  (80 
j  employees).  If  you  have  a  proven  track 
I  record  of  circulation  growth,  send  a 
:  resume  and  cover  letter  to  Pam  Smith- 
j  Rodden,  circulation  director,  The  Vir- 
!  ginian-Pilot,  150  W.  Brambleton  Ave- 
j  nue,  Norfolk,  VA  23510.  Or  E-mail: 
prodden@pilotonline.com 

I  SINGLE  COPY  SALES  MANAGER 

1  The  Chicago  Sun-Times,  one  of  the  top 
'  ten  metropolitan  newspapers,  seeks 
:  aggressive  hands-on  self-storter  to  lead 
j  and  direct  our  Single  Copy  Sales 
I  Department  with  sales  and  distribution 
I  of  over  15,000  retail  and  rack  loca- 
j  Hons. 

I  Results-oriented  individual  will  lead 
department  to  the  next  millennium  with 
new  circulation  outlets,  oversee  NIE 
program  as  well  as  establish  and 
manage  hotel,  food  service  and  health 
facilities  programs,  oversee  and 
j  expand  exisHng  college  program  and 
!  develop  data-based  system  to  generate 
I  leads. 

I 

The  ideal  candidate  should  possess  a 
college  degree  (business  preferred),  3- 
5  years  supervisory/sales  management 
experience  with  a  demonstrated  track 
record  of  sales  success  in  a  competitive 
!  newspaper  market  preferred,  excellent 
arganizational,  communications  and 
people  skills,  strong  problem  solving 
skills  and  the  ability  to  work  under 
deadlines  in  a  very  fast-paced  environ¬ 
ment. 

If  you  hove  the  skills  and  drive  to  suc¬ 
ceed  in  expanding  our  single  copy 
sales,  please  send  your  resume  and 
salary  history  to: 

Chicago  Sun-Times 
401  N.  Wabash  Avenue,  Suite  245 
Chicago,  IL  6061 1 
Fax:  (312)  321-9652 
No  phone  calls,  please 

EOE 


_ CIRCULATION _ 

THE  SARASOTA  HERALD  TRIBUNE,  a 
New  York  Times  company,  has  an 
opening  for  a  “single  copy”  District 
Manager.  The  ideal  candidate  will 
possess  at  least  two  years  in  newspa¬ 
per  circulation,  and  the  initiative, 
moHvaHon,  and  leadership  qualiHes,  to 
manage  an  “independent”  carrier 
force.  Responsibilities  will  include, 
sales,  recruitment,  and  marketing. 
“Bellatrix”  experience  is  a  plus. 


Please  mail  or  fax  resume  and  salary 
history  to: 

Frank  Shipman 
The  Sarasota  Herald  Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 
Fax  (941)  957-5351 


EDITORIAL 


ALTOONA  (PA)  MIRROR,  a  35,000 
circulaHon  daily  newspaper,  has  three 
jobs  open:  assistant  city  editor, 
I  reporter,  and  photographer.  We're  an 
expanding  newsroom  with  a  new  attitude. 

!  We  want  people  who  want  to  learn  and 
growwhilelh^work.  Send  resume,  clips, 
references  andsalary  requ  i  rement  to  Mike 
Bieger,  Altoona  Mirror,  P.O.  Box  2008, 
j  Altoona,  PA  16603-2008. 


ASSISTANT  TECHNICAL  EDITOR 

Make  Your  Dream  Job  A  Reality! 

Here's  a  once-in-a-career  opportunity 
i  for  you  at  CMP  MEDIA,  a  visionary 
!  organization  at  the  forefront  of  the 
j  high-tech  print  and  online  publishing 
1  industry.  We  offer  a  structured  career 
I  path  leading  to  Associate  Editor  or 
j  Tech  Editor;  a  chance  to  work  from 
j  home  1  or  2  days  a  week;  and  the 
I  opportunity  to  travel  once  or  twice  a 
I  year  to  the  University  of  Hawaii  to  visit 
our  test  labs. 

You'll  handle  work  flow;  obtain,  review 
and  enter  stories  on  server  (or  Depart¬ 
ment  of  Reviews;  and  organize/ 
coordinate  all  materials.  We  look  ta 
you  to  log  in  and  distribute  products 
for  review  to  Copy  Editor,  Freelancers 
or  to  off-site  Lab  tests.  Your  role  is 
I  criHcal  to  the  editorial  process  includ- 
1  ing  layout  and  artwork. 

j  You  must  possess  a  college  degree, 
I  preferably  in  English,  Journalism  or 
I  CommunicaHons;  excellent  wriHng  and 
i  editing  skills;  and  a  great  desire  to 
learn,  grow  and  achieve,  while  gain¬ 
ing  exposure  to  Tech  Industry,  as  well 
as  editorial  and  logistics  side  of  pub¬ 
lishing. 

Highly  competitive  compensation,  full 
benefits  and  very  supportive/teom- 
spirited  environment.  Forward  resume/ 
salary  history  to  CMP  MEDIA,  INC/, 
Recruiter  SM/WR,  600  Community 
Drive,  Manhasset,  NY  1 0030. 

Fax  (516)  562-5131 
E-mail:  smahoney@cmp.com  EOE 

CMP 


_ EDITORIAL _ 

Associate  Editor  TRAINING  Magazine 
'  Immediate  opening  for  experience 
writer/edilor  at  our  Mpis  office.  3  to  5 
years  experience.  Prefer  some  maga¬ 
zine,  business  experience.  Some  travel 
I  required.  Fax  your  resume  with  three 
I  writing  samples  to  (612)  340-4739  or 
mail  to  50  South  9th  Street,  Min¬ 
neapolis,  MN  55402. 

BATTLE  IN  SEAHIE 

The  Seattle  Times  is  gearing  up  (or  its 
move  to  AM  publication  and  is 
searching  for  sports  copy  editors/ 
j  designers  to  complete  the  team.  We 
i  will  be  recruiHng  to  fill  three  posiHons 
by  the  end  of  the  year:  one  will  be 
,  primarily  a  page  designer;  one  will  be 
i  a  uHlity  player  who  is  an  accomplished 
'  word  editor  and  interested  in  backup 
slot  duty;  and  the  third  opening  will  be 
(or  a  three-year  intern  who  would  like 
‘  to  learn  in  an  energized,  creative 
atmosphere.  We're  looking  for  people 
who  are  decisive  on  deadline,  hove  a 
strong  sports  knowledge  base  and 
want  to  join  a  talented,  moHvated  copy 
desk  that  will  make  us  one  of  the  best 
AM  sections  in  the  country.  Send  your 
resume,  any  relevant  samples  of  your 
work,  and  a  letter  expressing  your 
specific  interest  to  Cathy  Henkel,  sports 
editor.  The  Seattle  Times,  1 1 20  John 
'  Street,  Seattle,  WA  98109. 


i  BEAT  REPORTER 

I  The  best  opportunities  sometimes  are 
;  the  hardest  to  find,  and  an  excellent 
!  opportunity  awaits  a  reporter  hardy 
I  enough  to  look  to  a  cold,  dark  corner 
i  of  the  continent  this  winter.  The 
i  Fairbanks  Daily  News-Miner  has  an 
I  immediate  opening  for  a  full-time  beat 
reporter.  This  is  a  20,000  circulaHon 
daily  with  unique  reporting  opportuni¬ 
ties  in  Alaska's  Bush  and  it's  immediate 
j  circulation  area,  which  is  the  size  of 
I  Connecticut.  The  successful  applicant 
j  will  have  one  to  two  years'  experience 
I  at  a  daily  newspaper.  The  reporter  will 
be  assigned  to  a  beat  and  also  will  be 
responsible  for  covering  stories 
assigned  by  the  editor.  Send  cover  let¬ 
ter,  resume  and  clips  to  Mr.  Kelly  Bos- 
I  tian,  managing  editor,  P.O.  Box 
i  70710,  Fairbanks,  AK  99707,  or 
i  E-mail  to  editor@newsminer.com 


BUSINESS  EDITOR/REPORTER  for 
Bonita  Banner,  a  30,000  circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000  circulaHon  daily  on 
Florida's  Gulf  Coast.  Both  papers  are 
i  consistently  rated  as  among  the  best  in 
the  state.  Successful  applicant  will 
cover  breaking  news,  spotlight  trends 
and  dissect  issues  (or  the  front  page 
and  local  section  as  well  as  (or  busi¬ 
ness.  Southwest  Florida  is  one  of  the 
(ostest  growing  areas  in  the  country;  if 
you  can't  find  good  stories  here,  you're 
not  trying.  Send  resume,  clips  to  Todd 
Pratt,  P.O  Box  40,  Bonita  Springs,  FL 
34133. 


BUSINESS  REPORTER 
National  award-winning  weekly  with 
Web  daily  edition  www.rbj.net  seeks 
reporter  with  strong  hard-news  skills  to 
join  staff  covering  one  of  the  naHon's 
top  regions  (or  high-tech,  global  trade. 
Two  years'  experience  required.  Send 
I  resume,  clips  to  Dept.  E.,  Rochester  Busi¬ 
ness  Journal,  22  St.  Paul  Street, 
Rochester,  NY  1 4604. 
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HELP  WANTED 


_ EDITORIAL _ 

CAPITOL  REPORTER 

The  ARIZONA  DAILY  STAR  is  looking 
For  on  experienced  ond  aggressive 
sfofehouse  reporfer  for  our  Phoenix 
bureau. 

Condidofes  should  hove  of  leosf  fhree 
years  of  experience  covering  gov- 
ernmenf  and  polifics.  The  legislafive 
reporfer  will  contribute  to  our  presi¬ 
dential  election  coverage.  The  Arizona 
Legislature's  session  starts  in  January 
and  lasts  raughly  100  days.  Candi¬ 
dates  should  be  skilled  in  investigative 
reporting  techniques,  public  records 
searches  and  project  reporting. 

The  Star  is  a  Pulitzer-owned  AM  with  a 
Sunday  circulation  of  200,000,  and 
daily  circulation  of  1{X),000.  The  Star's 
metro  team  has  won  state  and  regional 
awards  for  its  investigative,  spot  news, 
explanatory  and  beat  reporting. 

Please  send  a  resume  and  at  least  10 
clips  to: 

Ann-Eve  Pedersen 
City  Editor 

The  Arizona  Daily  Star 
4850  S.  Park  Avenue 
Tucson,  AZ  85714 

The  deadline  to  apply  is  October  22 

CHALLENGING  OPPORTUNITY  for 
General  Assignment  Reporfer  in  state 
capital  set  in  the  beautiful  bluegrass 
and  horse  country  of  Central  Kentucky 
and  in  a  sparkfing  new  plant.  Two 
years  daily  newspaper  work  preferred 
but  exceptional  experience  in  a  school 
of  journalism  or  with  a  weekly  will  be 
considered.  Send  resumes,  clippings, 
and  references  to  Cad  West,  The  State 
Journal,  1216  Wilkinson  Blvd., 
Frankfort,  KY  40602  or  E-mail  to: 
cwesl@state-journal.com 


EDITORIAL 


_ EDITORIAL _ 

CITY  EDITOR  -  The  Herald,  a  32,000- 
circulation,  McClatchy-owned  daily  in 
Rock  Hill,  SC,  just  20  minutes  south  of 
Charlotte,  NC,  needs  a  creative, 
organized  city  editor  to  lead  a  staff  of 
14  and  direct  all  facets  of  our  local 
news  coverage.  This  is  not  a  cushy  job; 
don't  apply  if  you  aren't  goad  at 
coaching/directing  young  reporters, 

.  organizing  and  overseeing  daily 
!  stories,  weekenders  and  special  pro¬ 
jects,  beating  the  competition  and 
managing  your  time.  If  that  sounds  like 
fun,  send  a  resume,  cover  letter  and 
supporting  material  to  Rich  Rassmann, 
managing  editor.  The  Herald,  P.O.  Box 
1 1 707,  Rock  Hill,  SC  29731 .  EOE. 


COLLEGE  SPORTS  EDITOR:  New 
Haven  Register,  100,000  daily,  is  seek¬ 
ing  a  talented  writer/organized  man¬ 
ager  to  coordinate  our  daily  coverage 
of  six  colleges,  including  Yale  and 
UConn.  Selected  applicant  will  cover 
games,  lead  writers,  as  well  as  assist 
sports  editor  in  planning  special  pro¬ 
jects.  Send  resume,  samples  of  your 
work  to  Dave  Ammenheuser,  sports 
editor.  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 


COPY  EDITOR/DESIGNER 
Our  award  winning  37,000  daily  is  on 
the  move!  Located  in  a  university  town, 
you'll  work  as  part  of  a  great  team  in 
our  beautiful  new  offices.  There's  a  lot 
of  opportunity  to  grow.  Have  2-3  years 
experience  designing  and  editing 
pages  and  section  fronts.  Mail  resume 
to  The  Star  Press,  P.O.  Box  2408, 
Muncie,  IN  47307  or  E-mail: 

donnap@thestarpress.com 

EDITORIAL 


“dd  Cleveland 

two  more 

experienced  writers  to  the  staff  of  its 
newest  weekly,  Cleveland  Scene.  The 
paper  publishes  hard-hitting,  magazine- 
style  news  stories  as  well  as  provocative 
music  and  arts  coverage.  This  work  goes 
beyond  mere  fact-finding-we  want  writers 
who  can  craft  compelling  narratives, 
analyze  complex  subjects  and  put  the 
city’s  news  in  perspective. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 

should  send  cover  letter,  resume  and 
clips  to: 

s 

A 

Christine  Brennan 

Executive  Managing  Editor 

New  Times,  Inc. 

RO.  Box  5970 

Denver,  CO  80217 

1  To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com.  | 

_ EDITORIAL _ 

i  CONTENT  DEVELOPER 

I  Houston's  leading  information  source, 
j  the  Chronicle,  has  an  excellent  career 
I  opportunity  for  a  CONTENT  DEVEL- 
;  OPER  to  join  our  team.  We  offer  an 
excellent  salary/benefits  package,  and 
the  appartunity  ta  work  in  a  fast- 
paced,  supportive  environment.  You 
will  develop  interactive  content  for 
HoustonChronicle.com  develop  web 
'  sites,  build  hypertext  markup  language 
j  pages,  and  execute  photo  editing. 

I  Ideal  candidates  will  have  strong  edit- 
I  ing  skills  and  the  ability  to  keep  current 

■  on  technological  trends  and  employ 
them.  3-f  years  experience  in  print  or 
broadcast  journalism  required,  and  1-t- 
yeor  experience  in  online  journalism. 
Degree  preferred.  Please  submit 
resume/ salary  requirements  to  Houston 

,  Chronicle,  801  Texas  Avenue,  Hous- 
I  ton,  TX  77001 .  Attn:  Human  Resources 

COPY  DESK  CHIEF 

We  asked  our  25-person  copy  desk 
1  why  you  should  join  the  News  & 

!  Record,  a  1  CX),000-circulation  daily  in 
:  Greensboro,  NC.  They  said: 

I 

“The  best  thing  about  working  at  the 
News  &  Record  copy  desk  is  the  peo- 
'  pie.  They  are  unfailingly  friendly  and 
nelpful.  The  copy  desk  is  a  real  team 
effort."  -  copy  editor  Bonnie  Lawrence. 
“  The  company  affers  the  most  extensive 
'  collection  of  on-site  professional- 
'  development  opportunities  I've  ever 
i  heard  of.”  -  Lydian  Bernhardt,  former 
i  copy  desk  chief,  now  assistant  features 

■  editor. 

If  you  like  what  you  hear  and  have 
copy  desk  management  experience, 
i  send  a  letter,  resume  and  work  sam- 
I  pies  to  Ed  Williams,  recruitment 
i  coordinator.  News  &  Record,  200  E. 

Market  Street,  Greensboro,  NC 
;  27420. 


COPY  EDITOR/DESIGNER:  Growing 
,  30,000  daily  in  Oregon's  Cascade 
;  Mountains  is  looking  for  a  go-getter  to 
;  join  seven-editor  team  that  plans,  edits 
and  designs  28  to  32  pages  daily  over 
four  local  sections  and  60  pages  on 
Sundays.  Must  be  able  to  design  clean, 
well-edited  section  fronts  using  QuarkX¬ 
Press,  along  with  headline-writing  and 
i  inside  page-building  duties.  Can  you 
j  learn  quiclcly,  think  creatively,  and  do 
uality  work  under  severe  deadline  con- 
itions?  Great  place  to  live,  prog¬ 
ressive  independent  newspaper, 
superb  benefits.  Contact  Marc 
I  Faulconer,  news  editor.  The  Bulletin, 

I  1526  N.W.  Hill  Street,  Bend,  OR 
!  97701 .  Phone:  (541 )  383-0315. 

COPY  EDITOR/PAGE  DESIGNER:  The 
Ashland  Times-Gazette  is  accepting 
resumes  for  a  copy  editor  position  that 
requires  layout  and  design.  Experience 
I  with  QuarkXPress  a  plus,  out  not 
I  necessary.  Please  send  resume  to  Amy 
Ann  Adams,  managing  editor, 
Ashland  Times-Gazette,  40  E.  Second 
Street,  Ashland,  OH  44804. 

COPY  EDITOR/PAGE  DESIGNER 
The  Tallahassee  Democrat  needs  copy 
editors/designers.  Pagination  experi¬ 
ence  preferrM.  Send  clips  and  resume 
j  to  Janie  Nelson,  Tallahassee  Democrat, 
277  N.  Magnolia,  Tallahassee,  FL 
32301 .  Fax  (850)  599-2295.  E-mail: 
jnelson@taldem.com 


_ EDITORIAL _ 

COPY  EDITORS,  REPORTERS 

I  The  South  China  Morning  Post,  Hong 
i  Kong's  leading  English-language  daily, 
i  is  seeking  both  skills  copy  editors  and 
'  reporters.  Editors  should  have  both  the 
patience  to  deal  with  stories  sometimes 
written  in  a  second  language  and  the 
demonstrated  ability  to  ask  questions 
which  add  depth,  context  and  meaning 
to  the  copy.  Reporters  should  be  able 
to  look  Deyond  routing  news  and 
events  and  produce  stories  which 
i  explain  social,  political  and  ecanomic 
I  issues  to  a  sophisticated  readership.  A 
I  reporter  with  high-level  business  report- 
:  ing  talent  is  particularly  needed,  one 
who  can  produce  analytical  articles  on 
local  and  regional  issues.  Obviausly, 
the  ability  to  speak  Chinese,  especially 
Cantonese,  is  a  major  asset  for  report¬ 
ing  positions, 
i 

Live  and  wark  in  Hong  Kong,  one  of 
Asia's  most  fascinating  cities,  and  help 
make  the  paper  recently  named  Asia's 
best  English-language  newspaper  an 
I  even  better  publication.  Reply  to  Robert 
j  Keatley,  editor.  The  South  China  Morn¬ 
ing  Post,  28/F  Dorset  House,  979 
i  King's  Road,  Quarry  Boy,  Hong  Kong. 

Fax  (Oil)  (852)  2516-7478 
E-mail  rkeattey@scmp.com 


COPY  EDITORS 

The  Boston  Herald  is  looking  for  a 
!  copy  desk  chief  with  sound  news  judg- 
!  ment,  exceptional  ward-editing  skills 
;  and  a  flair  for  writing  strong,  accurate 
headlines.  The  ideal  candidate  should 
be  a  proven  newsroom  leader  capable 
of  managing  fellow  editors  under 
I  nightly  deadline  pressures.  Layout  and 
I  design  experience  mandatory.  Atex, 
'  QuarkXPress  and  pagination  skills  a 
I  plus.  Candidates  should  have  at  least 
four  years  experience  on  the  desk  of  a 
mid-sized  daily  newspaper. 

Send  resume  and  samples  to: 

Andrew  Tomolonis 
Deputy  Managing  Editor 
^ston  Herald 
P.O.  Box  2096 
Boston,  MA  02106-2096 


COPY  EDITOR 

;  Small  central  Florida  daily  in  growing 
i  market  seeks  copy  editor.  Must  have 
strong  headline,  cuHine,  style,  layout, 
pagination  skills.  Call  executive  editor: 

;  (941)294-7731 


COPY  EDITOR 

Spend  your  days  skiing,  mountain¬ 
biking  or  kayaking  in  the  Great 
Northwest  and  your  nights  producing 
one  of  the  best  papers  of  its  size  in  the 
nation.  The  Spokesman-Review  in 
Spokane,  WA,  is  looking  for  a  copy 
editor  with  at  least  three  years'  daily 
newspaper  experience  for  its  night 
news  operation.  We  need  someone 
>«ho  can  bring  editing,  headline  writ¬ 
ing  and  layout  skills  to  vdiat  the  Society 
of  Newspaper  Design  has  called  one 
of  the  best-designed  newspapers  in  the 
^  world.  Our  24-person  copy  desk  is 
!  dedicated  to  journalism  and  our  East- 
i  ern  Washington  and  North  Idaho  com- 
j  munities.  Send  letter,  resume  and  clips 
j  to  Kevin  Graman,  news  editor.  The 
Spokesman -Review,  P.O.  Box  2160, 
Spokane,  WA  99210-1615. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

The  News-Journal,  a  family-owned 
daily  in  a  highly  competitive  market,  is 
seeking  a  copy  editor  with  strong  edit¬ 
ing  and  graphic  skills  who  must  be  will¬ 
ing  to  learn  Harris  pagination. 
Versatility  and  enthusiasm  are  as 
important  as  experience.  Send  resume 
and  work  samples  to  Troy  Moore, 
managing  editor/News,  Tne  News- 
Journal,  901  Sixth  Street,  Daytona 
Beach,  FL  32117-8099. 


EDITOR  WANTED 

Warsaw  Business  Journal  seeks  expe¬ 
rienced  editor  for  its  weekly  English 
language  business  title.  Qualified  appli¬ 
cants  must  have  3-5  years  editing/ 
management  experience,  live  to  break 
news  and  be  willing  to  take  up  the 
challenge  of  running  a  paper  in 
Europe's  most  dynamic  emerging 
market  and  obviously  be  able  to  move 
to  Poland.  Serious  applicants  should 
fax  or  attach  their  resume  to  Russ 
Havens  (01 1 )  48  22  646  0576  or 
russ@wb|.pl 

EDITORIAL  DIRECTOR.  Veteran 
reporter,  proven  manager  to  oversee 
our  25  newsletters  and  20+  person 
stoff.  Must  be  skilled  assignment  and 
copy  editor.  Experience  covering  Con¬ 
gress  and  federal  agencies  a  plus. 
Benefits  include  superb  profit  sharing 
plan,  www.cdpublications.com  MG, 
CD  Publications,  8204  Fenton  Street, 
Silver  Spring,  MD  20910.  E-mail: 
mgerecht@cdpublications.com 

EDITORS:  Two  strong  editors  needed  at 
The  Herald  Bulletin,  a  31,000- 
circulation  daily  making  its  mark  as  an 
aggressive,  hard-hitting  champion  of 
the  community. 

ASSISTANT  CONTENT  EDITOR:  Help 
supervise  staff  of  nine  writers  in  a  key 
management  position.  Ideal  job  for  a 
strong  writer/editor  looking  for  first 
supervisory  role. 

COPY  EDITOR:  Work  on  news,  feature 
and  sports  copy.  Superior  grasp  of  AP 
style  required. 

Send  resume,  work  samples  to  Patrick 
Sanders,  The  Herald  Bulletin,  1 1 33 
Jackson  Street,  Anderson,  IN  4601 5. 


EDITORS 

National  Journal's  Cloakroom  has 
openings  for  both  Assistant  and  Deputy 
Editors.  Strong  editing  and  HTML  skills, 
solid  news  judgment  required.  1-3 
years  experience  required  for  Assistant 
Editor;  3+  years  for  Deputy  Editor. 
Additional  information  available  at 
www.nationaljournal.com/contactjobs. 
html  E-mail  resumes  and  cover  letters  to: 
editor@cloakroom.com  EOE 


EDUCATION  REPORTER 
The  Osceola  News-Gazette,  a  29,000 
2X  weekly  in  Central  FL  is  looking  for 
an  education  reporter.  Good  pay/ 
benefits  in  competitive  market.  Oppor¬ 
tunity  to  gain  layout  experience.  Send 
clips/resume  to  P.O.  Box  422068, 
Kissimmee,  FL  34742. 

E-mail  OsceolaNG@aol.com 
Fax  (407)  933-6856.  Website: 
www.oscnewsgazette.com 


1 _ EDITORIAL _ 

I  EXECUTIVE  EDITOR 

j  California's  newspaper  company  with 
I  papers  in  Sacramento,  Chico  and  Reno 
I  seeks  a  new  executive  editor  to 
supervise  its  three  alternative  papers, 
i  The  News  &  Review  seek  candidate 
with  an  outstanding  background  edit- 
I  ing  news,  arts  and  feature  stories. 

Management  ability  a  must.  Alternative 
I  Background  a  plus.  Send  cover  letter, 

I  resume  and  clips  to  Melinda  Welsh, 
i  executive  editor,  1015  20th  Street, 
Sacramento,  CA  95814. 
— 

I  EXECUTIVE  EDITOR:  The  American 
Legion  Magazine  is  seeking  an  experi¬ 
enced  Executive  Editor.  Ideol  candi- 
j  dates  will  hove  at  least  5  years  writ- 
I  ing/editing/management  experience 
j  preferably  at  the  magazine  level;  B.S./ 

I  B.A.  in  Journalism  or  related  field  or 
I  equivalent  experience;  knowledge  of 
1  magazine  production  and  workflow; 

I  experience  with  computer  layout;  and 
I  strong  personnel  management  and 
I  organizational  skills.  Qualified  militory 
j  veterans  are  encouraged  to  apply  for 
I  this  position. 

Send  letter  of  introduction,  clips  or 
portfolios,  salary  requirements  to 
Director,  Human  Resources,  P.O.  Box 
[  1055,  Indianapolis,  IN  46206  or  fax 
I  to  (3 17)  655- 1509. 


;  EXPERIENCED  REPORTERS  for 
immediate  positions  to  cover  the  fed¬ 
eral  government  for  newsletter  com¬ 
pany  in  suburban  MD.  We  cover  a 
wide  range  of  policy  issues.  See 
www.cdpublications.com  Excellent 
salary/liberal  bonuses. 

Fax  MG  (301)  588-6385 
E-mail  mgerecht@cdpublications.com 

Editorial 

BEST  FOR  ALL  WORLDS: 

:  Top  business  magazine  on  employee 
I  benefits/HR  seeks  three  self-starters  for 
!  growing  franchise: 

'  SENIOR  EDITOR:  Seasoned  writer  with 
I  3  years  minimum  business-to-business 
!  publication  experience  For  quick 
I  impact  with  stories,  copyediting  and 
j  project  oversight. 

j  ASSOCIATE  EDITOR:  Skilled  journalist 
I  with  1-2  years  minimum  experience  to 
write  crisp  news  and  features. 

ONLINE  AAANAGING  EDITOR:  Expe- 
I  rienced  journalist  with  strong  organiza¬ 
tional  skills  for  Web  content,  print  con¬ 
tributions. 

Familiarity  with  health/retirement  plans 
preferred  for  all. 

Attractive  pay,  benefits  and  training 
opportunities.  Fax  resume,  clips  and 
salary  requirements  to  D.  Albertson, 
Securities  Data  Publishing,  1483  Chain 
Bridge  Road,  #202,  McLean,  VA 
22101.  Fox:  (703)  448-0270. 

I  EOE  M/F/D/V 


I  _ EDITORIAL _ 

j  Editorial 

I  REPORTERS 

'  The  Bond  Buyer,  a  daily  newspaper 
!  with  a  national  circulation,  seeks 
aggressive  reporters  who  can  break 
i  news.  Prior  full-time  reporting  experi- 
I  ence  and  a  demonstrated  ability  to 
1  write  clean,  clear  copy  about  Finonciol 
<  issues  Facing  state  and  local  gov- 
I  emment  is  preferred. 

I  The  successful  candidates  will  join  a 
I  staff  of  30  reporters  covering  a  $1.4 
I  trillion  market  that  finances  the  nation's 
infrastructure.  Familiarity  with  financial 
terms  and  the  municipal  market  is 
helpful  but  not  required.  Positions 
available  in  NYC  and  Dallas.  Send 
resume  and  clips  to  Mike  Stanton, 
j  managing  editor.  The  Bond  Buyer,  1 
State  Street  Plaza,  New  York  City,  NY 
j  10004.  E-mail:  stanton@tfn.com 
I  No  calls,  please!  EOE  M/F/D/V 

i  FISHERIES  WRITER/SENIOR  EDITOR 

National  Fisherman  Magazine,  the 
only  national  magazine  for  the  com- 
^  mercial  fishermen,  is  looking  for  a  top- 
notch  senior  editor.  This  position  will 
assign  and  edit  lead  news  stories  and 
features,  working  with  a  diverse  group 
of  writers  around  the  country.  Looking 
for  someone  who  can  stay  abreast  of 
i  changes  in  the  industry,  generate  story 
ideas,  edit  copy,  and  meet  deadlines. 
Newspaper  or  magazine  editing/ 
writing  experience  and  knowledge  of 
commercial  fishing  issues  are  essential. 
This  position  is  located  in  Portland, 
Maine.  We  offer  a  competitive  salary 
and  benefit  package.  Send  resume, 
with  cover  letter  stating  salary  require¬ 
ments  to  Human  Resources,  Diversified 
Communications,  P.O.  Box  7437, 
Portland,  ME  04112  or  E-mail 
jcrosby@divcom.com  To  learn  more 
about  our  company,  please  visit  us  at: 
www.divbusiness.com 


1  HEALTH  and  business  reporters  see 
i  www.BusinessWord.com  for  online 
I  Freelance  Jobs.  (303)  290-8500 


!  HELP  US  BREAK  the  mold  in  workplace 
I  coverage.  The  Press-Enterprise,  the 
dominant  newspaper  in  Southern  Cali¬ 
fornia's  booming  and  affordable 
Inland  Empire,  is  looking  for  a  business 
reporter  to  cover  the  workplace, 
careers  and  the  economy.  Business 
reporting  experience  at  a  daily  news¬ 
paper  or  equivalent  is  preferred.  More 
important  are  fresh  ideas  and  a  desire 
j  to  help  readers  deal  with  the 
I  workplace  and  career  choices.  Resume 
and  clips  to  David  Harrison,  executive 
I  editor.  The  Press-Enterprise,  3512  14th 
!  Street,  Riverside,  CA  92501 . 

I  E-mail:  dharrison@pe.com 


HIGHER  EDUCATION  REPORTER 
I  The  Tallahassee  Democrat,  a  Knight 
I  Ridder  newspaper,  is  looking  For  o 
reporter  to  cover  Florida  A&M  Univer- 
I  sity.  We're  looking  for  a  writer  who 
I  can  turn  in  crisp  copy  and  who  is  able 
!  to  write  about  an)wing  from  student 
I  life  to  finonciol  aid.  Send  clips  and 
resume  to  Janie  Nelson,  Talahassee 
Democrat,  277  N.  Magnolia  Drive, 
Tallahassee,  FL  32301 .  Fox  (850)  599- 
2295.  E-mail  jnelson@talclem.com 


_ EDITORIAL _ 

IMMEDIATE  OPENING  FOR  entry-level 
semi-weekly  reporter  on  aword- 
winning  Texas  Gulf  Coast  newspaper. 

.  J-degree  preferred.  Macintosh,  QuarkX- 
I  Press  and  photography  experience 
I  helpful.  Fax  letter  of  application, 
j  resume,  clips,  references  to  Christopher 
■  Barbee,  (409)  543-0097;  or  mail  to  El 
Campo  Leader-News,  P.O.  Box  1 1 80, 
j  El  Campo,  TX  77437. 
i  Phone  (409)  543-3363 

'  UBERTY  GROUP  PUBUSHING 

i  Liberty  Group  Publishing  is  one  of  the 
I  fastest  growing  companies  in  the 
United  States  with  over  300  pub¬ 
lications  in  15  states.  In  order  to  fuel 
our  continued  growth,  we  are  seeking 
I  newspaper  executives  with  a  proven 
1  track  record  of  success  in  community 
I  focused  publications  with  circulation  of 
j  less  than  30,000. 

‘  We  offer: 

I  *0  decentralized  operating  environ- 
i  ment  with  autonomy  for  our  executives 
•a  deep  and  long  term  commitment  to 
the  communities  we  serve 
I  ‘a  commitment  to  using  technology, 

I  training  and  the  open  sharing  of 
I  knowleo^  across  our  company 
!  ‘opportunity  for  advancement  based 
I  on  performance 

•a  stock  option  program,  deferred  com¬ 
pensation  plan,  and  generous  reloca¬ 
tion  package 

;  To  find  out  more,  tell  us  about  your 
'  accomplishments  along  with  why  you 
belong  on  the  Liberty  Group  Publishing 
:  team. 

j  Please  include  a  salary  history.  All 
j  information  will  be  held  in  strict  con- 
j  fidence. 

I 

I  Maureen  Wurfel,  Human  Resources 
I  Liberty  Group  Publishing 

I  3000  Dundee  Road,  Suite  202 
'  _ Northbrook,  IL  60062 _ 


LIVE  IN  PARADISE  while  helping  to 
'  make  a  national  award-winning  news¬ 
paper  even  better.  The  10,000- 
:  circulation  Tahoe  Doily  Tribune  is  look¬ 
ing  for  a  page  designer/wire  editor. 
The  successful  candidate  should  hove 
strong  editing  skills,  an  eye  for  layout 
and  experience  with  QuarkXPress.  The 
job  requires  designing  AP  wire  pages, 
section  fronts  and  special  sections.  The 
position  is  available  immediately. 

We  also  have  two  reporter  openings 
for  school  and  government  beats.  This 
is  a  Full-time  job  with  benefits. 

j  Please  mail  a  resume  and  five  exam- 
!  pies  of  your  work  to: 
j  Claire  Fortier 

I  Managing  Editor 

Tahoe  Daily  Tribune 
i  3079  Harrison  Avenue 

j  South  Lake  Tahoe,  CA  961 50 


I  MANAGING  EDITOR 

I  Zone  5  daily  is  seeking  an  experiecKed 
i  manager  to  run  its  newsroom.  Candi¬ 
dates  must  have  experience  in  working 
!  with  reporters,  the  ability  to  motivate 
!  others,  strong  writing  skills  and  handle 
!  many  tasks  at  once.  Send  resume  to 
'  Box  08952,  Editor  &  Publisher. 
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HELP  WANTED 


_ EDITORIAL _ 

MAGAZINE  NEWS  EDITOR 
EAAedia,  o  print  and  online  technology 
monthly  located  outside  New  York, 
seeks  experienced  New  Editor  to  cover 
electronic  medio  industry. 
Responsibilities  include  researching 
writing,  and  editing  monthly  news  sec¬ 
tion,  daily  news  updates  on  live  Web 
site,  and  biweekly  e-newsletters. 
Required:  2  years'  experience,  knovd- 
edge  of  MS  Word  and  QuarkXPress. 
Preferred:  Moc  experience  and  interest 
in  CD/DVE  and  Web  technology. 
Salary  low  30s.  Send  inquiries  via  fax 
to  (203)  761-1444  or  E-mail  to  editor 
at  stephen@onlineinc.com 


MANAGING  EDITOR 
Award  winning  Zone  3  afternoon  daily 
is  looking  for  someone  ready  to  take 
the  reigns  as  Managing  Editor.  QuarkX¬ 
Press  experience  required.  This  posi¬ 
tion  demands  a  person  that  is  highly 
organized  with  excellent  communica¬ 
tion  and  human  relation  skills,  reports 
to  Publisher.  Send  resume  and  cover  let¬ 
ter  explaining  why  you  feel  your  pre¬ 
sence  would  make  us  a  better  newspa¬ 
per.  Send  to  Ronnie  Bell,  Daily  Herald, 
P.O.  Box  520,  Roanoke  Rapids,  NC 
27870  or  fax  (252)  537-2505. 


MANAGING  EDITOR 
Small  central  Florida  daily  in  growing 
market  seeks  managing  editor.  Must 
have  solid  assignment/editing/ 
management  background.  Coll  execu¬ 
tive  editor,  (941 )  294-7731 . 


MANAGING  EDITOR 
The  Business  Journal,  an  award¬ 
winning  weekly  newspaper  in  Tampa, 
FL,  seeks  an  energetic  managing  editor 
who  manages  people,  is  a  team  player 
and  communicates  well.  Please  contact 
Editor  Dove  Szymanski  at  (813)  873- 
8225  or  via  E-mail  at 
dszymanski@amcity.com  Send  resume 
to  The  Business  Journal,  4350  W. 
Cypress  Street,  Suite  400,  Tampa,  FL 
33607. 


MANAGING  EDITOR:  35,000  AM  in 
growing  western  suburbs  of  Philadel¬ 
phia  seeks  hands-on  leader  committed 
to  outstanding  local  coverage  of  news, 
sports,  business  and  features  in  highly 
competitive  market.  Guide  busy,  col¬ 
legial  newsroom,  oversee  special  pro¬ 
jects,  interact  with  community.  Plenty  of 
advancement  opportunity  (our  last  ME 
was  promoted  to  editor  of  a  sister 
daily).  Send  resume,  letter,  samples  of 
current  paper  to  William  M.  Caufield, 
editor,  ciaily  Local  News,  250  N.  Brad¬ 
ford  Avenue,  West  Chester,  PA  1 9382. 


METRO  EDITOR:  We  are  looking  for  a 
team  player  who  will  help  direct  our 
news  staff  and  closely  supervise  four 
single-reporter  bureaus  in  our  cov¬ 
erage  area.  The  successful  candidate 
will  be  creative  with  strong  reporting 
and  editing  skills,  capable  of  challeng¬ 
ing  our  writers  and  helping  them  grow. 
Send  letter,  resume  and  references  to 
Jim  Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Ek>x  48,  Albany, 
GA  31 702-0048  or  E-mail: 

|im@albanyherald.  surfsouth  .com 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  michelea@mediainfo.com 


_ EDITORIAL _ 

NATIONAL  EDUCATIONAL  bi-weekly 
I  magazine  located  in  Northern  New 
Jersey  seeks  a  top-notch  professional 
reporter/writer/editor  to  cover  higher 
I  education  reporting  and  production 
j  scheduling  of  the  magazine. 

■  Requirements  include  a  minimum  of  5 
:  years  experience  in  editing  and  report¬ 
ing  and  production  editing.  Knowledge 
of  higher  education  market  a  plus. 
Ability  to  work  electronically  with  mem¬ 
bers  of  editorial  and  production  stoff. 
Excellent  organizational  skills  necessary. 
Part  time  office  hours,  flexible  daily 
schedule.  Able  to  coordinate  and  manage 
magazine  editorial  production  schedule 
on  a  bi-weekly  basis. 

I  Send  cover  letter  along  with  resume 
and  samples  of  recent  or  current  work 
I  to  Box  08954,  Editor  &  Publisher. 

NEIGHBORHOOD  REPORTER 
t  The  Bellingham  (WA)  Herald,  a 
i  30,000-circulafion  Gannet  daily 
'  between  Seattle  and  Vancouver,  B.C. 
seeks  a  reporter  to  cover  Bellingham's 
neighborhoods.  Required:  evidence  of 
;  ability  to  produce  colorful,  in-depth  cov¬ 
erage  under  deadline.  Send  cover  lef- 
j  ter,  resume  and  clips  to  Leo  Mullen, 
j  city  editor.  The  Bellingham  Herald, 
P.O.  Box  1 277,  Bellingham,  WA 
98227. 


NEWS  AND  FEATURES  COPY 
EDITORS  wanted  to  design  lively  pages 
for  Pulitzer  Prize-winning,  40,000- 
circulation  Knight  Ridder  newspaper. 
Applicants  must  have  design  experi¬ 
ence,  good  news  judgment  and  the 
i  desire  to  create  pages  that  excite  the 
:  reader.  Check  us  out  on  the  Web  at 
www.gfherald.com  Mail  applications 
to  Anjanette  Rieger,  news  editor. 
Grand  Forks  Herald,  P.O.  Box  6(X)8, 
Grand  Forks,  ND  58206-6008.  For 
more  information.  E-mail  me  at: 
arieger@gfherald.com  EOE 

I  NEWS  EDITOR/REPORTER  sought  by 
established  alternative  newsweekly  in 
state  capital.  2  years  experience.  Send 
:  resume,  clips  to  Amy  Singmaster,  Free 
i  Times,  P.O.  Box  8515,  Columbia,  SC 
i  29202.  FAX  (803)  739-2489. 

E-mail:  ads@free-times.com 


NEWS  REPORTER 

Illinois  Agri-News  has  an  immediate 
[  full-time  opening  for  a  reporter  to  work 
1  in  LaSalle,  IL.  Agriculture  communica- 
j  tions  or  journalism  background.  Car 
required.  Send  resume  to  Attn:  G. 
Parnisari,  Illinois  Agri-News,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 


NIGHT  CITY  EDITOR 

j  Want  to  move  into  editing,  or  move  up 
in  editing  at  a  larger  newspaper? 
j  We're  seeking  an  editor  to  work  4- 
1 2:30  p.m.  Sunday-Thursday,  editing 
copy  for  the  next  day's  paper  and 
:  overseeing  nightside  reporters  and 
directing  coverage  of  breaking  news, 
j  Candidates  should  have  an  aggressive 
1  news  sense  that  can  help  keep  us  out 
I  front  in  a  two-newspaper  town.  Send 
j  resume  ,  work  samples,  letter  to  A4anag- 
!  ing  Editor  Deena  Gross,  The  York  Dis¬ 
patch/Sunday  News,  P.O.  Box  2807, 
York,  PA  17401. 


_ EDITORIAL _ 

NIGHT  MANAGING  EDITOR 
The  Tampa  Tribune  needs  an  energetic 
leader  with  a  history  of  forging 
teamwork  and  improving  news  content. 
This  is  the  #3  position  in  a  newsroom 
of  300.  Must  be  excited  about  multi- 
media  work.  Involves  nights  and  Sat- 
:  urdoys.  Send  inquiries  and  resumes  to: 
pbreckenridge@tampatrib.com 

;  NIGHT  NEWS  EDITOR  needed  to 
1  supervise  and  coach  copy  editors  and 
j  page  designers  for  the  Naples  Daily 
,  News,  Scripps  Howard's  fost-growing, 
65K  daily  newspaper  in  Southwest 
i  Florida.  College  degree,  supervisory 
background  and  copy  editing  experi¬ 
ence  with  a  daily  newspaper  required. 
Must  be  good  with  headlines  and 
deadlines.  E-mail  resume  with  three 
references  to  News  Editor  Tim  Aten  at: 
tlaten@naplesnews.com 

PAGE  DESIGNER/WRITER 

The  Town  Talk,  a  40,000+  daily  in  cen- 
tral  Louisiana,  seeks  an  experienced 
I  page  designer/ writer  for  expanding 
;  Special  Sections  department.  Skills 
]  needed  include  pagination  ability  on 
i  QuarkXPress,  solid  writing  and 
interview  skills  and  basic  photo  skills, 
i  Degree  in  Journalism,  Communication 
!  or  English  required.  Send  resume, 
work  samples  and  salary  requirements 
to  Special  Projects  Manager,  The  Town 
Talk,  P.O.  Box  7558,  Alexandria,  LA 
71 306  or  E-mail  to: 

jsmilie@thetowntalk.com 
EOE  Drug-free  workplace 


PHOTO  EDITOR 

I  The  Associated  Press,  the  world's 
:  oldest  and  largest  news-gathering 
:  organization,  is  seeking  photo  editors 
for  its  New  York-baseef  national  desk. 
Candidate  should  have  at  least  two 
years,  full-time  work  experience  in 
newspapers  and/or  news  magazines. 
Computer  skills  (Macintosh  and 
;  Photoshop)  required.  Send  cover  letter 
I  and  resume  via  E-mail  or  Fax  to  Jodie 
J  Steck,  jsteck@ap.org  (212)  621-5453. 

I  EEO/AA  M/F/V/D 


POUCE  AND  COURTS  REPORTER 


Get  your  foot  in  the  door  with  the 
nation's  second  largest  newspaper 
group  -  Knight  Ridder.  The  Aberdeen 
American  News,  an  18,CXX)  circulation 
paper  in  northeastern  Sauth  Dakota,  is 
seeking  an  aggressive  reporter  with 
solid  writing  skills  for  police  and  court 
coverage.  Curiosity  and  tenacity  are 
musts.  We  offer  competitive  salary, 
401  (k)  and  excellent  benefits.  Send 
resume,  cover  letter  and  clips  to  Betsy 
Rice,  managing  city  editor,  American 
News,  Box  4430,  Aberdeen,  SD 
57402  or  E-mail  to: 

brice@aberdeennews.com 
Call  (800)  925-4100  ext  301 
for  more  information 


REPORTER  -  Amusement  Business,  a 
weekly  trade  that  covers  live  entertain¬ 
ment  from  concerts  to  carnivals,  is  seek¬ 
ing  a  business  writer  with  1-3  years 
experience,  preferably  on  a  daily  or 
wire  service,  to  cover  the  East  Coast/ 
Europe.  Travel  required.  NY-based. 
Good  benefits.  Part  of  a  multi-titled 
publisher.  Fax  resumes  with  salary 
requirements  to  (615)  321-2382.  EOE 


EDITORIAL 


PRESENTATIONS  WRITER 
MARKETING  RESEARCH 
DEPARTMENT 


The  Washington  Post  seeks  an  experi- 
I  enced  Presentations  Writer.  Required: 

copywriting  experience,  strong  ana- 
i  lyticol  skills,  familiarity  with  PowerPoint 
:  (Mac  and  IBM),  familiarity  with  media 
measurement  databases,  and  using  the 
i  Internet  and  other  on-line  resources. 


The  selected  candidate  will  generate 
custom  presentations  for  current  and 
prospective  advertisers.  This  will 
include  analyzing  Scarborough  and 
other  data  resources  and  consulting 
our  research  analysts  to  accurately 
represent  our  marketplace  to  our 
clients. 


If  your  background  includes  several  I 

years  of  writing  experience  and  ability  E 

to  generate  innovative  sales  pres-  I 

entations  under  deadline  pressure,  we  I 

would  like  to  hear  from  you.  Send  | 

resume  with  writing  samples  to:  I 

The  Washington  Post 
Person  nel/wrtr/tw 
1150  15th  Street  NW 
Washington,  DC  20071 

We  are  committed  to  diversity  in  the  I 

workplace  and  promote  a  drug-free 
environment 


RAISE  HELL 

Cityview,  a  five-year-old  venture  in  Des 
Moines,  is  looking  for  a  muckraking 
reporter  to  shake  up  a  conservative 
town  that's  just  starting  to  love  its 
alternative  paper.  We're  one  of  the  last 
of  the  independent  papers  around:  no 
corporate  hacks  telling  you  what  ta 
write  and  how  to  write  it.  Work  fast, 
write  fiercely,  kick  ass,  take  names. 
Our  legislature  is  possibly  the  dumbest 
in  the  nation,  the  city  thinks  building  a 
downtown  mall  is  progress.  We're  ripe 
for  the  picking.  Job  opening  Jan.  1 . 
Send  clips,  resume,  cover  letter  to  Jen¬ 
nifer  Wilson,  managing  editor, 
Cityview,  100  4th  Street,  Des  Moines, 
lA  50309.  editor@bpcdm.com 

REPORTER  -  10,000  circulation  North 
Carolina  daily  seeks  writer  to  cover 
police  beat.  45  minutes  from  Raleigh. 
30  minutes  from  Durham.  Competitive 
pay,  good  benefits,  good  working 
atmosphere.  Send  resume  to  Arthur  O. 
Murray,  editor.  The  Daily  Dispatch, 
P.O.  Box  908,  Henderson,  NC  27536. 


REPORTER,  ONUNE  BUSINESS 
dbusiness.com  offers  excellent  oppor¬ 
tunity,  competitive  compensation  plus 
equity,  for  Web-sowy,  full-time  busi¬ 
ness  journalists.  Hiring  in  10-t-  local 
markets  including  DC,  Boston,  LA  and 
Texas.  Visit  our  site: 

www.dbusiness.com  and  then  send 
E-mail  to  dbnews@dbusiness.com 
for  more  information 


I  REPORTER:  The  Gainesville  Sun,  a 
I  56,000-circulation  New  York  Times 
i  regional  daily,  seeks  an  experienced 
,  reporter  for  one  of  its  top  beats.  We're 
looking  for  a  gifted  writer  who's  skilled 
;  at  using  the  Web,  spreadsheets  and 
other  tools  to  add  enterprise  to  dailies 
and  projects.  Send  resume,  references 
and  clips  to  Matt  Reed,  metro  editor, 
j  The  Gainesville  Sun,  P.O.  Box 
i  1 471 47,  Gainesville,  FL  3261 4-71 47. 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

A  great  newspaper  for  a  very  large 
state. 

The  Casper  Star-Tribune,  Wyoming's 
only  state-wide  newspaper,  seeks  a 
reporter  to  cover  city  government.  The 
city  reporter  is  the  cornerstone  of  a  10- 
member  city  desk  on  vdiich  all  beats 
oveHap.  Ours  is  an  innovative,  highly 
collaborative  environment  in  wfiicn 
your  ideas  count.  We  work  hard  and 
hove  fun. 

Situated  in  central  Wyoming  where  the 
mountains  and  plains  meet,  Casper 
and  its  economy  are  changing.  Local 
business  and  the  city  are  wonring  to 
diversify  the  economy.  The  city  reporter 
will  track  those  efforts  and  their  effects. 

One  year  of  work  at  a  daily  newspa¬ 
per  is  expected.  Send  clips/resume  to 
Stephen  Busemeyer,  city  editor,  Casper 
Star-Tribune,  P.O.  Box  80,  Casper, 
WY  82602. _ 

REPORTER 

The  Chicago  Daily  Law  Bulletin,  an 
afternoon  paper  for  the  Illinois  legal  com¬ 
munity  seeks  a  reporter  who  can  write 
insightfully  about  the  low  and  related 
institutions.  The  newspaper,  directed 
by  veterans  of  major  metros,  values 
enterprise  and  the  ability  to  take  the 
comprehensive  view  of  law  as  it  is 
made  and  interpreted.  Candidates 
should  have  one  or  more  years  of 
experience  on  a  daily  newspaper,  at 
least  some  of  which  involved  covering 
the  courts.  Send  resume  and  clips  to 
Bernard  M.  Judge,  Vice  President  and 
Editor,  Chicago  Daily  Law  Bulletin, 
415  N.  State  Street,  Chicago,  IL 
60610. 


REPORTER 

The  Town  Talk  in  Alexandria,  LA  seeks 
a  talented  reporter  with  1  -3  years 
experience.  Degree  in  Journalism  or 
English  required.  Full-time;  40  hours 
per  week.  May  include  evenings  and 
weekends.  Please  send  resume  and 
work  samples  to  Joy  Williford,  The 
Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 
personnel@thetowntalk.com 
EOE  Drug-free  workplace 


REPORTER 

The  Watertown  (NY)  Daily  Times,  a 
38,000  circulation  paper  near  Lake 
Ontario,  has  an  opening  for  a  general 
assignment  reporter.  Applicants  must 
hove  a  B.A.  degree  and  internships  or 
reporting  experience.  Send  resume  to 
Bob  Gorman,  AME,  Watertown  Daily 
Times,  260  Washington  Street, 
Watertown,  NY  1 3601 . 

SPORTS  EDITOR  -  10,000  circulation 
North  Carolina  daily  seeks  leader  (or 
two-person  department.  Five  high 
schools  in  coverage  area.  Editor  will 
plan  coverage  ancTdirect  daily  produc¬ 
tion  of  section,  supervise  full-time 
sportswriter  and  stringers.  QuarkXPress 
a  plus.  45  minutes  rrom  Raleigh,  30 
minutes  from  Durham.  Competitive 
pay,  good  benefits,  good  working 
atrnosphere.  Send  resume  to  Arthur  O. 
Murray,  editor.  The  Daily  Dispatch, 
P.O.  Box  908,  Henderson,  NC  27536. 


_ EDITORIAL _ 

SENIOR  REPORTERS 
Co-Star  Group,  Inc.  is  currently  seek¬ 
ing  Senior  Reporters  to  join  our  staff  in 
our  Los  Angeles,  AAanhottan  and  Chi¬ 
cago  offices.  As  Reporters,  they  will 
draft  daily  regional  news,  features  and 
analysis  stories  relating  to  the  com¬ 
mercial  real  estate  Industry  for  Internet 
publication.  Requirements  include:  2+ 
years  of  journalism  experience  in  the 
commercial  real  estate  industry  as  well 
as  solid  writing  and  editing  skills  and  a 
proficiency  with  MS  FrontPage.  Travel 
is  less  than  25%.  E-mail  or  fax  replies: 
chushon@costargroup.com 

Fox  (8CX))  627-4788 


SPORTS  EDITOR 

The  News  &  Observer  of  Raleigh,  NC, 
is  looking  for  an  editor  to  lead  our 
sports  coverage  into  the  new  century. 
We're  looking  for  an  aggressive  editor 
who  has  proven  ability  in  reporting 
and  directing  reporting  of  the  news 
and,  importantly,  the  stories  behind  the 
news.  Our  preferred  candidate  will 
have  at  least  five  years  of  reporting 
experience  and  at  least  five  years  of 
management  experience,  part  of  which 
1  includes  supervising  other  editors.  Our 
sports  staff  has  won  the  APSE  Triple 
Crown  the  past  three  years,  but  we 
don't  believe  in  resting  on  our  laurels. 
Like  every  section  of  our  newspaper. 
Sports  continually  looks  for  ways  to 
excel  and  to  serve  our  readers  better. 
That's  the  spirit  we  want  in  our  new 
sports  editor.  Contact  Mike  Yopp, 
deputy  managing  editor.  The  News  & 
Observer,  P.O.  Box  191,  Raleigh,  NC 
27602,  or  by  E-mail  at: 
j  yopp@nanclo.com 


SPORTS  EDITOR  in  Big  10  Community 

The  Ann  Arbor  News  is  looking  for  a 
sports  editor  who  knows  how  to  pursue 
hard  news  and  develop  stories  off  the 
playing  fields.  Successful  candidates 
shcxjid  be  team  players  with  excellent 
leadership,  organizational  skills  and 
an  ability  to  generate  creative  stories. 
Our  staff  covers  the  University  of 
Michigan,  Eastern  Michigan  University, 
preps  and  community  recreation. 
Management  experience  required. 
Send  resume  and  cover  letter  to  Ed 
Petykiewicz,  editor.  The  Ann  Arbor 
News,  340  E.  Huron,  Ann  Arbor,  Ml 
48104.  The  News  is  an  equal  oppor¬ 
tunity  employer. 


I  SPORTS  JOURNAUST 

I  The  Star  Press,  a  38,000  circulation 
I  AM  daily,  seeks  sports  journalist  with 
j  at  least  3  years  management,  design 
and  desk  experience  to  fill  sports 
reporter's  position  with  opportunity  for 
rapid  advancement  on  5-person  staff. 
Long  hours,  weekend  shifts  required. 
Pay,  benefits  are  good.  We  produce  a 
Central  Newspapers  product  emphasiz¬ 
ing  Ball  State,  local  news.  Send 
resume,  clips  to  Scott  Underwood, 
sports  editor.  The  Star  Press,  345  S. 
High  Street,  Muncie,  IN  47305. 


!  _ EDITORIAL _ 

I  SPORTS  WRITER  -  10,000  circulation 
North  Carolina  daily  seeks  writer  to 
cover  high  school  boys  and  girls 
sports.  Five  schools  in  coverage  area. 
45  minutes  from  Durham.  Duties 
include  pagination.  QuarkXPress  a 
plus.  Competitive  pay,  good  benefits, 
good  working  atmosphere.  Send 
resume  to  Arthur  O.  Murray,  editor; 
The  Daily  Dispatch,  P.O.  Box  908;  Hen¬ 
derson,  NC  27536. 


STATE  CAPITAL  REPORTER 
The  Mobile  (AL)  Register  -  a  100,000-t- 
prize  winning  Newhouse  newspaper 
on  Alabama's  beautiful  Gulf  Coast  -  is 
I  looking  for  a  second  reporter  for  our 
Capital  bureau  in  Mont^mery,  cover¬ 
ing  state  government,  politics  and 
power-players.  We're  known  for  hard- 
nosed  enterprise,  energetic  beat  cov¬ 
erage  and  bold  projects.  Send  resume, 
clips  and  cover  letter  to  Dewey  English, 
ME,  Mobile  Register,  P.O.  Box  2488, 
Mobile,  AL  36652. 


j  SUNDAY  EDITOR 

I  The  New  Hampshire  Sunday  News,  the 
I  state's  largest  newspaper,  seeks  a 
I  leader  who  knows  how  to  win  new 
i  readers  by  making  a  solid  team  even 
better.  Hard  news  experience  is  essen¬ 
tial,  as  is  the  ability  to  make  every 
aspect  of  a  good  newspaper  better. 
Clips  and  resume  to  Patti  Kallander, 
Human  Resources,  The  Union  Leader, 
Box  9555,  Manchester,  NH  03108. 

!  Whotever  course  you  have  chosen  for 
I  yourself,  it  will  not  be  a  chore  but  an 
i  adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving.,  .if  your  sights  are 
:  set  far  above  the  merely  secure  and 
mediocre 

David  Samoff 

EDITORIAL 


_ EDITORIAL _ 

THE  DENVER  POST  has  an  opening  in 
Business  News.  We're  looking  for 
someone  with  a  consumer  and 
investigative  bent  to  cover  financial 
issues  -  everything  from  mutual  funds 
to  the  SEC  -  and  international  business 
for  Colorado's  largest  newspaper,  with 
more  than  half  a  million  Sunday 
circulation.  The  successful  applicant 
will  have  a  business  reporting  back¬ 
ground  and  skill  in  explaining  complex 
issues  to  the  average  reader. 

Send  resume  and  photocopies  of  clips 
that  show  both  reporting  and  writing 
ability  to: 

Business  Editor,  Dan  Meyers 
The  Denver  Post 
1 560  Broadway 
Denver,  CO  80202 
E-mail  dmeyers@clenverpost.com 


THE  GAINESVILLE  (FL)  SUN,  a 
56,000-circulation  New  York  Times 
Regional  Newspaper  daily  recently 
named  one  or  the  World's  Best 
Designed  Newspapers  by  the  Society 
for  News  Design,  has  an  opening  (or  a 
page  designer/copy  editor.  Candi¬ 
dates  must  be  energetic  and  creative 
and  be  equally  versed  in  the  elements 
of  design  and  AP  style.  Two  years  of 
editing  and  design  experience  pre¬ 
ferred.  Working  knowledge  of 
Photoshop,  Illustrator,  QuarkXPress  or 
other  design  programs  a  plus.  Macin¬ 
tosh  proficient,  ^d  cover  letter  and 
resume  to  Sean  McCrory,  news  editor. 
The  Gainesville  Sun,  P.O.  Box 
147147,  Gainesville,  FL  32614-7147. 
Fox  (352)  338-3128  or  E-mail: 
mccrors@gvillesun.com 

EDITORIAL 


Phoenix 

dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  wwwLnewtimes.com. 
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HELP  WANTED 

_ EDITORIAL _ 

THE  NORTHERN  VIRGINIA  DAILY, 
Virginia's  mosf  honored  small  doily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  is  seeking  a  page 
designer.  Position,  designing  news  and 
feature  pages  for  daily  newspaper, 
allows  for  creativity  in  o  growing 
newsroom.  Send  resumes  and  samples 
of  work  to  Pam  Bell,  human  resources 
director,  P.O.  Box  69,  Strasburg,  VA 
22657  or  (ax  (540)  465-9388. _ 

THE  NOVEMBER  13  ISSUE  of  Editor  & 
Publisher's  Career  Guide  for  entry  level 
and  early  experienced  candidates  will 
be  available  in  print  and  on  our 
Website.  Advertisers  reach  students  at 
colleges  and  universities  with  journal¬ 
ism,  business  and  publishing  pro¬ 
grams.  Jobseekers  find  help  wanted 
ads,  job  search  tips,  internships, 
inspiration  and  more!  Contact: 

Hazel  Preuss  (212)  675-4380  Ext  171 
_ hazelp@mediainfo.com _ 

THE  TEXARKANA  GAZEHE,  32,000 
daily/35,000  Sunday,  Zone  6  ,  is  seek¬ 
ing  a  reporter  and  a  copy  editor.  Col¬ 
lege  or  some  professional  experience. 
Send  resumes  and  work  samples  to 
Anna  Johnson,  Texarkana  Gazette, 
P.O.  Box  621 ,  Texarkana,  TX  75504. 
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i  THE  RUTLAND  HERALD,  the  state 
I  newspaper  of  mid-Vermont,  has  an  1 
opening  for  an  experienced  reporter.  | 
This  is  an  excellent  opportunity  to  join  i 
an  independent  newspaper  with  a  1 
highly  regarded  reputation  for  strong  i 
^  state-wide  and  local  news  coverage. 

!  REPORTER  -  Southern  Vermont  -  Our 
i  aword  winning  Southern  Vermont  j 
1  Bureau  is  looking  for  a  reporter  to  help  , 
cover  the  southern  region  of  Vermont. 

I  The  competition  is  lively.  Write  news, 
features  and  regional  stories.  Rewrite  I 
I  big-picture  stories  for  page  one.  Send 
resume  and  clips  to  Susan  Smallheer,  , 
I  bureau  chief,  Rutland  Herald,  Southern 
!  Vermont  Bureau,  56  Main  Street,  Suite  | 
I  202,  Rutland,  VT  051 56.  ! 

'  Desirable  environment  in  the  office  and 
i  outside.  Health,  dental,  eye  coverage 
.  included  in  benefits  package. 

!  THE  WINSTON-SALEM  JOURNAL,  a 
Media  General  daily  newspaper  pub¬ 
lished  in  Northwest  North  Carolina, 
seeks  an  enterprising  business  reporter 
to  cover  technology  and  transportation. 

At  least  two  years  of  experience  pre¬ 
ferred.  Send  resume  and  clips  to; 

Rob  Douthif 
P.O.  Box  3159 

I  Winston-Salem,  NC  27102 
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Discover  the  difference 
YOU  can  make  in  a 
child's  life... 
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hospital 
for  children 


Children’s  Editor 


The  Nemours  Foundation  Center  (or  Children's  Heollh  Medio  seeks  a  highly  creative, 
enthusiastic,  and  experienced  Children's  Editor  to  serve  as  key  editor  lor  content  in 
tie  Kids'  oreo  (oges  8-1 2|  ol  aworclwining  KidsHealth.org.  Editor  will  be  responsible 
for  supervising  freelance  writers;  creating  ^iled  artide  descriptions;  subslontive 
copywiting;  coordinating  medicol  review  process,  research,  writing;  ond  assisting  in 
design  process 

Undergroduate  degree  in  English,  journalism  or  reloted  field  retired.  Must  possess 
4i  vears  proven  experience  in  writing  ond  editing  content  lor  ctiildren.  Exp^ence  in 
Web  publishing  a  plus.  Excellent  conceptualization,  or^izotional,  ond 
interpersonal  skills  a  must.  Healthcare  background  o  plus. 

This  position  is  located  on  the  beautiful  compus  of  the  Allred  I.  duPont  Hofflital  for 
Children  in  Wilmington,  Delawore  -  just  minutes  from  downtown  Philodeipnia,  PA. 
Interested  candidates  should  send,  lax,  or  email  cover  letter,  resume,  samples,  and 
salary  requirements  to  Mara  Gorman,  Managing  Editor,  Nemours  Center 
for  Chiiaren's  Health  Media,  P.O.  Box  269,  Wiimin^n,  DE  198M. 

Fox:  302*651 '4077  (no  phone  calls,  please).  E'mail: 
mgorman@kidshealm.org 

For  more  information  about  the 
Alfred  I.  duPont  Hospital  for 
Children  and  our  employment 
opportunities,  visit  our  Web  site;; 

www.KidsHealth.org! 


ALFRED  I. 


duPont 

HOSPITAL  FOR  CHILDREN 
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THE  SUN  HERALD 
BUSINESS  REPORTER 
The  Sun  Herald  in  Biloxi,  MS,  a  Knight 
Ridder  newspaper  with  a  daily  circula¬ 
tion  of  55,000,  seeks  an  experienced, 
aggressive  business  reporter  for  a 
high-profile  beat  that  involves  covering 
the  rapidly  expanding  casino  industry 
at  the  local,  state  and  national  levels. 
While  1 1  Mississippi  Ccxist  casinos  are 
the  priority,  a  key  aspect  is  staying 
abreast  of  what's  happening  in  Wash¬ 
ington  and  board  rooms  of  Las  Vegas, 
places  where  many  decisions  that 
affect  this  market  are  made.  At  least 
five  years  of  daily  newspaper  reporting 
is  required;  experience  covering  casino 
industry  and  public  companies  is  a 
plus.  Send  resume  and  clips  to: 

John  Porretto,  Business  Editor 
The  Sun  Herald 
P.O.  Box  4567 
Biloxi,  MS  39535 


TIRED  OF  CHASING  fire  engines? 
Bored  with  the  village  board?  Limited 
by  stories  the  size  of  matchbook  cov¬ 
ers?  Eager  to  write  creative  features 
and  in-depth  stories  about  law  and  the 
courts?  Chicago  Lawyer,  an  award¬ 
winning  monthly  magazine,  seeks  a 
staff  writer  who  can  turn  a  phrase, 
question  a  judge,  decipher  the  law  and 
handle  complex  topics.  Heavy-duty 
daily  experience  preferred.  Fax  (312) 
664-4255  or  mail  resume  and  clips 
that  show  depth  and  breadth  of  cov¬ 
erage,  creativity,  organization  and 
intelligence  to  Donna  Gill,  managing 
editor,  415  N.  State  Street,  Chicago,  IL 
60610. 


WE  ARE  LOOKING  for  a  dynamic, 
bright  and  energetic  person  to  serve  as 
editor  for  our  alternative  weekly  news¬ 
paper  in  the  heart  of  the  thriving  Los 
Angeles  market. 

You  need  to  be  a  top-notch  journalist 
with  a  reporter's  sense  of  what  matters, 
an  artist's  sense  of  what's  interesting 
and  a  passion  for  community  involve¬ 
ment. 

Can  you  tell  the  story  like  no  one  else 
and  get  our  team  of  reporters  inspired 
to  do  the  same? 

The  successful  candidate  must  have  5 
years  of  experience  as  an  editor  and  a 
reporter,  preferably  at  both 
mainstream  and  alternative  pub¬ 
lications.  The  salary  range  is  $35,(XX) 
to  $40,000.  Send  resume  to  Box 
08955,  Editor  &  Publisher. 


WE'RE  LOOKING  FOR  a  newshound 
who  has  the  ability  to  lead,  and  some 
team  players  who  are  willing  to  follow 
and  learn.  We  are  a  Cleveland-area 
32,000-circulation  daily  in  need  of  a 
news  editor  to  take  charge  of  a  copy 
desk  that  is  expanding  for  our  new 
pagination  system,  we  also  want  some 
creative  copy  editors  vdio  love  putting 
words  and  images  together  and 
appreciate  the  guidance  of  a  veteran 
news  person.  Those  interested  in  either 
position  should  send  a  cover  letter, 
resume  and  clips  to  Managing  Editor, 
The  Chronicle-Telegram,  225  East 
Avenue,  Elyria,  OH  44035. 


i _ EDITORIAL _ 

!  WEB  EDITOR 

j  The  new-media  joint  venture  of  Dow 
I  Jones  and  Reuters  is  expanding  its 
Web-focused  editorial  team  in  exciting 
new  office  space  on  its  suburban  Prin¬ 
ceton,  NJ  campus.  New  positions  are 
being  added  to  edit  and  write  reviews 
of  business  Web  sites. 

Qualifications  include  a  background  in 
journalism  with  at  least  2  years  of  edit¬ 
ing  experience  for  online  or  print  and 
a  knowledge  of  business  news.  The 
candidate  must  be  Internet  Savvy,  be 
;  proficient  in  Microsoft  Office,  and 
I  possess  strong  copy-editing  skills  and 
the  ability  to  write  an  informative,  yet 
witty  lead.  Language  skills  are  a  plus. 

The  responses  should  be  directed  to: 
Charles  Berruti 
Dow  Jones  &  Company 
P.O.  Box  300 

.  Princeton,  NJ  08543-0300 

'  JobCodeCB/GF87312 

charles.berruti@dowjones.com 
,  Fax  (609)  452-3448 


WRITER 

The  Savannah  College  of  Art  and 
Design  seeks  a  writer  for  its  Pub¬ 
lications  Department.  Excellent  feature 
writing,  editing  and  proofreading  skills 
required.  Web  writing  experience  a 
plus.  Bachelor's  degree,  publication 
experience  and  knovdedge  of  AP  style 
required,  as  well  as  ability  to  work 
effectively  with  a  creative  team  of 
designers  and  photographers  to  meet 
deadlines. 


To  apply,  please  send  a  cover  letter, 
resume,  and  three  references  to  Human 
Resources,  Savannah  College  of  Art 
and  Design,  P.O.  Box  3146,  Savan¬ 
nah,  GA  31402,  or  fax  to  (912)  525- 
5222,  or  E-mail  to  scadhr@scad.edu 


The  Savannah  College  of  Art  And 
Design  is  a  private,  non-profit,  co¬ 
educational,  accredited  institution  of 
higher  education  that  confers 
Bachelor's  and  Master's  degrees  in  18 
majors.  The  college  does  not  dis¬ 
criminate  on  the  basis  of  race,  color, 
national  or  ethnic  origin,  religion,  age, 
sex,  handicap,  or  marital  status. 
Women  and  minorities  are 
encouraged  to  apply.  AA/EOE 


CUSSIFIED 
ADVERTISING 
I  DEADLINES 

In-Column 

Advertisements 

'  Tuesday  noon  (EST)  for 
following  Saturday  issue 

Classifled  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 
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LOOKING  FOR  COUEGE  STUDENTS 
AND  GRADUATES  interested  in  a 
career  in  the  news  industry, ..The 
November  1 3  issue  of  E&P's  career 
guide  is  designed  for  you!  It  includes: 
help  wanted  ads  for  entry  level  and 
early  experienced  candidates,  job 
market  stories,  inspiration,  tips  to 
improve  your  opportunity  AND  you 
can  showcase  your  own  talents  with  a 
Positions  Wanted  ad.  For  more 
informotion  contact: 

Michele  Appello 
(212)675-4380  xl73 


©Bell  Atlantic 


ENTRY  LEVEL 
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TAKE  YOUR  CAREER  to  Florida's 
spectacular  Gulf  Coast,  and  join  a  fast¬ 
growing,  competitive  newspaper. 
Open  positions  at  the  Bradenton 
Flerald,  a  Knight  Ridder  newspaper, 
include: 


In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


EDUCATION  REPORTER:  Experienced 
reporter  sought  for  this  high-profile  writ¬ 
ing  position  as  the  state  of  Florida  and 
Manatee  County  face  tremendous 
change  and  growth  in  our  schools. 
Beat  requires  analytical  skills  as  well  as 
creative  classroom  thinking  for  daily 
and  Sunday  trend  stories.  Candidates 
must  have  2-5  years  of  experience  os 
reporters  for  a  daily  newspaper  or 
trade  publication. 

NIGHT  METRO  EDITOR:  Seeking  assis¬ 
tant  editor  who  loves  breaking  news 
and  working  with  reporters  on 
deadline.  The  editor  will  work  closely 
with  the  metro  and  law  enforcement 
reporters,  as  well  as  the  news  desk,  to 
produce  a  strong,  timely  report.  One  to 
three  years  of  experience  is  preferred, 
but  will  consider  reporters  ready  to 
make  the  transition  to  the  metro  desk. 
BUSINESS  REPORTER:  This  reporter 
has  a  key  beat  in  the  Bradenton 
Herald's  competitive  beachfront  com¬ 
munity:  tourism  and  retail  business 
news.  Required  experience:  1-3  years 
daily  newspaper  reporting.  Contact 
Business  Editor  Paul  Carty. 

BUSINESS  NEWS  EDITOR:  Qualified 
applicants  will  hove  strong  language, 
interpersonal  and  pagination  skills, 
and  the  ability  to  improve  content  while 
meeting  deadlines.  Candidates  should 
be  able  to  collaborate  with  staff  mem¬ 
bers  and  news  sources,  and  take  pro¬ 
jects  through  to  completion  with 
minimal  supervision.  The  successful 
applicant  will  hove  at  least  two  years 
of  relevant  experience  with  a  daily 
newspaper.  Contact  Business  Editor 
Paul  V.  Carty. 


FEUOWSHIPS 


CONGRESSIONAL  FELLOWSHIP 
PROGRAM 

American  Political  Science  Association 
1 527  New  Hampshire  Ave,  NW 
Washington,  DC  20036 
(202)483-2512 


EDITORIAL 


EDITORIAL 


WANT  TO  COVER  a  new  beat? 
INTERESTED  in  a  fellowship  with  a 
S35,000  stipend?  Then  you  should 
apply  to  the  American  Political  Science 
Association's  Congressional  Fellowship 
Program.  Journalists,  together  with 
political  scientists  and  federal/foreign 
service  executives  learn  in-depth  and 
up-close  about  the  functioning  of  Con¬ 
gress.  The  Congressional  Fellowship 
Program  is  a  10-month  long  program 
that  lasts  from  November  until  August, 
and  begins  with  a  month-long  orienta¬ 
tion  program  which  includes  daily 
seminars  with  persons  involved  with 
Congress.  During  the  following  nine 
months,  the  program  moves  into  Con¬ 
gressional  office  assignments  where 
CFP  fellows  engage  in  drafting  legisla¬ 
tion,  speeches,  and  letters,  attending 
seminar  series  throughout  the  pro¬ 
gram,  making  a  district  trip,  a  U.S.- 
Canada  exchange,  and  a  seminar  in 
Annapolis  with  Maryland's  state 
officials. 

All  that  is  necessary  for  eligibility  is  a 
Bachelor's  degree  and  at  least  two 
years'  full-time  professional  reporting 
or  editing  experience  at  a  newspaper, 
magazine,  rodio,  or  television  station. 
For  more  information,  contact  the 
above  address,  phone  number.  E-mail 
us  at  cfp@apsanet.org  or  visit  our  web 
site  at  http://www.apsanet.org 
Deadline  to  apply  is  December  1 . 


Being  in  the  right  place  at  the  right  time  makes  all  the  difTerence 
in  the  world.  ^11  Atlantic  Directoiy  Group,  a  division  of  Bell 
Atlantic,  is  the  worlds  largest  publisher  of  Yellow  Pages 
dlrectorles.This  is  the  right  place  and  time  for  you  to  excel  in  these 
exciting  opportunities  located  in  our  Middleton,  MA  location. 

Reporter/Editor 

In  this  challenging  role,  you  will  serve  as  editor  of  an  award¬ 
winning  monthly  employee  newsletter  and  work  on  additional 
writing  assignments  within  the  Corporate  Communications  and 
Public  Affairs  team.  Principal  responsibilities  Include  developing 
news  budgets,  researching  and  writing  news  and  feature  stoiies, 
assigning  photographers,  overseeing  production  and  managing  the 
budget.  To  qualify  for  this  creative  position,  candidates  should 
have  a  bachelor's  degree  in  Journalism  ^ 

(or  equivalent  ejqierience).  outstanding  .  f?  a3I  rri  ^ 

writir^  reporting,  org^iizational  and  K  ^  A 

interpersonal  skills,  alor^  with  3-5 
years  of  daily  writing  experience. 

The  ability  to  Wng  solid  writing 
arxi  creative  ideas  to  a  corporate 
environment  is  essential. 


Send  resume,  work  samples  and 
references  to  Joan  Krouter,  executive 
editor,  Bradenton  Herald,  P.O.  Box 
921,  Bradenton,  FL  34206.  Send  E- 
mail  to  jkrauter@bradenton.com 


ENTRY  LEVEL 


GRAPHICS  DESIGNER 
Colorful  and  lively  100,000  daily  in 
Yale's  hometown  seeks  dynamic 
innovative  entry  level  graphics 
designer  to  work  with  2  associates  on 
graphics  presentation.  Computer  and 
design  skills  needed.  Minorities 
encouraged  to  apply.  Letter,  resume,  3 
samples  of  your  work  to  Jack  Kramer, 
editor.  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 


INFORMATION  SYSTEMS 


We  offer  a  competitive  salary  and  ' 
an  excellent  benehts  package 

comparable  to  an  industry  leader.  Interested  in  being  in  the  right 
place  at  the  right  time?  Please  forward  your  resume,  indicating  salary 
history  and  D^t.  KD/EP,  hy  Frldsy,  Oct  15,  to:  e-mail; 
jobcenter@bigyeilow.com;  Fax:  978-762-1285,  Bell  Atlantic 
Directory  Croup,  35  Village  Rd.,  Middleton,  MA  01949. 
RESUMES  ONLY,  NO  PHONE  CALLS  PLEASE.  Bell 
Atlantic  is  an  Affirmative  Action/Equal  Opportunity  Employer. 


IMMEDIATE  OPENING 


The  New  England  cluster  of  a  growing 
NYSE  listed  publishing  company  has 
an  immediate  opening  (or  a  network 
engineer.  Ideal  cancfidate  will  have 
three  years  experience  and  be  con¬ 
versant  with  network  for  Novell  and/or 
NT  environment,  supporting  publishing 
and  business  applications.  Self- 
motivated,  with  proven  analytical/ 
problem  solving  skills.  Must  be  willing 
to  travel,  and  work  overtime  as 
necessary.  Attractive  compensation 
package  including  401  (k).  Excellent 
opportunities  for  advancement.  Fax 
resume  with  salary  requirements  to 
John  Shields,  (508)  676-2588  The  Herald 
News,  Fall  River,  MA  02722. 


lAAMEDIATE  OPENING  FOR  entry-level 
semi-weekly  reporter  on  award¬ 
winning  Texas  Gulf  Coast  newspaper. 
J-degree  preferred.  Macintosh,  QuarkX¬ 
Press  and  photography  experience 
helpful.  Fax  letter  of  application, 
resume,  clips,  references  to  Christopher 
Barbee,  (409)  543-0097;  or  moil  to  El 
Campo  Leader-News,  P.O.  Box  1 1 80, 
El  Campo,  TX  77437. 

Phone  (409)  543-3363 


Directory  Group 
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HELP  WANTED 

INFORMATION  SYSTEMS 

Sll  DEVELOPER  -  CNT  Corp.,  a  sub¬ 
sidiary  of  Central  Newspapers,  Inc., 
located  in  Phoenix,  Arizona  is  seeking 
a  team-oriented  individual  with  Sll 
classified  systems  experience.  Experi¬ 
ence  with  Sll  CZAR  a  plus.  Working 
knowledge  of  Sybase  database  devel¬ 
opment  and  client/server  applications 
development,  implementation  and  sup¬ 
port  preferred.  This  position  requires 
excellent  analytical,  interpersonal, 
leadership,  oral  and  written  communi¬ 
cation  skills.  The  successful  candidate 
will  be  customer  service  oriented  and 
able  to  work  flexible  hours.  A 
Bachelor's  degree  or  equivalent  train¬ 
ing/experience  and  2  years  Sll  experi¬ 
ence  in  application  and  technology 
development  and  support  is  required. 
CNT  offers  an  attractive  benefits 
package  including  medical,  dental, 
vision  coverage,  pension  plan  and 
401  (k). 

Interested  candidates  should  submit  a 
resume  by  fax  to  (602)  444-8695  or 
by  E-mail  to  ITX5BS@PNI.COM 
All  resumes  should  be  included  in  the 
body  of  the  E-mail;  we  do  not  accept 
attachments.  EOE 

VICE  PRESIDENT 
INFORMATION  TECHNOLOGY 

The  New  York  Times  Regional  News¬ 
paper  Group  located  in  Atlanta, 
Georgia  currently  has  an  opening  for 
a  Vice  President  of  Information 
Technology.  We  are  looking  for  an 
individual  with  10  plus  years  of  expe¬ 
rience  in  the  technology  field  with  at 
least  5  years  of  management  experi¬ 
ence.  Newspaper  systems  experience 
is  a  plus  but  nat  mandatory.  The  ideal 
candidate  should  have  excellent  project 
management  skills  along  with  the 
ability  to  provide  leadership,  direction 
and  support  to  all  members  of  the  IT 
staff  and  the  user  community.  Candi¬ 
dates  should  hove  technical  knovrledge 
and  expertise  in  the  following  areas: 
Networks  and  related  technologies; 
telecommunications;  UNIX,  Windows 
NT  Operating  Environment,  Novell; 
Relational  Databases;  and  Citrix. 

The  successful  candidate  should  also 
possess  exceptional  interpersonal  and 
communication  skills  to  operate 
effectively  in  o  team  environment  ond 
the  ability  to  maintain  excellent  work¬ 
ing  relationships  with  a  diverse 
audience. 

We  offer  a  great  work  environment, 
excellent  benefits,  and  growth  poten¬ 
tial.  Qualified  applicants  should  send 
resume  with  salary  requirements  to: 

Otis  S.  McCollum 
VP  Human  Resources 
The  New  York  Times 

Regional  Newspaper  Group 
3414  Peachtree  Road  NE,  Suite  1 100 
Atlanta,  GA  30326 


_ MAILROOM _ 

MAILROOM  FOREMAN 
Excellent  opportunity  at  growing  AM  in 
New  York's  beautiful  Hudson  Valley. 
Excellent  equipment,  great  working  con¬ 
ditions.  We  need  a  strong,  hard¬ 
working  manager/leader  to  puli  it  ail 
together.  Send  resume  to: 

Ira  Fusfeld,  Publisher 
Daily  Freeman 
79-97  Hurley  Avenue 
Kingston,  NY  12401 
(No  phone  calls,  please) 

THE  JOURNAL  TIMES,  Lee  Enterprise 
newspaper,  has  an  immediate  opening 
for  an  ASSISTANT  PACKAGING  CEN¬ 
TER  SUPERVISOR.  As  the  individual 
selected  for  this  position,  you  will  be 
responsible  for  leading,  directing,  and 
supervising  packaging  center  opera¬ 
tions. 

Solid  leadership,  interpersonal,  com¬ 
munication,  organization,  decision 
making,  and  mechanical  skills  are 
required,  as  is  the  ability  to  effectively 
promote  quality  assurance  and 
customer  service  fulfillment  in  a 
deadline  oriented  environment.  Pre¬ 
vious  experience  a  plus  but  not 
required. 

We  offer  a  very  competitive  salary  with 
excellent  benefits  and  401  (k)  plan. 

The  Journal  Times/HR 
212  Fourth  Street 
Racine,  Wl  53403 


! _ NEW  MEDIA _ 

I  INTERNET  DIREOGR 

THE  WASHINGTON  TIMES  seeks  a 
i  Web-sawy  senior-level  manager  to 
I  head  our  Internet  operations. 

I  Responsibilities  include  strategic  plan- 
1  ning  and  doily  business  operation  of 
'  award-winning  news  and  information 
j  site.  Will  be  responsible  for  business 
I  growth  and  development  including 
i  new  products  and  functions,  advertis¬ 
ing  sales  and  marketing.  Excellent 
i  salary  and  benefits.  Contact  Ted 
]  Agres,  deputy  managing  editor.  The 
Washington  Times,  3600  New  York 
Ave.  NE,  Washington,  DC  20002. 


j  ONUNE  PRODUCER:  PilotOnline.com 
I  seeks  an  experienced  Web  journalist  to 
j  join  one  of  the  nation's  best  local  news 
sites  (rated  by  Forbes  magazine  and 
Media  AAetrix).  Yes,  we'd  like  a  strong 
I  editor  who  delights  in  crisp  headlines 
and  enticing  design  as  you  package 
,  the  best  of  each  day's  paper.  We'd 
I  also  like  someone  who  enjoys  the  rush 
I  of  breaking  news,  the  real-people  con- 
j  nection  of  online  discussions,  and  the 
I  gee-vdiiz  appeal  of  audio,  video  and 
j  interactivity.  If  you're  a  Web-sawy 
>  generalist  who  wants  to  make  a  dif- 
I  ference  at  one  of  the  nation's  best  local 
newspapers  (in  a  terrific  town  on  the 
■  Virginia  seashore),  send  your  resume 
I  to  pilotjobs@pilotonline.com  Night  or 
I  weekend  work  may  be  required. 


PHOTOGRAPHY _ 

PHOTOGRAPHY  MANAGER 
The  Columbia  Daily  Tribune  has  an 
immediate  opening  tor  manager  of  its 
four-person,  all-digital  photography 
department,  which  is  responsible  for 
both  editorial  and  advertising  images. 
Applicant  must  be  technology-oriented, 
organized  and  able  to  work  closely 
with  other  departments.  Successful 
applicant  will  have  leadership  ability, 
experience  in  daily  journalism  and  a 
portfolio  that  demonstrates  excellence. 
Send  resume  and  portfolio  to  Jim 
Robertson,  managing  editor,  Columbia 
Daily  Tribune,  P.O.  Box  798,  Col¬ 
umbia,  MO  65201 . 

THE  WATERTOWN  DAILY  TIMES,  a 
40,(X)0  circulation  daily  covering  the 
northwest  region  of  New  York  State  is 
accepting  applications  for  a  full  time 
staff  photographer.  Candidate  should 
be  a  motivated  self  starter  with  working 
knowledge  of  Mac  based  computers 
and  photoshop  and  the  ability  to  grow 
within  a  talented  photo  team.  Recent 
grads  are  encouraged  to  apply.  Send 
your  10  best  images  to  Norm  Johnson, 
Photo/Graphics  Editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  13601.  Phone 
calls  ok  to  (315)  782-1000  x220  or 
E-mail  njohnsto@wdt.net 

PREPRESS 

ADVERTISING  OPERATIONS 
MANAGER 

The  Omaha  World-Herald  is  starting 
the  new  millennium  with  a  $100 
million  state-of-the-art  printing  facility 
and  full  pagination  computer  to  plate. 
We  need  a  proven  leader  to  p(ay  a 
major  role  in  leading  advertising  pre¬ 
press  on  this  exciting  and  invigorating 
journey! 

The  Advertising  Operations  depart¬ 
ment  is  a  40-t-  staff  of  graphic  artists, 
ad  services  personnel,  digital  transfer 
specialists  and  classified  paginators. 
Everything  pre-press  that  is  advertising 
related  is  handled  by  Advertising 
Operations. 

Candidate  preferably  will  bring 
technical,  sales  and  management 
expertise  to  the  challenge.  Previous 
newspaper  experience  is  certainly  pre¬ 
ferred.  Use  your  technical  knowledge 
and  management  savvy  to  lead  the 
creative  effort  to  support  advertising 
sales  with  complete  responsibility  for 
production  and  customer  service.  Our 
creative  software  is  Creator2  on  Macs 
with  Pagination  on  Harris  NMP  and  C- 
PAG. 

The  Omaha  World-Herald  is  an 
employee  owned  twice  daily  newspa¬ 
per  with  a  250,000-t  circulation.  We 
offer  a  competitive  compensation  plan 
that  includes  three  choices  for  Health 
Care,  a  Dental  Plan,  as  well  as  vaca¬ 
tion  and  tuition  reimbursement. 

Serious  applicants  should  send  their 
resume  and  cover  letter  with  salary 
expectations  to  the  address  below. 

Omaha  World-Herald 
Wodd-Herald  Square 
Omaha,  NE  68102 
Attn:  Recruiter 
Fax:  (402)444-1211 

E-mail  msimmonds@owh.com 


_ PREPRESS _ 

PRE-PRESS  MANAGER 

An  exciting  opportunity  for  the  right 
individual  to  join  an  aggressive,  grow¬ 
ing  local  business.  The  Independent  is 
seeking  an  experienced  pre-press 
manager  who  is  a  a  technically  profi¬ 
cient  leader.  This  department  is 
responsible  for  the  design  and  set-up 
of  our  daily  newspaper. 

This  professional  will  work  primarily 
with  Macintosh  systems  but  also  will 
work  with  Windows  95  and  98  and 
DOS  and  Windows  NT,  help  with 
uploads  to  the  Internet  site,  trou¬ 
bleshoot  systems  and  perform  main¬ 
tenance  on  both  our  editorial  and 
classified  systems. 

The  Independent  offers  a  competitive 
compensation  and  benefits  package 
that  includes  health,  dental,  vision,  life 
and  a  401  (k)  plan. 

Send  resume,  including  technical  and 
managerial  experience  plus  salary  his¬ 
tory,  to: 

Mike  Starn,  Publisher 
The  Independent 
50  North  Avenue 
P.O.  Box  730 

Massillon,  OH  44648 

PRESSROOM 

ASSISTANT  PRESSROOM  MANAGER 
The  Seattle  Times  is  seeking  an  experi¬ 
enced  manager  to  assist  in  the  man¬ 
agement  of  our  daily  pressroom  opera¬ 
tions.  Duties  include:  employee  hiring, 
training  and  coaching,  creating  and 
administering  production  schedules  to 
meet  the  needs  of  our  internal  and 
external  customers,  maintaining  inven¬ 
tory  levels,  creating  and  administering 
capital  and  expense  budgets  and  long 
term  planning.  Minimum  requirements 
include:  a  college  degree  in  a  related 
field/or  a  minimum  five  years  related 
newspaper  production  management, 
excellent  written  and  verbal  communi¬ 
cation  skills;  experience  in  working  in 
a  large  diverse  work  group;  an  overall 
knowledge  of  web  offset  production  a 
plus.  We  offer  a  salary  of  $52,800- 
$70,500  DOE  plus  a  management 
incentive  plan  and  excellent  benefits. 
Please  indicate  job  code:  99-437/AD- 
EP/MM  on  your  resume  and  send  to 
The  Seattle  Times,  Employment-437/ 
MM,  P.O.  Box  70,  Seattle,  WA  981 1 1 
or  fax  to  (206)  51 5-5560  EOE. _ 

GOSS  SC  PRESS  OPERATOR 
Pay  based  on  experience.  Excellent 
benefits.  Mr.  Lesnar  (800)  843-6805 

PRESS  OPERATORS  WANTED 

Prescott  Newspapers,  Inc.,  needs  expe¬ 
rienced  commercial  open  web  press 
operators  with  mechanical  aptitude,  ana¬ 
lytical  problem  solving  abilities,  4/4 
process  color,  press  maintenance 
experience,  able  to  work  nights, 
weekends  and  holidays.  New  16  unit 
Goss  single  round/six  splicer  press,  2 
four  high,  4  two  high  stacks  and 
Universal  Folder.  Send  resume,  PNI 
Personnel  Director,  147  N.  Cortez,  Pre¬ 
scott,  AZ  86301 ,  PNI  is  EOE. 
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BridgeNews  is  expanding  its  company  news  operation  after  becoming  an  established  force  in  that 
market,  with  major  clients  and  distribution  channels.  A  number  of  positions  are  also  opening  now  in 
other  sectors.  If  you’d  like  to  become  part  of  one  of  the  world’s  top  news  organizations  and  crave 
the  speed  of  real-time  financial  news  in  a  fast-growing  company,  we’re  looking  for  the  following: 

ENTRY-LEVEL  EQUITIES  EDITORS:  Compile  hourly  summaries,  call  analysts  for  their  opin¬ 
ions,  and  write  brief  company  news  items.  Experience  in  business  journalism  preferred  but  not  required.  New 
York  City. 

COPY  EDITORS,  WORLD  DESK:  Handle  economic,  financial  and  political  news  from  reporters 
in  the  US  and  Latin  America.  Requires  strong  news  judgment  and  excellent  copy-editing  skills.  Creativity  and 
professionalism  under  pressure  are  a  must.  New  York  City. 

TV  EDITORS,  COORDINATORS  AND  PRODUCERS:  Liaise  with  reporters  and  produc¬ 
ers,  edit  and  write  copy.  Strong  TV  experience  essential,  preferably  covering  financial  markets.  Working  with 
new  TV  facilities  about  to  be  set  up  in  our  newsrooms  in  London,  New  York  City,  San  Francisco,  Singapore, 
St.Louis,  Tokyo  and  Washington  DC. 

WEB  EDITORS:  Handle  editorial  and  multimedia  content  on  a  range  of  Web  and  other  products. 
Journalism  background  and  HTML  knowledge  are  a  must.  Previous  online  editing  experience  is  a  plus.  New 
York  City. 

COPY  EDITOR,  FINANCIAL  INSTITUTIONS:  Edit  copy  from  specialist  reporters  for  wire, 
Web  and  newsletter  products.  Experience  required  writing  or  editing  copy  about  banks,  securities  and  insur¬ 
ance  companies,  and  other  financial  institutions.  New  York  City. 

INFORMATION  TECHNOLOGY  +  NEW  MEDIA  REPORTERS:  Break  exclusive  news 
and  write  insightful  commentary  on  this  explosive  sector  of  the  economy.  Significant  experience  in  covering 
at  least  one  I.T.  sector  required.  Austin,  Texas;  San  Francisco  and  Washington  DC. 

ENTERTAINMENT  REPORTER:  Dig  out  scoops  on  the  ever-changing  entertainment  and  media 
business.  Strong  sector  knowledge  and  ability  to  break  news  and  write  insightful  columns  required.  Los 
Angeles. 

FIXED-INCOME  REPORTERS:  Cover  US  debt  markets  and  break  exclusive  news.  Experience 
covering  these  markets  required.  New  York  City. 

SEC  FILINGS  REPORTER:  Find  nuggets  of  news  inside  company  documents  filed  with  the 
Securities  and  Exchange  Commission.  Wire  service  experience  and  familiarity  with  SEC  documents  pre¬ 
ferred.  Washington  DC. 

EQUITIES  STATISTICIAN:  Comb  through  market  data  and  collect  information  about  trading  activ¬ 
ity  on  major  stock  markets.  New  York  City. 

NEWS  CONTENT,  MARKETING  ASSISTANTS:  Work  with  content  manager  on  quality  and 
competitive  issues  or  work  with  news  marketing  manager  on  product  documentation  and  training,  potential  for 
product  management  position.  BS  or  BA  required.  Knowledge  of  Excel,  Word,  databases  and  the  Web  a  plus. 
Content  position  may  offer  opportunity  to  telecommute  from  home.  New  York  City. 

LATIN  AMERICA  REPORTERS:  Positions  in  Argentina,  Chile,  Colombia  and  Venezuela  to 
report  on:  financial  markets,  commodity  markets,  political  developments  and  economic  news.  Experience  in 
business  journalism  preferred,  while  English/Spanish  fluency  is  a  must. 

E-mail  your  cover  letter  and  resume  in  text  format  (no  attachments)  to:  vrau@bridge.com,  fax  to  212-372- 
7431,  or  mail  to:  V.Rau,  Human  Resources,  Bridge  Information  Systems,  28th  floor,  3  World  Financial 
Center,  NY,  NY  10281.  Applicants  must  specify  position  of  interest  when  applying. 

Bridge  Information  Systems  has  grown  rapidly  by  acquiring  several  companies,  most  recently  Dow 
Jones  Markets/Telerate,  ADP’s  front-office  division,  and  Savvis  Communications,  a  leading  Internet 
service  provider.  Operating  one  of  the  world’s  largest,  and  most  up-to-date,  communications  net¬ 
works,  Bridge  is  now  the  largest  supplier  of  financial  information  in  North  and  South  America,  and 
the  second-largest  worldwide. 

BridgeNews  is  over  600  full-time  journalists  operating  a  real-time  financial  and  general  news  service 
from  more  than  100  locations  in  over  60  countries  worldwide.  EOE  M/F/D/V. 
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CLASSIFIED 


HELP  WANTED 


_ PRESSROOM _ 

PRESS  PERSONS 

The  Sacramenfo  Bee,  a  division  of 
McClotchy  newspapers,  has  on 
excellent  opportunity  for  3  experienced 
Press  Persons.  Ideal  candidates  will 
have  at  least  4  years'  double  wide  off¬ 
set  press  experience  and  knowledge  of 
straight/collecf  cylinder  plating.  The 
Sacramento  Bee  is  lcx:atecf  in  Northern 
California  in  a  beautiful  area  that 
affers  city  or  country  living,  close  prox¬ 
imity  to  San  Francisco  and  Lake  Tahoe, 
short  commutes,  and  affordable  hous¬ 
ing.  We  also  offer  o  competitive  salary 
and  an  excellent  benefits  package, 
including  fitness  center  and  401  (k) 
plan.  To  apply,  please  send  resume 
(916)  321-1984,  or  mail  to  The  Sacra¬ 
mento  Bee,  Human  Resources,  P.O. 
Box  1 5779,  Socromento,  CA  95852. 

PRESSMAN  -  Urbanite,  SSC 
thoroughly  ei^rienced  with  4  Color. 
Top  Pay  for  Top  Man.  Union  Benefits 
Include  Health,  Welfare,  Pension,  4 
weeks  vacation  after  three  years,  12 
paid  holidays.  Also  weekends  and 
part-time  (^nings  available  for  Web 
Pressman.  Call  Michael  Reicher: 

(516)  484-3300  ext  204  or 
Fax  resume  (516)484-6749 

PRESSROOM  TRAINER/ 
MAINTENANCE  FOREMAN 

The  Milwaukee  Journal  Sentinel,  Wis¬ 
consin's  largest  daily  newspaper,  has 
an  opening  for  a  Trainer/Maintenance 
Foreman  reporting  to  the  Pressroom 
Superintendent.  This  individual  will  be 
responsible  for  all  facets  of  pressroom 
mointenance  issues/reports  and  train¬ 
ing  of  all  pressroom  personnel.  This 
individual  must  bring  excellent  verbal 
and  written  communication  skills,  a 
high  energy  level,  be  strongly 
motivated  and  demonstrate  initiative.  In 
addition,  they  must  support  the  superin¬ 
tendent  in  keeping  the  department  on  a 
continuous  roacT  of  improvement  on 
several  levels,  including:  a  commitment 
to  producing  high  quality  products, 
employee  relations,  customer  service, 
workplace  efficiency  and  cost  contain¬ 
ment. 

The  qualified  candidate  must  have  a 
successful  record  of  accomplishments 
in  printing  technology  and  training. 
Previous  experience  working  on  offset 
presses  and  high  speed  newspaper 
folders  required,  some  commercial 
work  preferred. 

The  Milwaukee  Journal  Sentinel  Inc.  is 
one  of  seven  subsidiaries  that  make  up 
Jaurnal  Communications  Inc.,  an 
employee-owned  diversified  communi¬ 
cations  company.  We  offer  a  com- 
etitive  wage  and  comprehensive 
enefits  package,  including:  Stack- 
ownership,  health,  dental,  vision, 
401  (k),  pension  plan  and  tuition  reim¬ 
bursement. 

Please  farward  resume  and  salary 
expectations  to: 

Journal  Sentinel  Inc. 

Attn:  Human  Resources 

333  W.  State  Street 
Milwaukee,  Wl  53203 
FAX:  (414)  224-2897 

Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  Supporting 
Diversity  in  the  Workplace 


_ PRESSROOM _ 

PRESSROOM  MANAGER  ! 

Are  you  interested  in  working  in  a  com-  j 
petifive  market,  with  a  great  team  of  | 
managers  in  a  new  productian  facility  j 
located  in  paradise?  The  Ventura  j 
County  Star,  a  Scripps  newspaper  in  ; 
Southern  California,  is  looking  for  a  | 
top-notch  manager  for  our  TKS  news¬ 
paper  pressroom.  Qualified  candidates  j 
should  have  at  least  5  years  manage-  \ 
ment  experience,  extensive  operational  i 
and  mechanical  knowledge  of  press¬ 
room  equipment  with  the  ability  to 
teach  others  and  a  willingness  to  roll 
up  their  sleeves  once  in  a  while  when 
guidance  is  needed  on  the  press.  He  or  ; 
she  will  possess  leadership  qualities  i 
that  will  keep  our  pressroom  team 
focused  on  marketing.  The  pressroom  | 
is  supported  by  a  technical  services  | 
department,  which  is  responsible  for  ^ 
electrical  and  major  mechanical  ^ 
repairs.  Computer  literacy  desired. 

The  fine  quality  of  life  in  Ventura 
Caunly  is  one  of  California's  best-kept  , 
secrets.  If  yau  are  interested  in  this 
excellent  employment  opportunity  1 
lease  fax  resume  to  Attn:  Geri  ! 
elanger  in  our  Human  Resources  : 
I  office  at  (805)  644-5633.  j 

;  The  Ventura  Caunty  Star  is  an  Equal  ■ 
■  Opportunity  Employer. 

WANTED:  PRESSMAN  j 

I  Community  Web  Press,  Stripping  and  I 
Prepress.  Must  be  team  oriented.  Full 
I  time  position  plus  benefits.  Please  send 
i  resume:  Attention  Kaplon  &  Associotes, 
333  N.  Rancho  Drive,  Suite  888,  Las 
Vegas,  NV  89016  E-mail: 

NVat1yCPA@ool .  com 

PRESSROOM  MANAGER 
Tribune  Publishing  Co.  is  currently  seek- 
j  ing  an  experienced  manager  to  lead 
j  aur  pressroam  operators.  You  will 
j  oversee  a  three  shift  operotion  that 
produces  a  daily  newspaper  as  well  as 
a  large  commercial  printing^  customer 
base  that  demands  the  best,  mree  lines 
I  of  Harris  and  DGM  cold  web  presses. 

;  Ideal  candidate  must  have  Strang 
)  arganizatianal  and  personnel  skil^ 
i  with  a  constant  focus  on  quality  and  pra- 
ductivity.  Extensive  knowedge  of  com¬ 
mercial  printing  and  technical  expertise 
I  required.  Please  send  resume  and 
salary  history  to  Tribune  Publishing 
j  Co.,  Human  Resources  Deportment, 

‘  101  N.  Fourth  Street,  Columbia,  MO 
65201. 


PRODUaiON/TECH 


PRODUaiON  MANAGER 
The  Jackson  Hole  Guide,  located  near  ^ 

:  Yell  owstone  and  Grand  Teton  . 
j  National  Parks  as  well  as  the  Jackson 
]  Hole  Ski  Area,  is  looking  for  a 
talented,  energetic,  hands-an  pre-press 
and  production  manager.  This  pasition 
j  requires  extensive  knowledge  and  { 
I  technical  expertise  in  a  Mac  enviran- 
'  ment  with  pagination,  ad  and  page¬ 
building  software  (Acrobat  4.0,  QuarW- 
Press,  Photoshop  ond  Illustrator)  and  1 
related  hardware.  Candidates  should  1 
i  have  an  excellent  knawledge  of  color  : 
I  manogement.  Requires  imagesetter  and  ' 
pressroom  knowledge.  The  Guide 
prints  three  weekly  newspapers  as  well 
as  a  daily  and  autside  jobs.  The  ideal 
candidate  needs  to  be  organized  and 
1  able  to  troubleshoot.  Send  resume  and  > 
I  cover  letter  with  working  history  and  j 
j  salary  requirements  to  Al  Renneisen,  j 
;  co-publisher.  The  Jockson  Hole  Guide, 
j  P.O.  Box  648,  Jackson,  WY  83001 . 


PRODUaiON/TECH 

WE  WANT  THE  BEST 

PRODUaiON  MANAGER 

The  Sun-Sentinel  Company,  located  in 
Ft.  Lauderdale,  Flarida,  is  a  business 
unit  of  Tribune  Company,  and  has 
been  an  integral  part  of  South  Florida 
since  1910.  We  publish  a  major  daily 
newspaper  with  circulation  of  274,373 
daily,  391,996  Sunday,  chain  of  com¬ 
munity  weeklies  through  the  Sun- 
Sentinel  Community  News  Group,  pub¬ 
lish  targeted  publications  that  include 
South  l^lorido  Parenting  Magazine, 
Vital  Signs,  City  Link,  Shalom  Today, 
Saciety,  and  praduce  content  for  a 
variety  af  on-line  products  such  as  Sun- 
Sentinel.com,  Careerpath.com, 
Cars.com  and  Homespot.com.  We  also 
enjoy  partnerships  and  share  content 
with  some  of  South  Florida's  most  pop¬ 
ular  radio  and  television  stations.  In 
addition,  we  print  some  other  products 
in  our  state-of-the-art  printing  plant  in 
Deerfield  Beach,  like  the  New  York 
Times.  Is  it  any  wonder  we  are  looking 
for  the  best  talent  to  help  us  continue  to 
provide  exceptional  quality  products 
and  services? 

We  offer  a  variety  af  emplayee  bene¬ 
fits  including  medical,  dental,  paid  hol¬ 
idays,  personal  days  and  vacation,  tui¬ 
tion  reimbursement,  stock  plans,  a 
variety  of  programs  and  recognition 
awards,  as  well  as  the  opportunity  for 
career  advancement. 

The  Tribune  Campany  is  ranked  #1  on 
Fortune  Magazine's  list  af  most 
admired  publishing  companies,  and  is 
a  recognized  media  leader.  Tribune 
owns  4  daily  newspapers,  1 8  television 
stations,  4  radio  stations,  the  Chicago 
Cubs,  produces  TV  programs,  a  variety 
of  interactive,  on-line  sites,  and  educa¬ 
tional  products  for  schools  and  con¬ 
sumers. 

We  are  currently  seeking  a  dynamic 
PRODUaiON  MANAGER.  This  indi¬ 
vidual  will  participate  in  company 
strategic  and  operational  planning 
processes,  and  is  responsible  for  Pre¬ 
press,  Press  and  Packaging  depart¬ 
ments  and  a  budget  of  $17  million  to 
produce  the  daily  newspaper  and 
other  Sun-Sentinel  products.  The 
qualified  candidate  will  be  skilled  in 
newspaper  production,  management, 
administration  and  operational  analy¬ 
sis.  Must  hove  demonstrated  ability  in 
praviding  leadership  and  developing 
employees.  Exceptional  verbal  and  writ¬ 
ten  communication  skills  and  computer 
literacy  essential.  Four-year  degree  in 
Business  Administration,  Newspaper 
Productian  management  ar  equivalent 
related  work  experience  and  5-10 
years  experience  in  progressively  com¬ 
plex  management  positions  in  news¬ 
paper  production  required. 

To  apply,  please  forward  resume  and 
salary  requirement  to: 

Sun-Sentinel  Company 
Attn:  B.  Feidkamp 

333  SW  1 2th  Avenue 
Deerfield  Beach,  FL  33442 

Or  E-mail  to  bfeldkamp@tribune.com 

Sun-Sentinel  -  A  great  place  to  work! 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  We  support  a  smoke-free 
work  environment.  EOE 


_ SALES _ 

INTERNET  SALES  MANAGER 
Live  and  work  in  the  beautiful  North¬ 
west!  Take  the  reins  of  a  dynamic, 
enthusiastic  and  highly  successful 
Internet  Sales  Team.  Lead  a  well- 
trained  staff  of  6  account  reps  and  2 
designers  with  innovative,  savvy  and 
resourceful  command.  You  will  create 
and  champion  sales  initiatives  and 
assist  VP/New  Media  in  developing 
short-  and  long-term  revenue 
strategies.  Representina  The  Seattle 
Times  and  New  Media  both  internally 
and  externally,  you  will  be  responsible 
for  shaping  and  directing  sales 
policies,  elevating  advertising  stan¬ 
dards,  and  giving  voice  to  neecK  of  the 
advertiser  for  all  online  sites  and  chan¬ 
nels.  Position  requires  someone  who 
can  guide  with  positive  motivation  and 
clever  encouragement.  You  should 
bring  5+  years  expenence  in  advertis¬ 
ing  and  sales  management  with  2 
yeors  experience  in  interactive  media 
and/or  emermng  business.  Budget  and 
forecasting  Dockground  essential. 
Bachelor's  degree  required.  Master's 
degree  preferi^.  Background  in  print, 
radio  or  broadcast  industries  a  plus. 
The  Seattle  Times  is  an  equal  opportu¬ 
nity  employer.  We  offer  a  competitive 
salary  and  benefits  package,  as  well  as 
a  relocation  program.  Please  indicate 
job:  99375  AD-EP/SP  on  your  resume 
and  send  to  The  Seattle 
Times,  Employment  375/SP,  P.O. 
Box70,  Seattle,  WA  98111 
_ or  fox  to  (206)515-5560 

PATUXENT  PUBLISHING  COMPANY 
SALES  POSITIONS 

Patuxent  Publishing  Company,  pub¬ 
lisher  of  1 3  award  winning  community 
papers,  has  openings  in  our  soles 
department  for  entry  level  and  more 
experienced  candidates. 

We  are  looking  for  independent,  self- 
motivated  account  sales  executives  for 
established  territaries.  Experienced 
candidates  should  have  a  proven  track 
recard  in  media  sales  or  related  field. 
All  candidates  will  be  required  ta 
represent  multiple  products  and  pre¬ 
pare,  as  well  as  present  proposals  (or 
the  sale  of  these  products. 

I  This  is  a  rare  situation  for  the  ri  ght 
j  person  to  step  into  a  career  opportu- 
nity. 

I  Comprehensive  benefits  package 
.  offered  including  hospitalization, 
401  (k),  paid  holidays  and  vacations. 

Interested  applicants  forward  resum6 
and  salary  requirements  to: 

'  Stephanie  Garner 

I  sgarner@patuxent.com 

Patuxent  Publishing  Company 
j  10750  Little  Patuxent  Parkway 

I  Columbia,  MD  21044 

Or  Fax  (410)  964-8324 
(No  phone  calls,  please) 

_ EOE _ 

USA  TODAY  MARKETPLACE 

I  Account  Manager/Internet  Co. 

I  $50,000  Salary  +  Bonus 

Exceptional  career  opportunity  for  right 
person  in  NYC,  NY,  Chicago,  MN, 

^  Detroit,  Pittsburgh,  Philadelphia, 

I  Tampa,  Raleigh,  Houston.  Media  Sales 
I  experience  desired.  Degree  required. 

I  EOE.  Call  ITI,  Bob  Aaron: 
i  (212)  997-6877,  www.tradeline.net 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATE 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 

PAYMENT 

Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express, 

VIS4  MasterCard  or  Visa.  Please  supply  name 

!■■■■  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  poations  wanted  ads  must  preiiay. 

TO  PLACE  AN  AD 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Rease  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  ha2elp@mediainf0.com 
michelea@mediainfo.com 
lisad@mediainfo.com 

QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


COMMUNITY  PUBLISHER  SEEKING  ; 
position  os  Publisher/General  Man¬ 
ager.  20  years  of  good  solid  experi-  I 
ence  in  advertising,  circulation,  niche  j 
market  products  and  commercial  print-  | 
ing.  Living  in  southern  Arizona  will  { 
relocate.  Call  Lonnie  at  (520)  663- 
1763  or  E-mail  landp@uswest.net 


EDITORIAL 


I  AMERICAS  CUP,  January-March  2000 
Covera^  from  New  Zealand  by  expe- 
riencecT  freelancer.  Reasonable  rates  j 
for  exclusive  stories.  ! 

Call  (703)  519-7926  or  send  E-mail 
to:  clonmoyer@pressroom.com 


EXPERIENCED,  energetic  writer/editor 
!  seeks  new  creative  career  challenge 
I  with  specialty  or  trade  publication. 

I  (305)891-2595 


I  LONDON  freelancer  available  for 
i  steady  work.  Experienced.  Journalism  1 
j  degree.  American  or  European  Issues/  | 
I  features,  valerie_christop@hotmail.com  ' 


pUB 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884* 


NEXT  ISSUE 
NOVEMBER  13th 


For  your  FREE  copy, 
please  call  Michele  Appello  at 
(212)  675-4380  ext.  173  or 
e-mail:  michelea@mecliainfo.com 

Advertisers,  for  space/material 
deadlines  call  Hazel  Preuss  at 
(212)  675-4380  ext.  171 


Details  at 

www.mediainfo.com 

Iclick  Classifieds) 


www.mediainfo.com 
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Fleet  Street’s  newspapers  have  gone, 
but  the  ‘Journalists’  Church’  remains 

by  Eric  Freedman 


Fleet  Street  is  no  longer  the  headquar¬ 
ters  of  British  daily  newspapers,  all  of 
which  have  fled  to  less  costly  and  more 
spacious  quarters  elsewhere  in  London. 
Ghosts  linger,  however. 

One  five-story  brick  building  still  car¬ 
ries  such  names  as  the  Dundee  Sunday 
Post  and  Dundee  Courier  in  faded  gray- 
and-red  mosaic  tiles  on  its  wall,  and 
another  building  displays  a  stone  bust  of 
“journalist  and  parliamentarian”  T.P. 
O’Connor,  who  died  in  1929:  “His  pen 
could  lay  bare  the  bones  of  a  book  or  the 
soul  of  a  statesman  in  a  few  vivid  lines,” 
the  inscription  tells  observant  passersby. 

Unlike  the  dailies,  Reuters  has  stayed 
at  85  Fleet  St.,  and  tucked  behind  it  is  St. 
Bride’s  Church,  long  known  as  the 
Journalists’  Church  and  the  Printers’ 
Cathedral,  cheek  by  jowl  with  the  office 
of  the  British  Association  of  Journalists. 

The  architecturally  inclined  stop  to 
admire  its  steeple,  the  highest  spire  built 
by  Sir  Christopher  Wren,  who  rebuilt  St. 
Paul’s  Cathedral  and  dozens  of  other 
landmarks  after  a  1666  fire  devastated 
London.  The  history-oriented  descend  to 
the  crypt  to  see  the  Roman  pavement 
uncovered  when  the  Germans  bombed  St. 
Bride’s  during  World  War  II. 

But  we  journalists  have  another  priori¬ 
ty:  a  professional  legacy  that  dates  back 
five  centuries.  Here,  London’s  first  print¬ 
ing  press  arrived  in  1500.  The  poet  John 
Milton  lived  in  what  is  now  the  church¬ 
yard.  and  joumalist-tumed-novelist  Char¬ 
les  Dickens  lived  up  the  road.  Samuel 
Pepys,  the  diarist  who  diligently  recorded 
the  Great  Fire,  was  baptized  here. 

Walk  through  the  front  gate  erected  by 
the  Newspaper  Society  in  1936  in  memo¬ 
ry  of  a  former  president  and  enter  the 
church,  where  journalists’  legacies  are  evi¬ 
dent.  The  Press  Association  —  Britain’s 
principal  domestic  wire  service  —  marked 
its  own  centenary  in  1968  by  donating  the 


Fleet  Street,  London 


glass  doors  at  the  west  end  of  the  church. 

Memorial  plaques  on  the  oak  pews  pay 
tribute  to  dozens  of  newspaper  reporters, 
editors,  photographers,  publishers,  and 
proprietors.  Some,  like  that  of  Ken  Donlan, 
an  editor  for  the  Daily  Mail  and  The  Sun 
who  died  in  1994,  are  adorned  with  col¬ 
ored  logos  of  their  papers.  A  quill  pen  and 
inkpot  appear  of  the  plaque  of  Arthur 
George  Wareham.  a  Daily  Mail  editor  in 
the  1950s.  while  grapes  on  a  vine  decorate 
that  of  “journalist,  author,  and  wine  writer” 
Thomas  Olsen.  And  the  distinctive  purple 
thistle  of  Scotland  reminds  us  of  the  roots 
of  Peter  Burman  Moir  Roberts.  London 
correspondent  of  The  Scotsman. 

There  are  many  reminders,  too.  of  the 
dangers  journalists  face:  Consider  Ronald 
Laramy  and  Bruce  Pigott.  two  Reuters  cor¬ 
respondents  killed  in  Vietnam  in  1968;  jour¬ 
nalist  Patricia  (Paddy)  Mary  Watson,  “dead 
in  an  aircraft  accident  in  the  line  of  duty  at 
Arrzio.  Italy”  in  1958;  and.  more  recently, 
John  Schofield,  a  BBC  and  itn  conespon- 
dent  killed  in  Croatia  in  1995.  An  Overseas 
Press  Club  of  America  plaque  pays  tribute 
to  the  “memory  of  our  honored  dead.” 

In  one  comer  stands  a  small  altar  with 


this  inscription  —  simultaneously  sobering 
and  inspirational  on  the  wall:  “At  this  altar 
all-night  vigils  of  prayer  were  held  for 
journalists  John  McCarthy  [of  rrv]  and 
Terry  Anderson  [of  The  Associated  Press] 
and  all  the  hostages  held  in  Lebanon. 
1975-1981.  At  this  altar,  day-by-day,  we 
pray  for  all  those  who  face  danger,  perse¬ 
cution.  and  death  in  bringing  the  truth  in 
words  and  pictures  to  a  troubled  world.” 

Atop  the  altar  are  pleas  for  prayers  on 
£  behalf  of  journalists  recently  injured  or 
I  slain.  Among  them:  Abner  Machuca.  a 
I  Chilean  photojoumalist  seriously  wounded 
I  along  the  Albanian  border;  ap  producer 
<  Myles  Tierney  killed  in  Sierra  Leone; 
reporter  Eve-Ann  Prentice  injured  in 
Kosovo  on  assignment  for  The  Tunes  of 
London;  and  BBC  presenter  (anchor)  Jill 
Dando,  murdered  on  the  streets  of  London. 

Appropriately,  St.  Bride’s  makes  it  into 
the  papers  from  time  to  time.  On  a  wall,  an 
article  from  the  July  1,  1830,  Morning 
Herald  recounts  how  “a  decently  dressed 
man  ...  was  charged  with  disturbing  the 
congregation  on  Sunday  morning  last  by 
snoring  so  loudly  as  to  prevent  all  those 
who  happened  to  be  near  him  from  hearing 
a  single  word  that  was  uttered  by  the  minis¬ 
ter.”  The  church  also  made  the  front  pages 
Dec.  30,  1940,  after  being  bombed  in  the 
Blitz.  One  paper  called  it  a  “blackened 
min,”  but  the  cutline  on  a  photo  of  the  spire 
reassured  readers.  “It  is  still  standing.” 

Tme,  the  newspapers  are  gone  from 
Fleet  Street,  but  St.  Bride’s  remains  part  of 
British  journalists’  psyche.  As  caretaker 
Bob  Drakes  put  it,  “Anything  that’s  going 
on  where  journalists  are  concerned,  this  is 
their  church  —  memorials,  funerals,  every¬ 
thing  is  done  here  for  the  journalist.” 


Freedman,  a  Pulitzer  Prize  winner, 
teaches  journalism  at  Michigan  State 
University  and  headed  its  1999  Reporting 
in  the  British  Isles  Program. 
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regime  m  North  ivurea  couldMre  against  the  nei^., 
boring  countries.  Beijing  reacted  angrily  to  reports 
the  Pentagon  was  considering  allowing  Taiwc 
cess  to  upgraded  F^triot  missiles,  which  would  bl 
deployed  under'^e  TMD.  The  Beijing  government 
regards  Taiwan  as  a  renegade  province  and  has  threat^' 
ened  to  recover  it  by  force.  A  Pentagon  report 
month  said  “China  is  engaged  in  an  intense  buii^^ 
'f  ballistic  and  rnissile  force«  'hj  gi^ 


renegade  \re-ni-gad\  n:  one  who  has  deserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)373-1800  http://www.taipei.org 


‘In  a  matter  of  days  after  introducing 
the  page  to  our  market,  Golf  This  Week 
helped  three  of  our  Georgia  newspapers 
secure  new  ad  support  from  golf  outlets, 
auto  dealers,  and  finance  companies. 
The  page  provides  an  avenue  for 
these  advertisers  to  reach  many  of 
the  most  engaged  readers  in  our 
coverage  area.” 
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